Issue No. 41

£3.25

hairdresser
for State Registered Hairdressers

the

in this issue...

Hairdresser

Photographic

Competition

For your chance to have your work shown on the front page
of this magazine, e-mail your photograph and SRH number to
sally@haircouncil.org.uk or send your photograph along with your
registration number to Sally Styles, Photographic Competition,
30 Sydenham Road, Croydon, Surrey, CRO 2EF before October 15th.
The winning photo will be shown on the front cover of the November issue.

Terms and Conditions
Only one photograph per entry.
Photographs should be of a high resolution
ready for print. All hairdressing work must
be completed by the person entering the
competition and the competition is only open
to State Registered Hairdressers.
All entries must be received before October
15th and the judges decision is final.
Photographs will not be returned unless
accompanied by a stamped addressed
envelope. The Hairdressing Council must
be informed of all necessary accreditations
such as the photographer. The Hairdressing
Council cannot be held responsible for any
photographs not reaching the Council offices
either by e-mail or post (proof of postage is not
proof of the photographs being received).
The winner will be notified one week after
the close of the competition. The winning
photograph will also be used on the
Hairdressing Council web-site.
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Photoshoot competition – Be a cover girl
Hello from Sally Styles, Registrar
MarketNews – Fabulous new products and news
from the industry
They’re Through! – We reveal the finalists of this
year’s Student of the Year competition
SRH Anita’s behind the scenes –
Making the soap celebs look great on camera
		 Andrew boosts the coffers
Readers Offers – Four fantastic offers worth
hundred of pounds to give away
Calum Best & Jakarta at NW Fashion Week
		 Tony Antonio, SRH to meet HRH The Queen
Fighter Girls – Student Ambassador, Sophie Hilton
presents her colours
Seasonal Trends from Richard Ward SRH –
Investment Colour
Tara’s on Top – SRH Tara Smith working with
Neve Campbell
		 UK Gold for Sharon at the UK Skills finals
CheckOut – three great products for your salon
this season
Building the Business: Part 2 – The Avant Garde
case study
HABB Fundraising event – A roundup of what was
achieved during the May fun-day
Sheer Transition – an easy to follow step-by-step
for long hair
		LED – Dermatitis, the second part of our important
Q & A on protecting your skin
Book Reviews – A book crammed with tips and
another to help you keep your sanity
		 Did You Know – Hairdressers tips about colour removal
Boost your profits by playing music
		 Ready, Camera, Action – Making videos
Master Craftsman – Let everyone know

hello!
Photographic competitions are always
Sally Styles
exciting and the ‘Hairdresser Front Page’
photographic competition, launched this month, is no exception.
See Page 4 for your chance to have your work shown on the front
page of our magazine and on the members site of our website.
Talking about the website, I am thrilled that so many of you have
been to have a look around and to register your details. Not seen
it yet? Why not visit www.haircouncil.org.uk today.
At the Hairdressing Council, we all want to give the best service
to SRHs and that is why I am asking again, please let us have your
e-mail addresses. Next time you are using a computer, simply
e-mail registrar@haircouncil.org.uk with your SRH number in the
subject heading and details of the e-mail address you would like
us to use.
I hope you enjoy our magazine supplement on the Hairdressing
Council’s lunch. I wanted to share this with you so you can see the
progress we are making in our campaign to regulate hairdressing.
If you know of anyone who is not yet registered, but might be interested
in being so, please pass the booklet on. I know those who came to
the afternoon tea party were amazed and impressed to see so many
celebrity hairdressers there. The tea party really is a lovely occasion
and I am offering free tickets to those who request them rather than
sending them out randomly. If you would like to visit the House of
Commons and go onto the Terrace (where the General Public are not
allowed) then let me know why and two tickets may be winging their
way to you next Spring. The date for next year’s event is 21 June 10.
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market

Dump the plastic

Stop using plastic bottles and help the
environment by using reusable and
recyclable bottles from SIGG. Made from a
single piece of pure aluminium they directly
help to reduce landfill waste caused by
disposable plastic water bottles.
In Europe 30 million plastic bottles are
dumped into landfill everyday. With plastic
taking over 1000 years to biodegrade,
purchasing a SIGG bottle helps everyone to
be pro-active for the planet!
REUSE, RECYCLE, REDUCE.
SIGG are tested to be 100% safe, light,
durable and leak proof and there’s a fab
stylish range of fashionable and functional
eco friendly bottles to choose from.
Contact Emily Burns on: 020 7780 7030
Website: www.clownfish.co.uk

news

Monaco sets pulses racing
The two-piece Monaco trolley exudes the chic of the Riviera and is
set to be the hottest must-have accessory in the salon.
The ultimate in lightweight flexibility and available in beautiful
rose-red, striking pink or black, the top section has storage for
smaller items and cantilever trays
with dividers to organize all your
‘little things’.
The bottom section has a luxurious
soft velvet lining deep enough to store
upright bottles, hairdryers, straighteners
or towels complete with a lift-out
compartmented tray. Sturdy wheels
make it travel friendly.
Further information: Beccy Whittles, Pilotmax. Tel: 020 8334 0200;
E-mail: beccy@pilotmax.co.uk or at www.Beauty-Boxes.com

Two great products to help busy
hairdressers cope with summer hair
and autumn winds
Bounce back to life with WAHL’s
fantastic value curling tongs
As autumn fast approaches,
coping with summer-stressed
hair and long relaxing walks in
the park without your hair flying all over the place becomes more challenging. The WAHL curling
tongs are the perfect tool to achieve long, loose tumbling tresses and keep them in order.
They come in six different sizes and are fantastic quality and value. Wahl 2000 Curling
Tongs available from 9mm to 38mm.
The Max Pro hairdryer will help create the ultimate stunning look
As the windy season fast approaches, the lightweight 1600W MAXPRO hairdryer is the
perfect tool to prepare for the oncoming windy weather. It features two heat and two speed
settings, a cool shot button, removable air filter and soft touch grip and comes with a salon
style concentrator nozzle, a diffuser, a convenient 1.8m cord and hanging loop for ease of use.
Finished in a stylish silver satin and black outer case the MAXPRO is an affordable dryer
that does not compromise on quality.
For further information on these products or find your closest supplier call the
WAHL customer care line on: 01227 740 066; E-mail: enquiries@wahl.co.uk
or visit www.wahl.co.uk
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Use only the best

Minimal swelling provides control over gold
bands and keeps foils in place;

The Visionary Soap Company became licensed by the Fairtrade Foundation on 24th June
and are proud to be one of the first UK bodycare companies to achieve licensee status.
VSC’s soaps have an average 27% Fairtrade content – Body Butters, 99%; Lip Balms 34%;
Gardener’s Hand Salve, 34%; and Bath & Body Oils, 19% – way above the minimum
requirement to become licensed.
These beautifully creamy,
lightly fragranced soaps, will add
a little luxury for your hands in the
salon everyday.
More details from
Monica Norley, director,
Visionary Soap Company Ltd.
Tel: 01424 460022;
E-mail: info@visionarysoap.co.uk;
Wholesale:
www.visionarysoapwholesale.co.uk

Crème consistency results in even lift along
the entire hair shaft;

Revitalise your income stream

Lift in good health
Now lift up to eight levels and leave
hair in optimum condition with the new
Vero K-PAK Crème Lightener, the first to
reconstruct as it lightens.
Together with Joico’s exclusive
Quadramine Complex, plus vitamin-rich
shea butter, this rich creamy formula
delivers;

True Performance:
True Results:

True Condition:
Leaves hair exceptionally soft, pliable
and shiny
To order JOICO VERO K-for your
salon call, 01282 683100;
www.joicoeurope.com

Crown slipped?

Enter new Hair & Scalp Tonic from Environ
Skin Care, which supports the growth of
healthy, lustrous hair and the nourishment
of the scalp and hair root.
Relevant for men and women with
thinning hair, the non-oily, non-irritating
lotion is easily absorbed into the scalp and
hair roots. It also has a comforting and
pleasant fragrance with an easy to direct
spray jet.
Further details from Lindsay Stewart,
Oakhurst PR. Tel: 01494 712171;
E-mail lindsay@oakhurstpr.com

eyeSlices® – a unique eye pad – provides a revolutionary dermal delivery eye mask that helps
reduce the appearance of dark circles, puffiness, tiredness, redness and signs of aging. Whilst
waiting for colour or drying, offer an eyeSlices® treatment, providing a relaxing, effective beauty
treatment at the same time.
“Encapsulated in a patented polymer
cryogel, eyeSlices® slowly release
natural active ingredients into the
skin,” explains Steve Harper,
CEO of Pinnacle Body Care,
exclusive UK distributors.
A great impulse-buy
eyeSlices® also come in a
handy retail pack for display
at till points for clients and
have a refillable clam pack,
encouraging regular salon
visits to purchase refills.
Product & Sales Enquiries
– sales@eyeslicesuk.com
Tel: 0845 0944701
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Say “Yes” To No!No!
The Future of Hair Removal: Achieving
Results through Science.
Forget the wax and the razor for
professional hair removal: Now women
and men, with all skin types, can achieve
professional results with no pain and
no fuss.
Portable and sleek, no!no! utilizes
revolutionary Thermicon™ thermal
technology that emits a gentle wave of
heat that painlessly destroys the hair
follicle while maintaining the integrity of
the surrounding skin. Via clinical studies, it
has been found that no!no! safely reduces
hair re-growth up to 64% which is clinically
comparable to more expensive professional
hair removal treatments.
Further information from Hans Bieder,
hans@firsttradelimited.com; Tel: 020 7350
4442 or at www.my-no-no.com

Anne Veck salons
win premier award
Oxfordshire salon group Anne Veck has been
recognised by the Oxfordshire Education
Business Partnership for their support to local
schools and young people through their work
experience and apprenticeship programme.
The group won the Best Newcomer
Award in the 2009 Investors in Education
Awards. Keith told the awards audience, “At
Anne Veck we are fully committed to giving
young people the best possible opportunity to
discover the wonderful career possibilities that
the hairdressing industry offers. It is hugely
satisfying when young people who spend
just a week with us on work experience, then
choose to join us as apprentices.”

Finalists named for 2009 UK
Student of the Year Awards
Colleges and training centres throughout the UK swamped the Hairdressing
Council offices with nominations for the 2009 UK Student of the Year
awards. This competition, run by the Hairdressing Council in association with
L’Oréal Professionnel and City & Guilds, is held every year to find worthy
winners from every corner of the UK.

T

hose nominated for the awards are asked to provide a portfolio about themselves, their goals in the hairdressing industry and how they
expect to achieve those goals as well as photographic work they have done themselves. After hours of reading, re-reading, gallons of coffee,
sweat and tears, the judges have chosen the final 16 to go forward to contest the finals of the UK Student of the Year awards.
The final will take place at L’Oréal Professionnel Training Academy in Hammersmith and Salon International and the marks awarded for
the portfolio, the practical and the interview are added together to find the eventual winners. Good luck to all the finalists.

Sassoon boosts
HABB funds

An audience of HABB supporters were
treated to an exceptional presentation of
the latest Sassoon Collection ‘Le Baiser’ at
the Wella World Studios, as Sassoon UK
Creative Director, Bruce Masefield and the
Sassoon Creative Team hosted their annual
HABB seminar, raising a tremendous £2870
at the event.
“It is important for us to be supporting
the charity that belongs to the industry. If
everyone can leave having not only been
inspired by our creativity but by the tireless
work of HABB, then it’s all worthwhile”
concluded Bruce Masefield.

Shows
The Hairdresser brings you a quick round-up of forthcoming exhibitions and shows – make a
note in your diaries now.

Friday, 2nd October The National Wedding Show 2009
Saturday, 17th – Monday 19th October Salon International, Excel Centre, London
Friday, 30th October The Yoga Show, Olympia, London – 30th 31st Oct & 1st Nov 2009
Saturday, 23rd January The Diet Show
The Hairdresser accepts no responsibility for any changes in dates or venues or cancellation
that the show organisers may make. Please check with them directly before making any
travel arrangements.
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2008 Level 2 winner Jonathon DeFrancesco
with his winning model

2008 Level 3 winner Sophia Hilton
with her winning model.

Congratulations to 2009 Level 2 finalists

Congratulations to 2009 Level 3 finalists

Elysia Connolly – Reflections, Bristol
Celine Fisher – Blackpool & Fylde College
William Hunt – CTG/Kennedys
Louise Keddie – Elmwood College
Kate MacLellan – City of Bristol College
Roseanne Murphy – Hertford Regional College
Steven Sanderson – City of Sunderland College
Aaron Middleton – Solihull College

Donna Brennon –Southern Regional College
James Canyon – Egg Buckland Community College
Danielle Cheston – The Sheffield College
Jackie Coles – New College Stamford
Roisin O’Kane – North West Regional College
Charlotte Plant – Leek College
Rebecca Reinke – Gram Webb International
Vicky Williams – City of Sunderland College

Photos were taken by Michael Osbaldeston

Sunday, 20th September Olympia Beauty Show, Olympia, London

|
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reader offers

SRH makes
Soap Celeb
look gorgeous

The Hairdresser has teamed up with
the top names in your industry to bring
you some fabulous special offers worth
hundreds of pounds. To stand a chance
of winning one of these fantastic offers
just follow the steps shown. The lucky
winners will be drawn at random.

Skin Protection for
Hairdressing Hands
Celebrity stylist and SRH Anita Cox, was on hand
recently to ensure Hollyoaks’ star Jorgie Porter
was looking ‘hot to trot’ prior to the British Soap
Awards. Jorgie opted for a sexy side bun and
on-trend sweeping fringe to complement her
glamorous single-shoulder dress.

Andrew Barton
SRH, boosts
charity fortunes
Andrew Barton needed no second invitation to use his “10 Years
Younger” consumer credentials and his own adoption experience
to add impact as keynote speaker at a recent fundraising event
held by the British Association for Adoption and Fostering (BAAF).
“Supporting the BAAF was an honour and a great chance for me to
help just by giving my time. It was the easiest decision I’ve made
in a long time!” said Andrew.
The concept of the BAAF “Bag Ladies” event held at Canary Wharf
was to bring together those who both enjoy fashion and, at the same
time, want to help this outstanding association to continue their work
protecting some of the UK’s most vulnerable children.
A major supporter of the BAAF, as well as sharing his own
adoption experiences alongside Channel 4’s Head of Diversity,
Oona King (who herself adopted two children), Andrew put up
a hair make-over for the auction. Not surprisingly, the Andrew
Barton make-over was the hit of the night being the item receiving
the single highest bid of the night….. even beating a handbag
donated by Posh Spice. It was so popular that he offered a second
make-over and together both contributed significantly towards the
evening’s total funds raised of £10,400.
For more information on BAAF visit www.baaf.org.uk.
For further information on Andrew Barton SRH, contact LWPR
on 01858 419665 or email laura@lwpr.biz
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Olympia Beauty show
takes place on the
20-21st September
2009, Grand Hall,
Olympia, London.

Cut, blow-dry and colour are among
a few of the many daily routines you
expect to perform as a hairdresser. The
consistent use of detergents, chemicals
and constant contact with water can
leave even the least sensitive hands
feeling dry and chapped.
Hands First Dry Feel Barrier Cream
applied before and after tasks creates
an invisible pair of gloves to act as
protective shield against those aggressive elements. What’s more,
Hands First can even help prevent irritation from wearing latex
gloves when applied underneath before wearing.
To win one of four sets, send your details to the address below.

Fairtrade luxury everyday
The Visionary Soap Company became licensed by the Fairtrade
Foundation at the launch of the Fairtrade Beauty Category in
London on 24th June and we’re delighted to offer you a chance to
enjoy their superb products, free.
Using olive oil from the Zaytoun and the Palestinian Fair Trade
Producers Company from the very beginning along with spices
such as turmeric, cinnamon and ginger from Fairtrade producers in
India and Sri Lanka as well as essential oils and sisal soap bags from
WFTO groups in Madagascar & The Comoros, gift boxes from GPI
in Nepal, Fairtrade cotton flannels from India and BAFTS certified
soap dishes from Bali.
Now you can win one of these fabulous sets of 12 handwrapped, luxury soaps, we have three sets available so send
your details by post, text or e-mail to the address below.

Winners for issue 40
Kadus Slalum sets:
Miss K Lower
Wedding Season DVD sets:
Nicollette Churchill;
Mrs Anita Topping

Tie Towels:
Shirley Sanderson; Elfie Monaghan;
Miss A Soper
Clynol idCare beach sets:
Valerie Sobczyk

This essential beauty event will play host to:
• Two live educational stages FREE for all visitors
• Over 250 major brands from all corners of the
beauty industry
• Superb catering facilities for all tastes
• Massive savings and hundreds of exclusive show
deals
• The latest launches, styles and collections
available for autumn 2009
We have 50 pairs of VIP tickets to win but respond quickly to be
sure of being in the draw. The VIP upgrade entitles you to the
following benefits:
•
•
•
•

VIP Fast track priority show entry
Exclusive entry into the VIP lounge /restaurant
Free cloakroom facilities
Live stage priority seating

Send your details by post, text or e-mail to the address below.

Nourishing
Hair & Scalp Tonic
The first step to healthy vibrant
hair, the formula contains biotin
and biotinyl tripeptide-1, which
stimulate cell metabolism for
increased hair growth, as well as
hair-strengthening ingredients
panthenol (pro vitamin B5) and
cyanocobalamin (vitamin B12).
Tea tree oil and rosemary
extract are added for their natural
antiseptic and anti-bacterial
qualities as well as being powerful
antioxidants. Vitamin E moisturises
and acts as an antioxidant while
vitamin A normalises the skin on
the scalp.
This leave-on product
should be used twice daily, in the
mornings and evenings. Results
will be noticeable in six to twelve
weeks AND, we have four bottles
to give away, so try it in the salon
or use it yourself.
To win send your details to the
address below.

To win, contact us:
By E-mail Francis@dragon-marketing.co.uk
By Text 07905 855052
By Mail Dragon Marketing, Dragon Studios,
Black House Road, Colgate, West Sussex RH13 6HS
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Calum Best Joins Jakata at
North West Fashion Week
Jakata joined forces with North West Fashion Week,
which included Calum Best joining Golden Square’s
shopping centre for a week of fashion fun.

T

he event kicked off in style with students from Warrington Collegiate Institute
performing as live mannequins in the windows of Debenhams in the shopping
centre. Britain’s Got Talent stars, the Brit Chicks, performed throughout the
catwalk shows highlighting the hottest high street fashions. While the finale
culminated with Calum Best taking main stage on the catwalk in the town centre of
Warrington as the Go Style fashion event climaxed with a celebrity style challenge and
a series of catwalk shows.
The results were put before the general public who crowned Calum Best’s models
as the Best Dressed! The stunning hair on show throughout North West Fashion Week
was created by Jakata who styled all of the models and celebrities’ make-up and hair.
Jakata salon owner, Adam Carter said, “We’ve always been a big supporter of the
North West Fashion Week as fashion and hairstyling go hand in hand. It’s great for
raising our profile while also engaging with our customers on a different level. We had
great fun styling Calum Best’s hair and he loved learning about our styling expertise,
He was a good sport and we were thrilled that he was able to show his support and
really got the crowd going during the finale.”
For further information contact Lisa Jacobs, Account Director on
lisa@immediate-pr.com

What about sp
eaking with yo
ur local
paper to put o
n a fashion &
style
show in your ar
ea where your
salon
team creates
the fab hairsty
les to
complement w
hat’s on the ca
twalk!

SRH is honoured by Her Majesty, The Queen
For Tony Antoniou SRH, his 50th birthday is being overshadowed by an even more
important event, a visit to Buckingham Palace to receive an MBE from
Her Majesty, The Queen.

T

ony, who has been a hairdresser for 34 years is
proud to be an SRH and a Master Craftsman. He
ensures his Hairways Salon is an integral part of
the community, “I love working in the community”,
he told our interviewer, “it’s great to work with people, to
offer them a service and to be able to give something back
to the community”.
As part of his community involvement, he is also
Chairman of the local shopkeepers association and sits
on the crime prevention panel working with the Local
Council and Police Authority. He gets directly involved in
crime prevention issues and activities and has himself been
awarded 17 diplomas in crime fighting.
Tony is justifiably proud to have been honoured with
this award for ‘Services to the London Borough of Brent’. He
is also thrilled by the announcement in the Daily Telegraph
that he will be receiving his award on the same day as one
of the UK’s most successful hairdressers, Vidal Sassoon
(who receives a CBE).
Tony’s wife and two children are excitedly looking
forward to being with him when he collects his award at
Buckingham Palace, delighted that he has received such
recognition.
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Raunchy Rita

Miss b. haven

The 1940’s were a very
influential period for
hairstyling; Pin curls, finger
waves, and tight sets
were all commonplace.
Resources were low, the
war was ongoing yet still
these women were spectacular. This was
the inspiration for Sophia Hilton’s newest
collection. Sophia of Brooks and Brooks,
London, and our very own Hairdressing
Council Student Ambassador tells us more:
“The concept of ‘Fighter girls’ was quite accidental. During the war,
some pilots would paint pictures of their wives or lovers on the sides of
their planes for good fortune and to remind them of their loved ones.
Over time it became more and more popular until professional artists
were brought in to display the women in all their glory. These women’s
images (most by now professional models) were on the front line,
keeping the men’s morale high.
“I have had a fascination with the war time hairstyling for as long
as I can remember. The shoot took months of preparation, begging
vintage shops to loan us clothes and looking for studio time we could
actually afford. This project was a collaboration with my partner (and
photographer) Barry, we both love the wartime aesthetic and wanted to
make it shine in this series.
“Though inspired heavily by the styles of the era, the designs I
created for this project have been modernised and altered with other
influences close to my heart.”

|
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sweet christine

Raunchy Rita

The hair for this style was prepped with a setting lotion and sculpted
with a hair dryer and Denman brush. The start of the wave is created
by pushing a bend into the hair and securing it with pins. The shinion
compliments the composition by balancing the distribution of weight
across the head.

Miss B. Haven

On a base 6, I used 6.66 Majirel. after a few weeks of fade it was
topped up with 1/2 pure red pigment and half warm water for a high
shine and vibrancy.

Sweet Christine

Hair was small GHD curled on the ends, shook out and back brushed. A
long fringe was turned under to create the 40's roll.
Hair Sophia Hilton SRH, Hairdressing Council Student Ambassador.
Photography: Barry Craig.
Wardrobe “This Shop Rocks”, Brick Lane, London.
Studio: Kindly donated by Paul King, Perseverance Works, Shoreditch, London.

Seasonal
Trends for
Autumn-Winter
2009/10
‘Investment Colour’
Richard Ward SRH, says there’s a return to
investment colour for the Autumn to Winter
season: “Beautifully groomed hair is hot, well
maintained, lustrous and super shiny, hair is smart
and ultra-styled. Investment hair (like investment
dressing) is key but hair is eco-friendly, organic
and naturally glamorous. Casually smart for day
and dressed up for night; we’ve noticed that
clients have ditched their credit crunch hair habits
and are returning to key hair elements as they
would with wardrobe pieces. An expert, versatile
cut, long lasting styling and organic, couture
colour are back!”

Sandy Reds
Reds are high-depth this season, light and sparkling, they are
sun-kissed and coppery in tone. These effervescent reds are
unusually light for winter – natural looking and less overt,
they are a more delicate take on the traditionally intense
seasonal tones. Organic shades of russet, coral, peach,
strawberry blondes, terracotta, saffron and honey, these
warm-toned reds compliment pale skins and look natural
and uncontrived. All over colour is key – colour is lavish and
expertly applied.
As worn by: Julianne Moor and Lily Cole

Statement Blondes

This is Not Ashamed to be Coloured Blonde – power blondes
for 2009/10 take their inspiration from the 80’s – blonde is
bold; bright gold’s, champagne blondes, warm peachy tones
and cinnamon beiges work as well as classic pearls and soft
creams. This is shiny, expertly conditioned blonde which
illuminates features, and condition is key. Pure and clean, this
blonde is defined and confidant.
As worn by: Kate Moss and Paris Hilton

Let’s focus on Colour:

Richard says, “Glossy, natural and pure, colour is rich and
opulent. Investment colour – expensive looking, expert hair
colour – which gives intense yet natural coverage giving hair
an organic, purity of tone. Women have ditched their credit
crunch disasters and appreciate the luxury of supremely
applied colour – they won’t compromise and now want even
more superior results”

Super shiny Brunettes
Well maintained, expertly conditioned and rich with intense
colour molecules, brunettes reflect the light and shine as
never before. Multi-toned, striking all-over colour in shades
of walnut, teak, sable, mink and tawny hues gives hair a
fur-like sheen. Colour is luxurious and supremely applied,
but glimmers with light catching pigments – rum, claret and
brandy tones subtly glimmer through intense depths to give
hair lustre and ultra shine and a natural looking, organic feel.
As worn by: Megan Fox and Angelina Jolie

For more information contact Sam Grocutt at Essence PR –
T: 0208 555 8960 sam@essencepr.com
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Tara’s at the top
Hairdresser Of The Year and SRH Tara
Smith does Neve Campbell’s hair for
the premiere of Quentin Tarantino’s
new film, Inglourious Basterds and
the Cartier International Polo.

checkout new products and services

C

elebrity Hairdresser of the Year Tara Smith SRH, has been
at the premiere of Quentin Tarantino’s film Inglourious
Basterds and the Cartier International Polo this week, and
styled pal Neve Campbell’s hair for both events.

What Tara did:
Cartier International Polo
Says Tara, “Neve’s hair has been though a lot recently. She had a
gorgeous ammonia-free Organic Care Systems perm because she
loves curls but her hair was repeatedly straightened out for her
recent filming so was in need of some nourishment. I washed it
with my Feed The Root shampoo and conditioner, giving it an
extra hit of gloss, and then applied my Base Coat Serum to prime
the hair and give it extra hydration and nutrients.
I then blow-dried it using a round vent brush, section by section, pulling the hair up and ensuring the curl was smooth.
Next, I used a bristle paddle brush and did a bit of gentle backcombing, giving the hair a tousled look.
Further information from Sally Learmouth; Tel: 020 8996 4812, or at Sally@glosscommunications.co.uk

UK Gold for Sharon at World Skills
Sharon Harris from Warwickshire College’s Leamington centre has won
joint gold at the finals of the UK Skills event held at L’Oréal Academy
in London – having taken silver in 2008.

E

ight Warwickshire College students competed in the finals of the UK
Skills Hairdressing Competition – that’s a quarter of the 32 students
nationwide who were through to the regional heats. Sharon, a
mother of a four-year old son, is studying Level 3 Hairdressing and
has always wanted to go into hairdressing but didn’t start until she was 20:
Now four years later, pays tribute to the college’s on-site nursery for looking
after her son whilst she learns.
Tutors Robert Rousseau and Tracy Gibson credit Sharon’s success to her
dedication and the quality of the teaching at Warwickshire College.
The UK Skills competition is part of the international WorldSkills event,
which aims to promote and celebrate the high standards achieved in
vocational education and training – the international heats enable exchange
and comparison of world-class competency standards in the industrial
trades and service sectors.
Picture shows: Sharon Harris at work on her competition ‘heads’ in the salon
at Warwickshire College.
Further information from Laura Quirke on 01926 318213.
e-mail: lquirke@warkscol.ac.uk
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Harnessing nature for beauty with eyeSlices®
The unique cryogel eye treatment pad that helps reduce the appearance of dark circles, puffiness, tiredness, redness and signs of aging.

An add-on income opportunity
Earn extra whilst your client is waiting for colour or drying, enhancing their relaxation experience with the benefit of an effective eye
treatment at the same time.

A great impulse-buy
Keep the retail pack by the till and create a great impulse-buy for clients.
Handy refillable clam packs for salon visits to purchase refills.

Achieved international recognition
Distributed in eight countries around the world, and received numerous
awards in the aesthetics, technology, science and business sectors.

eyeSlices® Product & Sales Enquiries – sales@eyeslicesuk.com
Tel: 0845 0944701; www.eyeslicesuk.com.

Set Pulses Racing With The Monaco Beauty Trolley
h

This two piece Monaco trolley exudes the chic of the Riviera and is set
to be the hottest must have accessory to take with you wherever you go.

h

Keep all your ‘little things’ in the cantilever trays with dividers in the
top section.

h

Store upright bottles, hairdryers, straighteners or towels in the
bottom section.

h

Sturdy wheels make it a travel friendly but stylish addition in the
salon or to your luggage.

h
h

Available in beautiful rose-red striking pink or black.
The ultimate in lightweight flexibility.

Call Beccy Whittles, Pilotmax. on 020 8334 0200;
E-mail: beccy@pilotmax.co.uk
www.Beauty-Boxes.com for further information.
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Building
the Business
Part 2
THE AVANT GARDE STORY
In Part Two we see how the
couple built their new strategy
and delivered success.

W

e started by working with them on strategy
The agreed business aim was to focus on
attracting new clients through good low cost
marketing In-salon to focus on retention. The
problem was how to cope with the demands of running three salons
in which Naomi might be the major earner but has only one pair of
hands and limited time.
Naomi planned to eliminate her time at Cannons and build up
the new salon, setting the tone and modeling the Avant Garde brand
to the new team.
Ian and Naomi wrestled with the realities but eventually agreed
that the unprofitable size of the Cannons salon and the need to
limit overhead meant that this salon would be phased out by
October with the staff moving to augment the team at the new

Our new series
where we bring
you case studies
and articles to
help you survive
these tough
times and build a
stronger business.

Warndon salon. Naomi now blocks out one day a week to work with
Ian on the business (rather than in the business) and on developing
the teams.

Next who do you want to be?

Retail

Naomi’s strong values about who Avant Garde wants to be, readily
translated into a brand statement;

We diagnosed that all salons had excess stock that was not moving.
With the teams we cut back to a core set of products that the team
liked, used regularly and would enthusiastically recommend.

“We guarantee to provide you with a hairstyle
that personally suits you and your life, with
a care routine to match... But most of all we
guarantee to LISTEN”.
Getting the right team
To start with a completely new team is tricky. We worked
together on a structured hiring process that emphasizes
attitude before aptitude: getting faces that fit these clear
organizational values.

Pricing
We reviewed together the pricing. Was it rational?
Did it offer a spread of prices to cover all the clientele?
Was it all priced profitably?

Making things happen

Profiling the team at Next generation showed them how
understanding your people allows you to get the best out of them
and know how to approach them.
Finally we shared techniques for dealing with poor performance.
Ian and Naomi worked with a team from business development
specialists Gholdenphish.

The key question is always “How do you get folk to do what you want
them to do?” We helped Ian and Naomi set up key leadership tools and
a timetable to implement them; a technique for managing processes in
the client journey and ways to measure and recognize performance.

In the final part in the next issue we discuss everyone’s
thoughts and comments on what’s been achieved.

HABB Day was another fundraising success
The Annual HABB Day encourages everyone involved in the hairdressing and
beauty industry to donate a single £1 on the first Friday in May every year.
This year’s event saw thousands of pounds being raised through a
wide range of fundraising activities, here are just a few,
H Francesco group raised £5614 by managing director,
Ben Dellicompagni, climbing Mount Kilimanjaro
H Sharon Malcolm Hairdressing raised £800 by part running in a
marathon and client donations on the day
H Jo Hansford team dressed down for the day to raise £80
H Regis International held a product sale at head office and raised £142
H Hair 4 U dressed in school uniforms to raise £173
H The Retreat in Wokingham wore silly hats for the day and
raised £116
H Wella Professionals raised £127 for a cake sale
H Rae Palmer’s team went in fancy dress and raised £136
H Seanhanna salons dress up for the day and raised £1000 across
their seven salons
“Donations are still coming in but HABB Day has taken over
£8000 to date – a tremendous achievement, especially in these
economical climates,” says HABB President Lynn Hickey, “each year
HABB Day grows in momentum but we’ve still a lot more industry
people to reach! I love seeing how salons get behind our charity
on HABB day and go out of their way on this day to really bring
awareness to it. Thank you so much to everyone who took part and
I hope we can continue to grow this day’s awareness year on year.”
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‘Our own Jo
Hansford an
d her team
many SRHs
were part of
that suppor
the
ted this im
portant in
itiative’

To discuss hosting your own fundraising activities for HABB,
please contact 01737 212494
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sheer transition:
a Step-by-Step
Thanks to our friends at Redken we have a
really great new style change for you to follow.

color:

cut:

final look:

sheer transition: sectioning

sheer transition: sectioning

Divide hair into 9 sections as per the diagram. Hair is
separated for ease of application.

Section the hair as per the diagrams.

Apply a small amount of satin wear 02 to damp hair.
Blow-dry with a large round brush. For heat protection
and added smoothness, apply iron silk 07 spray and flat
iron. Finish with outshine 01.

sheer transition: application
Step 1. Section 1. Apply base formula 1 to zone 1.
Step 2. Apply highlight formula 1 entirely to zones 2 and
3. Blur zones 1 and 2 to avoid demarcation. Repeat in
Sections 2, 3, 4, 5, 8 and 9.
Step 3. For Sections 6 and 7 use the same technique
but apply formula 1 to zone 1 and formula 2 to zones 2
and 3.
Step 4. Allow to process at room temperature for 35-45
minutes. Rinse, shampoo and condition with Redken
Color Extend.
Step 5. Post Treatment

prep & formulation
Natural level 7
Base

After the colour service, apply Redken Color Extend
Shot Phase + Shot Phix 3.5 pHix pHase sealer for
colour protection.
sectioning top

Formula 1:
30 ml – 9Av Color Fusion
30 ml – 20 volume Redken Pro-oxide Cream Developer  
Formula 2:
30ml – 8T Color Fusion
30ml – 90R Color Fusion
60ml – 30 volume Redken Pro-oxide Cream Developer  

1

2

3

4

sheer transition: technical
Step 1. Starting at Section 1, take a 2.5cm vertical
section at the centre back. Elevate to 90º horizontally with
no over-direction. Slide cut through the section as per
the diagram. Working forwards, continue with the same
elevation and no over-direction.
Step 2. Use the same cutting method for Sections 2, 3
and 4.
Step 3. Move to Section 5. Over-direct forward at a 45º
angle and cut with a diagonal finger angle leaving length
in the front.
Note: This is cut as one section.
Using Section 5 as a guide, repeat in Section 6.
Step 4. Section 7. Use the hair at the highest point of
the head using Section 5 as a guide. Elevating the entire
section vertically, over-direct the section back at 45º and
cut with a diagonal finger angle, leaving length towards
the back. Repeat in Section 8.
sectioning top

5

8

6

step 1
7

7
8

9

2

6

5

4

alternate look:

Highlight
Formula 1:
30 ml – 12Av Color Fusion
30 ml – 20 volume Redken Pro-oxide Cream Developer

Apply touch control 05 to damp hair to build extra body
and texture.

step 1
sectioning back
7
3
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step 3

Blow-dry with a large round brush. Mist with spray
starch 15. Sub-divide, root brush out and style.
Finish with quick dry 18 for maximum control.

8
1
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Hairdressing
and Dermatitis

Hairdressing personnel should be trained to wear disposable, non-latex gloves when undertaking
wet operations.

– Choose a longer – length glove; folding the cuff back to stop water running
down the arms.
– Change gloves between clients.

Part two of our two-part series

– Pick a smooth glove to stop hair snagging.

In the first part of this important feature we looked at exactly what dermatitis is and how it
arises. In this final part we look at the options for protection against the ravages of this common
skin condition.

– Remove gloves by peeling them down from the cuff, whilst avoiding touching
the skin with wet glove.

What can I do to prevent it?

– Ensure gloves are worn when cleaning up spills.

There are several actions that all hairdressers can take but it is unlikely that just changing one
thing will by itself make all the difference.
© Tihis | Dreamstime.com

What other options should hairdressers consider and implement?

If there is a particular chemical that irritates your skin, consider changing to another product that
is less irritating to your skin.
Avoid harsh hand washes. Unless you have a risk assessment that directly calls for skin
sanitisers avoid strong anti-bacterial solutions and hand washes.
Wear disposable non-latex gloves when rinsing, shampooing, colouring, bleaching, etc. It’s
important to choose the correct glove type and length. Single use, all-round smooth, powder
free, non-latex gloves, ideally around 300mm length (top to tail). It’s important to use the size
that fits properly. Ideally change gloves between clients.
Use a good quality skin protection or barrier cream that not only moisturises but protects the
skin as well. At a minimum, apply at the beginning middle and end of each day. It is important
to ensure that whatever cream you use, it should be suitable for wearing underneath gloves and
formulated to stay on your skin despite repeated washing. Derma Shield is one such product
ensure you apply the cream correctly, covering every part of your hands and wrist.

– Ensure the gloves are a good fit.

– Use a fresh pair of gloves for each new task, even with the same client.
– Rotate jobs to minimise wet work.
– Develop the habit of examining their hands for any potential symptoms such as
dryness, flaking of inflammation. Remember to moisturise after washing hands
at the end of the working day.
The Hairdresser would like to thank all contributors to this article – Dermashield,
Jardine Lloyd Thomson and Dragon Marketing.

© Britvich | Dreamstime.com

The LED:

learning, education
and development news

The research carried out for this article and reproduced above should not be considered as medical
recommendations or as a substitute for seeking medical care and taking full protection measures. We would
remind you to refer back to the Toolkit page in our last issue of The Hairdresser (issue 39) regarding Salon hygiene
and the advice given by Renscene Barbicide; further information on 0116 2601144 or at www.hairproducts.co.uk.

Skin Protection Essential
Frequent use of water and harsh chemicals can often leave a hairdresser’s hands feeling dry and
sensitive. In addition to a protective barrier cream, a strong but kind, hand scrub is also a valuable
addition to the daily beauty routine. Never buy economy hand creams or assume that a cosmetic or
beauty product will be suitable

Whenever your hands become wet ensure you dry them thoroughly but gently using a soft
cotton or good quality paper towel. After drying and particularly if you haven’t used a skin
protection cream, apply more moisturising skin cream.

Choose a really good dry, non-sticky formula that locks in moisture leaving hands clean, soft and
hydrated, whilst still allowing skin to breathe. It should then help prevent irritation from wearing latex
gloves when applied before wearing..

Check your skin on a regular basis for early identification of dermatitis. Look for dry patches of
skin that can sometimes be very itchy or look red and feel sore.

Further information on the Hands First range that The Hairdresser has four sets to win
on our Readers Offers page, can be had from Michelle Stoodley, Storm Communications.
T:020 7240 2444; E:michelle@stormcom.co.uk

Can I catch dermatitis from someone else?
This is a common myth. You can neither catch nor pass on dermatitis – definitely, no.

I’ve been a hairdresser for years and never had any problems.
Why should I worry now?
There is a common misconception that if you have been in the profession for a number of
years and have not experienced skin problems it is unlikely that you will have any problems
in the future. It is a fact of life that as we get older our skin becomes a little dryer. Couple this
with the continual interaction of products that are harmful to the skin and it becomes easier to
understand why dermatitis can easily affect even seasoned professionals with no prior history of
skin problems.
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Book reviews

Hairdressers could boost their
profits by playing music

The Salmon of Knowledge

UK’s first comprehensive study into the benefits of music,
revealed 32% of people who like to hear music in a hairdressing
and beauty salon say that they would be prepared to pay 5% more
for products or services if the salon played music they liked. This
follows research, commissioned by MusicWorks, which is the UK’s
first comprehensive study of the benefits of music to businesses.
The study revealed that hairdressing salons could benefit
from increased profits by playing music and, therefore,
encouraging customers to return on a regular basis to an
environment that they find welcoming and relaxing.

Nick Owen

Did you know?
We asked a number of hairdressers
what they used to remove any hair
colouring that had stained the client’s
skin and this is what they said:
Try rubbing it with cotton wool soaked in milk,
or use a facial exfoliator to get the top layer
of skin cells off.
Unfortunately it doesn’t always come right off
when rinsing the colour off when the colour is
very dark. You can buy a stain remover from
the wholesalers, failing that, I have also heard
that nail polish remover does it, but I have
never tried it and I wouldn’t recommend it.

A little ash mixed
with milk on a
dampened cotton
wool bud always
works (never
smells either), as
does any fine ash
from the chimnea
too but not ash
with grease or
fat on from the
barbecue – now
that’s a definite
no no!
Mix cigarette ash
with milk.
always works.

Are they being serious? Tell us your best tips for the next issue and we’ll send a special prize for
the best tip. Text to 07905 855052 or e-mail Francis@dragon-marketing.co.uk.
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Simon Chan, Votive Communications Ltd. Tel: 020 7353 9304
For research details, please visit www.musicworksforyou.com.

Published by
Crown House
Publishing Ltd.
www.crownhouse.co.uk
£16.99
ISBN 978-184590127-1

Lemon juice on a
cotton ball has always
worked for me.

I was told by my
hairdresser when I
was training that hair
colour comes off the
skin when washing the
colour off the hair. You
rub the colour/lather
from the hair into the
stained skin, and this
gets it off because
lathered colour/
water when it is being
removed from the hair
gets the dye off the
skin by working it into
the stained skin.

© Rochakred | Dreamstime.com

Catherine Mortimer

Beauty and well-being isn’t all
about having a big budget or
spending hours at a spa. This
great little book contains some
really great tried-and-tested
tips as well as some celebrity
style secrets and advice from
women with real lives.
The authoress knows that
no matter what size, skin type
or colour you are, there are
enough sneaky beauty tricks
to make the most of what
Mother Nature provided.
Published by New Holland
Publishers (UK) Ltd.
Tel: 0207 724 7773; £6.99
ISBN 978-1-84773-363-4

© Britvich | Dreamstime.com

501 Easy
Look & Feel
Good Tips

Stories and parables for work,
life and oneself. Modern
living creates anxieties and
pressures, continual noise and
babble that we constantly
absorb and become weighed
down by. This book uses the
power of stories to help us
recognize these pressures and
how to return to a calmer,
more organized and happier
way of living.
It’s not about escapism,
nor giving up but reality and
the fact that our view of
reality is often clouded, which
can lead us to misjudgements
making life even more
difficult. While there’s still
time, go out into the park or
your garden and settle down
with a good book and this is
so easy to read you’ll find it
hard to put down.

n 81% of customers that visited salons said that they would like to
hear music and of that:
n 77% said that a salon playing good music is much more inviting;
n 73% agreed a salon playing good music is a trendy salon;
n 61% said they are more likely to return to that salon playing music.
A MusicWorks spokesperson said: “Customer retention is critical
to the success of any hairdressing or beauty salon. Playing music can
create the right image and ambience for the customer and, once the
customer feels relaxed and happy, he/she is likely to spread the word
and encourage their friends along too. This is good news for those
salons already playing music, as it is proof of how music can drive
profits up in what is an increasingly competitive industry. ”

Ready!
Camera!
Action!

A

ssistant Art Director at John Carne Hairdressing,
Aaron Blondell has been perfecting his talents
on screen while recording 4 step-by-step videos
exclusively for Diamonds Best Friend Club website, the
women’s only insurance firm that attracts 500,000
females per month.
The first video involved highlighting the ultimate
techniques for the ‘Perfect Blowdry’, alongside a ‘Classic
Up Do’ where Aaron transformed hair into a knotted
twisted bun, which was bang on trend.
He also made an ‘Autumn Trends’ video where he
talked through the catwalk shows and demonstrated a
beautiful braided hairband, key for next season. There
was also a ‘One Minute Master Class’ where he revealed
his tools of the trade secrets for his hot hairstyles and
cool creations.
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Master Craftsman
If you have been a State Registered Hairdresser for over two years and
have management and training experience you maybe eligible to become
a Master Craftsman in Hairdressing. This prestigious and select hairdressing
award puts you among the cream of British Hairdressing.
The Master Craftsman diploma comes in three different formats, a Diploma in a
stylish, specially made frame, a silver metal plaque on a black mount in quality silver
frame or a burnished brass metal plaque, mounted on solid dark wood.
For more information or to place an order contact
The Hairdressing Council on 0208 760 7010.

New masters of their craft

Recent awards of the Master Craftsman Diploma
Congratulations to the following State Registered Hairdressers who have been awarded the Master Craftsman Diploma

938437
941138
941051
940748
938192
940747
939067

Carolyn Brown
Chan Nga Yuen
Chin Man Fung
Clare Daniels
Jacqueline Heather Cull
Jaymi Copley
Julia Tuffey

Burton-On-Trent
Ontario Canada
Ontario, Canada
Bexhill- On-Sea
Worcester
Bexhill-on-Sea
Barnstaple

939669
939276
939178
935358
941052
941053
941049

Kerry Drein
Mr Craig Woodward
Nicola Jane Pilling
Rhian Jones
Tsang Chi Chiu
Tsui Ho Sum
Yeung Pui Yin

Bexhill-on-Sea
Cardiff
Birmingham
Port Talbot
Ontario, Canada
Ontario, Canada
Ontario, Canada

|

The H a i r d r e s s e r 31

