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Think smart, think Indola.

Walk for HABB
feel good walking
feel good helping
Calling all Srhs and their family and friends - Join us on a family
friendly walk, visiting famous parts of london with a fun quiz as you go.
When:
Where:
Distance:

Saturday 4th July 2010 - 10.30am
Parliament Square, London
5(ish) miles

Advance booking: adult £12.50
Entries on the day: adult £15.00

Children 3-15 years £2.50
Children 3-15 years £4.00

Under 3’s go free
Under 3’s go free

Every entry receives:
● details of starting point ● a route description ● a fun photo quiz
● a ‘WAlk for hAbb’ baseball cap ● a sponsorship form ● certificate at the finish
Contact:
Sally Styles
Shelia Abrahams

0208 760 7011 sally@haircouncil.org.uk
01582 431 783 shelia.abrahams@fhbf.co.uk

All profits will be shared between HABB and Great Ormond Street Hospital
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Sally Styles

Editor

Registration for hairdressers is a really hot
topic in our industry at the moment and
everywhere I go people are talking about
it. We have never before received the level
of support for our campaign that we are
getting now. As a registered hairdresser
yourself, you are already supporting
the campaign and for that I must, once
again, thank you. It’s a slow journey to
get the kind of numbers the Government
are looking for on the register but I
really believe that, if the current support
continues, it is achievable. With big salon
chains such as Sassoons and Francesco
Group now calling for registration and with
the major manufacturers all supporting us,
we can achieve our goal.

Hairdresser Business

Andrew O’Toole

Trevor Leighton
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I really hope you enjoy this edition of
‘Hairdresser’. As you can see, we have relaunched it with a whole new look. This
magazine is for registered hairdressers
and, as much as possible, by registered
hairdressers. So, if you have information,
stories or collections, send them in on disk
or email and we will try to include them.
I hope you enjoy looking at the amazing
collections by registered hairdressers in
this issue. You will also find great offers
and giveaways – check out ways to win the
brand new Andrew Barton book on page
11, which he will sign especially for you.
Last year we had some great entries
into the ‘Hairdresser’ photographic
competition. This year we are holding the
same competition (page 21) and Indola
have promised some great prizes. This
competition is only open to registered
hairdressers so why not have a go and
send something to me. Finally, don’t forget
the fun HABB walk (page 4) which has a
great photo quiz along the way and is very
family friendly. Take a day out to have fun,
get fit, visit many great London highlights
and most of all, help HABB and Great
Ormond Street.

thehairdresser | 05

sunshine
protection
PRODUCTS FOR SUMMER

Lavish Summer Hair
Thanks To Special Care

Just as you protect your skin in the summer to safely
enjoy the sun, it makes sense to protect your hair too with
beautiful products designed especially for the job.

Indola’s indispensable Sun Active range features sun and aftersun products
formulated to protect, repair, nourish and provide the total summer hair-care
package. Each one is full of hardworking ingredients, including Indola’s exclusive
Sun.In Complex – a totally innovative active formula developed to respond to damaging
environmental factors and continuously repair and soothe hair stressed by sun, sea, salt
and chlorine. Vital UV filters in these products work to protect your hair from the damaging
effects of the sun’s rays. And essential antioxidants create a shield around each strand of
hair, protecting it from free radical attack. And, because every detail counts, each one is
infused with a deliciously soft peachy fragrance so your hair can smell as good as it looks
and feels. The complete regime includes Sun Active Hair and Body Shampoo 300ml (retail
£6.99), Sun Active Hair Treatment Mask 150ml (retail £6.99) and Sun Active After Sun
Rescue Conditioner 200ml (retail £6.99).

Fight the Frizz!

INTERCOSMO Protector 200ml (RRP £8.25)
Living with the UK’s unpredictable weather inevitably has undesired
effects on the hair. We can all relate to a hair horror invoked
by the natural climate such as leaving the house with a
super-sleek blow-dry only to return later with a mass
of frizz that looks as though it had a war with the
winds. The good news is we don’t have to put
up with bad hair days any more as chic hair
styling brand INTERCOSMO has just launched
their new, high performing Protector Spray.
INTERCOSMO Protector is an amazing fixing
spray that immediately takes hold of unruly,
wavy, frizzy hair and coats the cuticle and
protects it from humidity whilst giving the hair
an extreme shine. INTERCOSMO Protector can
also be used to protect hair from heat styling
and importantly, it leaves no sticky residue on
the hair. Use at a small distance for a light hold,
spray into roots for volume and lift. The new
INTERCOSMO Protector Spray – intelligent
styling within the palm of your hand. For
INTERCOSMO stockists please call 0208
399 5624

New BC Sun Protect
model: Mayra

#1

recommended
for colourchart

trend: Boudoir

Shine on with new double protection, for beautiful summer hair…
cut

colour

Icons cut:

keywords

Icons cut:

keywords

We all find pleasure in enjoying the sunshine: a warm sun on our face, glistening seawater on our skin,
Spray the hair with BC Moisture Kick
the gentle coastal breeze in our hair – it is a beautiful feeling. We are all aware of the potential damage
Spray Conditioner.
to our skin from harmful UV rays and pollution, but do your clients worry about
the same effect on their
hair? UV rays, wind and seawater all affect our hair, leaving it dry, dull and extremely difficult to manage.
Not any longer… Introducing, NEW BC SUN PROTECT; now there is a way to enjoy sun-kissed hair all
year round thanks to the new, innovative DOUBLE PROTECTION formula, which safeguards against
damage from UV rays and the environment. Formerly BC SUN GUARDIAN; NEW BC SUN PROTECT
fast forward
incorporates UV FILTERS and Image
ANTIOXIDANT
VITAMIN E to protect the hair against UV rays and free
number: 001
realtime
radicals, whilst the AMINO CELL REBUILD technology repairs the damage deep inside the hair cell.
Icons colour:

3%
10 Vol.

Icons colour:
3%
10 Vol.
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product news
Clynol’s Colour
Revolutionary

Viton Speed 10

Time to Kill routine in salons!

eady
for a new world of inspiring
State Registered Hairdresser
and Hollywood Stylist To The Stars
ng innovations

Tara Smith Shares
Her Secret Weapon

yling rut? Following the same daily routine? Need a dash of inspiration? OSiS
to “Kill routine” with consistencies and products that are sure to inject some
reativity into your salon. Get inspired and reveal the individuality of each of
nd create their unique style!

It’s always great to hear that one of our registered hairdressers is doing well in their career.
Top Hollywood hairstylist Tara Smith, who worked on the set of the Sex & the City movie, is
going from
to strength.
Batisteofdry
shampoo is her must-have
hair
omething
thatstrength
naturally
flowsBut,
inshe
thesays
veins
hairdressers,
but sometimes
product and secret weapon.

you
a dose of inspiration. A dictionary says a hairdresser is someone who cuts and
“As a it
session
stylist I adore
because it’s quick
and easy
to use on artists
OSiS says
is someone
whoBatiste
is passionate,
creative,
multi-skilled
and therefore
when I’m on set. I just spray on to their roots, massage it into their scalp and
same from the products they use: performance, innovation, high quality
brush it out! It refreshes and cleanses their hair immediately. Batiste also gives
most important,
INSPIRATION. Ready to avoid the boredom that comes from
hair texture which helps when creating different looks.”
ing 120
bobs
per
month has to STOP! Kill Routine with the exciting relaunch of
Take a peek inside every session stylist’s kit bag and alongside the heated rollers and
expensive hot irons you’re bound to find Batiste Dry Shampoo. A proven lifesaver to
revitalise hair and volumise locks. Batiste Dry Shampoo has long been the secret weapon
for anyone creating catwalk styles in minutes. Tara recommends everyone visit
announcement
of the rebellious re-launch of OSiS, you can push the
www.batistedryshampoo.co.uk

Viton Speed 10 launches on
to the UK market on 1 May
2010 and brings the 10-minute
colour to salons wanting to
open up a new rich stream of
colour business, for colourful
days ahead on both a creative
and business front. The 10minute colour cream really
does act fast yet has exciting
results that have to be seen to
be believed. Viton Speed 10
is the new best friend of the
time poor. Quick roots, new full
head colour and more time than
ever before to do other things.
For 60% of all women, ‘timesaving’ is their main criteria
(Clynol focus group research).
Viton Speed 10 is Supertechnology that works superfast. Viton Speed 10 delivers
uncompromised condition with
long-lasting, 100% coverage.
Perfect. Ionic Keratin building
blocks make micro pigments
penetrate faster for quicker
development. Essential oil
extract balances hair stability
for long-lasting, lustrous colour
results.

e
boundaries of your styling
citing trends, new products, smashing consistencies and slick packaging that will inspire you to get

It’s Time to Kill Routine!

Housed in slick high-impact packaging with considered design details
such as one-handed application caps, the full OSiS range is now grouped
product directions
for easily identifiable
style results (style,
ck high-impact packaging with considered design details such into
as three
one-handed
application
caps, the
texture, finish) and a variety of control levels – allowing your imagination
ge is now grouped into 3 product directions for easily identifiable
style
to run
riot. results (style, texture, finish)
GO FOR TEXTURE In the Texture sub-brand, two new products offer ultra
of control levels – allowing your imagination to run riot.
strong-hold control and texture: FlexWax is the first cream wax for endless
Stuck in a styling rut? Following the same daily routine? Need a dash
remouldability and ultra strong definition without the extreme greasiness
of inspiration? OSiS inspires you to “Kill routine” with consistencies and
cts now
join the
OSiS
associated with high control waxes; and Gelastic is an ultra strong flex gel
products
that are
sure range.
to inject some energy and creativity into your salon.
that gives minutes of flexibility, allowing you to mould styles with fantastic
Get inspired and reveal the individuality of each of your clients and create
firm grip. GO FOR STYLE In the Style sub-brand, to achieve versatile
their unique style!
volume, Body Me is an innovative product that offers you fuller feeling hair
and up to 100% more volume with natural movement; and Hold Miracle is
Creativity is something that naturally flows in the veins of hairdressers,
an ultra strong cream mousse that’s easily brushed out. Always dreamt
but sometimes you need an extra dose of inspiration. A dictionary says
of soft touchable curls? Curl Me Soft is the first velvet curl definition
a hairdresser is someone who cuts and styles hair… OSiS says it is
cream that perfectly defines fine-to-thick curls while remaining soft and
someone who is passionate, creative, multi-skilled and therefore demands
touchable. For the sleekest of styles, Soft’n’Straight is a lightweight
the same from the products they use: performance, innovation, high quality
solution for long-lasting straight hair with a smooth, touchable finish.
results and most important, INSPIRATION. Ready to avoid the boredom
GO FOR FINISH To finish your look OSiS Shine Duster
that comes from routine? Cutting 120 bobs per
transforms from a lightweight powder to a creamy fluid,
month has to STOP! Kill Routine with the exciting
giving you an instant velvet shimmer shine!
relaunch of OSIS! Now, with the announcement
of the rebellious relaunch of OSiS,
OSiS is giving you the inspiration and
you can push the boundaries of your
tools to break out of the daily routine,
styling thanks to exciting trends, new
supporting hairdressers’ talent and
products, smashing consistencies
skills by providing ideas and products
and slick packaging that will inspire
to fuel your imagination. Get your
you to get creative.
dash of inspiration at
www.osiskillroutine.com.

Get ready for a new world of
inspiring styling innovations
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THE EDGE
The latest collection from Anya Dellicompagni,
Director of Hairdressing, Francesco Group

Inspired by the statement style of Yves Saint Laurent
and teamed with the resurgence of an 80s retro
urban street style, this collection of modern-day
looks has stand-out quality. Fringes, texture, shape
and gorgeous natural tones all play their part in
creating a feel that is both wearable and expensive.
The monotone clothes palette and dual fabric
textures work with the quirky eye make-up and
deliver a sense of femininity and strength.
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Hair: Anya Dellicompagni, Director of Hairdressing, Francesco Group
Make-up: Cheryl Phelps (Gardiner Clothes) Styling: Desiree Products: Wella Professional Photos: Trevor Leighton
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Photography: Jo Orr

Andrew Barton State Registered Hairdresser
...AND NOW AN AMBASSADOR OF THE HAIRDRESSING COUNCIL

Sophia Hilton, previous winner of the UK Student of the Year Awards and Student Ambassador for the Hairdressing
Council, caught up with Andrew Barton at his Salon in Covent Garden. Sophia works for Brooks and Brooks and,
along with Andrew, is a dedicated supporter for the campaign for compulsory registration. In this lively chat,
Sophia asks Andrew about his life, his dreams and his inspirations. This is what he had to say:

When did I know I wanted to be a
hairdresser? It was never an automatic
choice, during school I was interested
in fashion and art. I thought I wanted to
do something with textiles – become
a carpet or wallpaper designer – but
because I wasn’t sure exactly what
I wanted to do I was persuaded to
complete a two-year Art Foundation
Course. After that I really wanted to
work so kind of fell into hairdressing and
now I’m so glad I did. I had a very tough
and strict apprenticeship in my home
town in Yorkshire. It was tough and strict
but the standards I learnt there have
stuck with me ever since and I’m proud
of my humble beginnings.

I don’t really have an idol in the
hairdressing industry, but as a young
hairdresser I was inspired by the
Rusks, and the obvious legends like
Sassoon. I’m today totally inspired by
the wonderful team that work around me
10 | thehairdresser

at my flagship salon in Covent Garden.
I spent many years with the Mascolo
family and was excited by my time
there.

Outside of the hairdressing industry,
I have to admit I am an Elvis Presley
fan. My parents were fans and it kind
of rubbed off on me. I must have read
every word written about him, seen
every movie and own his entire music
collection. His life story and his climb to
success and how he changed music and
fashion, style and attitude is fascinating.
He came from nothing to being a
superstar and changed music forever.

“What I love about our industry
so much is change. Hairdressing
is an always-changing industry.”

What I love about our industry so much
is change. Hairdressing is an alwayschanging industry. It has a small friendly
feel to it where everyone supports
everyone else. When I opened my salon
in Covent Garden it was a big step for
me because I had always worked in big

companies, first Toni and Guy and then Saks,
but the reaction has been fantastic and the
feedback great. I really believe in my brand and
I have great business partners. It was a risk to
open in the middle of the West End in the middle
of a recession but it’s already paying off.

One of my real achievements is the book I have
just written, which will be on shelves in May.
This is a hair bible for the consumer and I wrote
it with the consumer in mind. It’s a beautiful
hardback book that will look great on any coffee
table. But my salon was always the missing link.

I work two days a week in the salon but seven
days a week back-to-back in the industry. I am
shooting TV programmes and my business
manager, session agent, PR and media agents
all make sure I’m kept busy all the time. I have
just returned from South Africa filming an advert
for a car company – Peugeot. I was doing the
hair of the models and literally had to lie at their
feet in the back of the open topped car as their
hair had to be done every few minutes! I have
had so many funny experiences being on advert
sets; for example, spending a day in the middle
of a cornfield when I was doing the hair of the
blonde model in the Timotei advert in 47-degree
heat.

I became involved with the campaign for
compulsory registration when the Hairdressing
Council approached me to see if I was interested
in speaking on their behalf. I really believe this
campaign can make a difference or I wouldn’t
have become involved and it’s great to give
something back and do something important
for the industry. I also support Barnardo’s and
the Adoption and Fostering Association (I was
adopted myself and this is such an important
organisation) as well as the Princes Trust. If
my profile can make a difference to all these
organisations then that is great.

“I have always been a
registered hairdresser
since the completion
of my apprenticeship.
With hairdressers
really getting behind
the campaign for
registration there is
no reason why the
government won’t
listen.”

My first break in television was on Style
Challenge, competing against Trevor Sorbie to
see who could do the best makeover. I went on
to do Breakfast TV with Lorraine Kelly and then
10 Years Younger. I have just finished filming
the seventh series of this show, which airs in
120 countries – it’s really quite funny being
recognised in the street. I’m currently working
as the resident hair expert on Sky 1’s ‘Angela
and Friends’, a live daily chat show.
I was thrilled two years ago to launch my own
signature haircare range that I own rather
than being a licence deal – it means I have full
creative and quality control of the range. This
involved a massive investment of half a million
pounds and includes 23 products. By July there
will be 47 products in the range.
We’ve also created Andrew Barton electrical
range, hair extensions and hair accessories.

I have always been a registered hairdresser
since the completion of my apprenticeship. The
Hairdressing Council is really working hard to
address the negative images it had portrayed
over the years, which were based on long ago
history and this change is so important. With
hairdressers really getting behind the campaign
for registration there is no reason why the
government won’t listen. I really believe it is
obscene that anyone can open up their own
salon without a single day’s training, but we are
the world leaders in hairdressing and I believe
registration would enhance that lead. We are
so proud of our standards in the UK, but our
doors are wide open to those coming from other
countries who have failed the exams in their own
country but can practise on the public in ours.
How can that be right?
What people might not realise is that change
is happening very quickly with the Hairdressing
Council. They have a louder voice in the industry
and are looking at the criteria for registration.
They are looking to increase the benefits of
being registered and at the different ways in
which it can become more attractive and sexy.
It needs to be interesting to salon owners and
hairdressers in general, including the energy,
talent and creativity of youth. There is room for
such an exciting body and we can all make it
happen.
My window display is very important to me.
The window is a means of communication and
so many hairdressers put merchandise and
a picture in their windows and leave them for
years. Window displays should be exciting and
changing and say who the salon is as a brand.
Being right in the middle of the retail world in
Covent Garden, my window display needs to
reflect hair, fashion and my brand. My current
display was devised on the back of a beer mat
after a few drinks! It is televisions with my shows
continually playing so that people can recognise
the face even if they don’t recognise the name.
The company I use for my products in the salon
is Redken. I was trained on Redken products
and I am very happy with the results they give,
including the colours.
The question I am asked most when people visit
the salon is ‘where did you get your wallpaper?’
People come off the street just to ask this
question. It’s a white wall paper with textured
black dogs all over it. I loved it the minute I saw
it and to answer everyone: I got it from Osborne
and Little.

Competition

“Every day I work with hair and so
I’m always aware of the potential
that good hair has to transform
how a woman looks and feels.”
Andrew Barton SRH

Win a signed copy of
Andrew Barton’s new
book ‘Shiny Happy Hair’
From the subtle to the spectacular, a haircut
can sum up your personality, enhance your
best features and make a huge difference
to the way you look and feel. We spend
hours touching, checking and obsessing
about it and a new hairstyle can transform
your whole appearance. However, most
of us have our own hair habits and it’s the
easiest thing in the world to get stuck in
our ways. Celebrity hairstylist and state
registered hairdresser Andrew Barton has
travelled the world in the pursuit of hair
knowledge and has made countless women
look 10 years younger on the hit makeover
show of the same name. In this definitive
hair book, Andrew shares all his top hair
secrets and know-how, showing you how
easy it is to break your hair habits and
reminding you just how exciting hair can be!
With tips on basic haircare, styling, eating
for healthy hair and tips on how your
hairstyle can make you look younger, Shiny
Happy Hair is a must for women of all
ages. Andrew provides expert advice on
everything from choosing the right colour
to ensuring you get the perfect haircut.
The ‘get the look’ chapter will inspire you
with step-by-step instructions on how to
recreate fabulous hairstyles such as Red
Carpet Glitz, Bohemian Chic and Catwalk
Ponytail. So, if you’re stuck in a hair rut and
in desperate need of a salon-style makeover
in the comfort of your own home, Andrew
Barton will help you to achieve what every
girl wants – shiny, happy hair!
For your chance to win one of six signed
copies of ‘Shiny Happy Hair’, simply email
your name, address and telephone number
to registrar@haircouncil.co.uk. The 6 lucky
winners will be drawn at random on
20 August 2010. Good luck!
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2

Slightly offset sectioning

3

Overdirect the fringe area

GODDESS

A step-by-step guide as to how to create
this stunning modern punk style from
Schwazkopf Professional

6
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7

Graduate the top
section horizontally

9

Check the balance

10

Close the underneath
section and release the
top section. Moisture the hair

Graduate the fringe by over
directing, connect it to one
side to achieve an asymmetric look

StepByStepStyling

4

Overdirect upwards

Essential Looks Concept Development
Schwarzkopf Professional Hamburg

Essential Looks Creative Direction
Steve Hogan

Schwarzkopf Professional Essential
Looks Support Team
Tino Rohde, Gisela Sydow

Photographer
Tony Kim

Digital Operator
Paul Scala

Photographer’s Assistants
Tobias Unger, Philippe Minski

Creative Direction Hair

Tom Kroboth, Schwarzkopf Professional
Global Ambassador

Hair Assistant
Sascha Rhon

Creative Direction Hair Colour
Lesley Lawson

Schwarzkopf Professional Colour Expert
Kay Brady

Clothes Stylist
Ingo Nahrwold

Make up Artist
Stelli

Clothes

Christopher Kane for Topshop, Kulihova, Pam
Hogg, Closed, American Apparel, Prada,
Miu Miu, H&M, Gucci, Comme des garcons,
Cos, Raf Simons, Acue, Karen Miller, Jean
Paul Gaultier, Doc Martens, Urban Outfitters,
Cinque, Prada, M&F Girbaud, Marni, Bikkembergs, A.P.C,Gucci, Chloe, Celine, Hussein
Chalayan, La Perla, Paul & Joe, Paul Smith,
Bally, Nina Ricci, Marni, Converse, Closed,
Buffalo
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IKONIK

A new collection from Ken Picton
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Hair: Ken Picton Makeup: Lara Champion Styling: Bernard Connolly Photography: Andrew O’Toole

IKONIK
by Ken Picton
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Registered Hairdresser News
State Registered Hairdresser and
British Hairdresser of the Year Akin
Konizi styles Pixie Lott for the Brits
The best in British hairdressing, Akin Konizi SRH, styled chart-topper Pixie
Lott’s hair for the Brit Awards, where Pixie was nominated for three awards.

Despite not walking away with the awards, Pixie was a winner in the style
stakes with a hairstyle that screamed old-school glamour. Akin Konizi –
Creative Director for award-winning hairdressing group HOB Salons – gave
Pixie a sophiscicated retro 40s-inspired style to complement her showstopping look for the red carpet.

Akin says: “To recreate this look I firstly applied a generous spritz of High
Hair Designer Spray by Wella Professional to towel-dried hair. Once rough
dried, I used a finger waving technique at the roots, setting the ends.
Another way to achieve this look is to divide hair into 2-inch-long by 1-inchwide sections and vertically tong the hair, making sure that all sections are
styled in the same direction.

“Once all the hair has been worked through, don’t be afraid to brush through
and let the waves settle in; apply a serum-based product such as High Hair
Pure Glamour into your hands and gently run through the hair to eliminate
any flyaway hairs and add a glass-like sheen. Finish with Shaper Fierce by
Sebastian Professional for hold.”

A Cut Above The Rest
Ofsted Chief Inspector drops into state registered hairdresser
Andrew Collinge’s salon to see outstanding apprentices at work

Andrew Collinge is celebrating 100 years of Collinge Hairdressing and his
father, Peter Collinge, particularly recognised the importance of investing
in the training of young people. The new Graduates salon is a testament
to him and to all those who have been involved with their training over
the years.

Christine Gilbert, Her Majesty’s Chief Inspector of Education, Children’s
Services and Skills, Ofsted, last week visited the world-renowned
Andrew Collinge salon in Liverpool to see how their apprenticeship
programmes are producing some of the best hairdressers in the country.
Visiting the Andrew Collinge Training Salon in the busy Liverpool
shopping district, HMCI spoke with Sarah Collinge, Training Director,
trainees and staff about the ingredients of their success, which has
included an ‘outstanding’ rating from Ofsted. Only 5 per cent of workbased learning providers inspected in 2008/9 were rated ‘outstanding’
overall by Ofsted.

18 | thehairdresser

Christine Gilbert said: “I wholeheartedly congratulate Andrew Collinge
on their success and hard work in delivering such high standards for their
trainees, excellence does not happen by chance. The support and expertise
which Andrew Collinge trainees can count on really helps to inspire and
challenge these young people into becoming some of the most talented
hairdressers in the country. There is no reason why all apprenticeships and
work-based learning can’t be outstanding and I hope Andrew Collinge will
be a source of inspiration to others.”
Sarah Collinge, Training Director, said: “Training has always been very
important to the company. An ‘outstanding’ from Ofsted really helps to
motivate our apprentices and our staff, encouraging our trainees to gain
confidence in their skills and push their creative boundaries. We’re really
proud of our efforts in offering young people exciting and worthwhile
career opportunities.”

Registered Hairdresser News

20 Years of State Registered Hairdresser Patrick Cameron
Long hair master Patrick Cameron and Wella Professionals celebrated
their truly wonderful friendship and unique partnership in a spectacular
showcase of 20 years of Patrick Cameron.

Sheila Jackson, Wella Professional’s Partnership Services Manager,
welcomed Patrick to the stage and the audience embarked on a journey
of glamour and glitz spanning over 20 years. An opening DVD showed a
dazzling montage of Patrick’s past collections and performances, leading
up to his most recent work – the Gold Collection. Patrick spoke of his
early days in London and how from an appearance at the Clothes Show
Live he decided to specialise in long hair work. Patrick then went on to
introduce the team he has worked with for all those years – Business
Partner Sue Callaghan, Patrick Cameron School and Merchandise CoCoordinator, Marco Everard and Art Director and the person responsible
for the stunning couture gowns that play such a large part in every
Patrick Cameron presentation, Marco Erbi.

Patrick went on to present a selection of models, demonstrating
how to create the most beautiful hair in an instant from his previous
collections including Ladies Who Lunch, Provocateur, Arts & Crafts,

Tango, Visionaire, Red Carpet, Bohemian Revolution, Global Tribe
and Prestige. In an intimate question and answer section, Patrick
really let his audience get to know him and shared with them his
passion and vision. He charmed guests with takes of his career, his
private sketchbooks and how he creates his collections from single
inspiration to a finished look. Sheila went on to read a touching tribute
from industry icon and registered hairdresser Joshua Galvin who
unfortunately couldn’t attend the party: “I personally regard Patrick
as the most talented and thoroughly genuine person and he has
maintained this quality throughout the whole time I have known him.
Congratulations and have a great night.”
A fitting close to the evening was when Patrick recreated one of the
looks from his new bridal book, ‘My Bridal Album For Your Perfect
Day”. Breathtakingly beautiful, the model showcased Patrick’s flair and
expertise and with the nine previously presented models they took
their final bow to rapturous applause from the audience. A thoroughly
enjoyable evening where old and new friends got together to celebrate
a strong partnership and an inspirational career.

Registered Hairdresser Barrie Stephen Gives Care Factor Recognised With Some Hair Factor!
Nurses from Leicester’s hospitals got some proper red
carpet treatment recently in recognition of all their
amazing work looking after patients on wards across the
city. Three ladies were picked up in a posh Mercedes,
Hollywood style, and taken to a rewarding pampering
session at Barrie Stephen Hair salon in Leicester, where
they even walked down a red carpet before enjoying an
all-expenses-paid hair makeover!

Barrie’s team has volunteered its cutting and styling
services to wards at hospitals each month since last
year, but it has been the patients who have nominated
their favourite health care workers to benefit from the
pampering. The stars of the wards were Julia Ewing
(Renal Health Care Assistant - Ward 15 of the Leicester
General Hospital), Phillipa Moore (Staff Nurse - Ward 21
of the Leicester Royal Infirmary) and Margaret Storer
(Staff Nurse - Kinmouth Unit at the Leicester Royal
Infirmary).
The event was part of Barrie Stephen’s drive to take red
carpet beautiful hairdressing out of the salon to benefit
those organisations that are making a difference in
Leicester, and those people who need a good old morale
boost, such as hospital patients.

“Over the past decade,” he says, “Leicester people, the
public and other businesses and initiatives here, have
been good to the Barrie Stephen Hair group of salons.
They have supported us so we have flourished and grown.
I believe it’s important to show our appreciation and in
return put something back into the community that we are
a part of. It’s about repaying the goodwill and hopefully
showing we deserve our place as a valued part of the
commercial landscape! One thing that sets us apart from
other industries is how easily we can transfer our expertise

and talents out of the salon to other people to create
amazing and uplifting results.”

Carole Ribbins, director of nursing at Leicester’s
Hospitals, said: “We were all very excited to hear
that Barrie’s team would be visiting the Trust and
pampering our patients. Inviting staff to a red carpet
event is an added bonus and we are delighted to see
our staff recognised in such a wonderful way. I know
that staff who won a red carpet experience were
thrilled; who doesn’t like a bit of pampering?”

Rolling out a dynamic programme of events under
the banner of Fit 4 Leicestershire, the Barrie Stephen
Hair team will certainly be keeping busy this year.
Fundraising for local services including the Rainbows
hospice, supporting regional branches of national
charities including the RSPCA, and offering free
hairdressing to nurses and patients are all part of the
plan.
Fit 4 Leicestershire is a spin-off from a hugely
successful programme of support and advice already
running for two years within the salon group, called
Fit 4 Business. Through monthly seminars and
exercise programmes, the team at Barrie Stephen
Hair looked at ways of safeguarding their health
and wellbeing, from giving up smoking, to healthier
eating, to the importance of stress-busting and
having fun as a team. Using the same approach in Fit
4 Leicestershire, Barrie and his team will be getting
involved in charity fundraising, events, volunteering
and learning about how being part of a community
that works, rests and plays together is also highly
rewarding to all parties.
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Registered Hairdresser News

State Registered
Hairdresser

Anne Veck
goes to London
for Wella Trend
Vision 2010
Regional Heat

Congratulations to Colour and Long Hairdressing hair expert Anne
Veck, owner of Anne Veck Salons in Bicester and Oxford, who has
managed to reach the Regional Heats of the highly prestigious
Wella Trend Vision Colour Award 2010.

Every year, leading hair brand Wella searches for the UK’s most
talented hair stylist and colourist by challenging them to interpret
one of their Trend Vision ’10 themes and to put their own personal
stamp on it through their own imaginative colour and superb
cutting technique. Anne wowed the judges with her interpretation
of this year’s theme the “Nomad Couture” with vivid panels of spicy
paprika colour which enhances the amalgamation of dishevelled
curls and the sharp undercut.

State Registered Hairdresser Tanya Hennessey
and HAIR XS take their talent to the next level
HAIR XS salon has won a place at the prestigious L’Oréal Professionnel
Colour Trophy Grand Final 2010. Tanya Hennessey SRH created
a show-stopping look that propelled them up and shook off
the competition of 25 salons across the North West region. The
Manchester Central venue played host to an electrifying evening of
fashion-inspired hairdressing and high-energy competition. Each of
the contestants had just 30 minutes to create a style that reflected both
their fierce hairdressing skills and their awareness of key trends from
the autumn/winter 2010 runway collections.
Tanya Hennessey explains their inspiration behind their winning
look: “My inspiration came from forward-thinking designers such as
Thierry Muglar. The image has a futuristic multi-dimensional feel with
kaleidoscopic colour hues.”

Each of the competitors faced a judging panel of unique and respected
hairdressers, each one of them meticulous with their critique. The
decision of finding the finalists to take to the next stage was a tough
one, as Chris Williams, esteemed hairdresser and judge on the panel,
comments: “The standard of each team was really high across the
board. It was great to see the competitors think out of the box and
really incorporate fashion-led styling with on-trend colour, the winning
looks combined strong cuts with beautiful and wearable hairstyles.”

The tension was thick in anticipation for the results – Tanya Hennessey
recalls her winning moment: “I really can’t believe I have done it again.
This is the third time in succession, it feels like a dream, I’m so happy.”

Having now secured their place in the elite group of grand finalists,
HAIR XS now prepare to present their winning look on a monster
runway alongside 28 strong regional finalists from across the UK at
the highly anticipated L’Oréal Professionnel Colour Trophy Grand
Final. This stylish event is happening on 28 June inside the dazzling
Grosvenor House Ballroom, Park Lane, London, and is created to
assemble some of the countries freshest and most exciting hairdressing
talent together to celebrate ‘hair inspired by fashion’.
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“I was inspired by the November 09 issue of French Vogue.” Anne
Veck says. “Photographed by David Sims and hair styled by Guido,
the whole collection was about body tribal paint and ethnic accent
and I fell in love with its exoticism. So when Wella revealed the
themes for this year, I knew instantly I had to interpret the Nomad
couture! It’s also very much in line with this season’s fashionable
tribal trend.”

Anne Veck will attend the Wella Trend Vision Regional Heat which
will be held in London, Tuesday 25 May, where the winner will win
the Wella Trend Vision Gold Colour Award.

hairdresser
the

PHOTOGRAPHIC COMPETITION

The Hairdressing Council
has paired up with Indola to
offer some fantastic prizes for
this popular competition. This is
only open to registered hairdressers,
so why not have a go?

Indola’s Hydrate+
range consiste of a shampoo,
leave in conditioner and a new
mousse treatment. The iStyler
products will funk up any hair with its
polishing pomade, shaping soufflé and
volumising powder. With all these brilliant
treats, you’ll be all set up to create fabulous
hair all year found and an amazing hair
entry for next year’s competition. For
more information about Indola call
01296 314000.

All we ask is a high-resolution photograph of your
own work. Simply email your photograph and state
registration number to sally@haircouncil.org.uk or send
a disk containing your photograph with your registration
number to Sally Styles, Photographic Competition, 30
Sydenham Road, Croydon, Surrey, CRO 2EF before 20 July.
The winning photos will be featured in the next ‘Hairdresser’
magazine. The lucky winner impressing the judges will bag
a fabulous range of Indola goodies, including a year’s
supply of the new Innova Hydrate+ and iStyler
products as well as a selection of professional
salon accessories. The perfect combination
to boost moisture and strength in hair
and inject some head-turning
impact into styling.

First Prize

A year’s supply of iStyler and
Hydrate+ products plus apron/satin
gown and cutting gown

Second Prize
iStyler and Hydrate+products plus
apron/satin gown and cutting gown

Third Prize
iStyler and Hydrate+products

Terms and Conditions
Only one photograph per entry. Photographs should be of a high resolution ready for print. All hairdressing work must be
completed by the person entering the competition and the competition is only open to State Registered Hairdressers. All
entries must be received before July 20 and the judges’ decision is final. Photographs will not be returned unless accompanied
by a stamped addressed envelope. The Hairdressing Council must be informed of all necessary accreditations such as the
photographer. The Hairdressing Council cannot be held responsible for any photographs not reaching the Council offices either
by email or post (proof of postage is not proof of the photograph being received). The winner will be notified one week after the
close of the competition. The winning photograph may also be used on the Hairdressing Council website.

Image: Hair by Anne Veck of Veck Salons Photo: Charlotte Kibbles
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Consumer Confidence Starts to Return
How can salons who have lost clients or experienced
longer gaps between visits start to reverse this trend?

Clients are the life-blood of salons; the
number of regular request clients is the
measure of the true value of the salon
business for the salon owner or any potential
salon buyer! i.e. the regular returning loyal
client to the salon represents the salon
owner’s equity within the business.
In recent time, for various reasons, one
of which is continuously raising higher
standards of professional hairdressing
skills, clients are leaving it longer and longer
between visits to the salon. Today, for lots
of salons, many of their regular clients are
returning on average every 8-9 weeks.
It is critical that salons train their teams
to get their clients to rebook their next
appointment before the client leaves the
salon – as they are more likely to return
sooner than clients who rebook themselves
after leaving the salon.

To do this you need to put in place
procedures and policies for how a client
is dealt with, that are agreed and followed
by EVERY team member. The team must
be persuaded to buy into these rebooking
policies and procedures of the salon, as if
they don’t believe in, or agree with them,
they won’t be confident in carrying them out!
To do this, hold a team meeting to openly
discuss and describe the perfect client visit
to the salon. This, done correctly, should
be a very motivating team experience. Get
every team member to visualise clearly in
their own minds and describe what a perfect
client salon appointment/experience looks
like.
The team needs to agree every detail; write
down all the agreed criteria on a flip chart.

This agreed criteria now become a unique
salon ‘Client Service Cycle.’ This, once described
and written down, becomes the main team
goal for the salon. The ‘Service Cycle’ details/
describes every aspect of the client’s visit to the
salon from the moment they walk through the
door until the time they exit the salon.
Once you have all your team behind you and
working to the same procedure, you need to
actually set a team goal, monitor it and give
the team feedback as to how they are doing. I
would recommend a ‘rebook’ target for salon
clients to rebook before they leave the salon, to
be achieved. This target should be 80%.

The salon’s ‘Service Cycle’ needs to also set an
agreed standard of what sort and how much
communication each team member needs to be
having with every client. You know what it is
like, you spend the majority of the time talking
about anything BUT your client’s hair!

It is critical that salons train their teams
to get their clients to rebook their next
appointment before the client leaves
the salon – as they are more likely to
return sooner than clients who rebook
themselves after leaving the salon.
‘Hair talk”, as I call it, should make up on
average 70% of the communication and 30%
only on all the other stuff! Salon owners and
managers need to continuously hold training
sessions to practise on this area for their
teams to be able to develop the necessary
communication skills to achieve this. By clients
having 70% of their appointment time spent
in hair dialogue, always discussing that client’s

individual ‘hair plans’, the client will now
view the stylists as ‘hair experts!’

When as humans we recognise someone
as an expert, we are more receptive
and agreeable to their advice and
recommendations. What does this do?
Makes them more likely to be guided by you
in terms of homecare and rebooking!

Another method that can be very effective
is ‘The Client Hair Plan’. During their
appointment, you should be talking through
the various styling options, identifying
solutions to the client’s hair issues and
additional service opportunities, not just for
what is desired on that day, but what can be
aimed for in the future. Clients just love it
when we share our recommendations, ideas
and enthusiasm for creating them new looks.
These recommended ‘hair-plans’ for every
client, will add tremendous value to the
service appointment, going above and
beyond the normal, turning the appointment
into a ‘service experience’! This will also
confirm in the client’s mind, that they have
made the right decision in choosing your
salon over any of the other competition.
Once you have your ‘Service Cycle and Client
Hair Plans’ in place, the salon has something
new and different to shout about. The salon
should start making contact with all clients
on its database with a newsletter, letting
clients know. Go back through your records
and see who hasn’t returned to you and
contact them – inviting them in for a Client
Hair Plan consultation!
This will also be a great opportunity to
start inviting clients who haven’t returned
for a period of time to come back to have
their own individual ‘hair-plan’ designed, to
experience the new service difference and
added value offered!

As ‘Gucci’ said: “Quality is remembered long
after price is forgotten”!

IMPACT BUSINESS COACH David Drew
David Drew has been in the hairdressing industry for the last 34 years, with former experience at Vidal
Sassoon and Jingles International; he successfully opened and built up an amazing, award-winning (and
very profitable!) salon. His interests in the business side of hairdressing led him to train as an accredited
business coach. In 2005, after 23 years, he sold his salon as a going concern in order to concentrate fully
on his career – setting up IBC (Impact Business Coach) – helping others build their businesses so that they
could enjoy as much success as David himself. David is well respected within the hairdressing industry. He
is a Fellow of the Fellowship, a master craftsman of “The Hairdressing Council”, a former council member
for “HABIA” representing “Nationally approved Salons” has contributed on the criteria for “Foundation
Degrees in Hairdressing”. He is also a past judge at The British Hairdressing Business Awards. During
2008, David was the Business Editor for The Fellowship for British Hairdressing magazine ‘FM’ and in
April 2008 David was elected to serve on The Council of the Fellowship for British Hairdressing. David
is currently running courses with L’Oreal and offers a private consultancy and coaching service for
salons in the hair and beauty industry.
For more information on the service that David offers visit www.impactbusinesscoach.co.uk
or call 01243 778598, Mobile 07768 242034, email david@impactbusinesscoach.co.uk
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EMPLOYMENT LAW ADVICE

with David Wright

What’s New For 2010?
In this new series of features we are going to look at some of the key issues in employment.

We will cover the sometimes frightening term “Employment Law”, but don’t be put off. The articles will be
written specifically for salons, there will be no jargon and the aim will be to increase your understanding
rather than baffling you with terminology. In the next issue we will look at the most important document
in your salon – the Contract of Employment. In this issue we will look at some of the changes that have
already happened or are planned for 2010.

The Minimum Wage
The rates for 2010 have been announced to be
introduced from 1 October 2010, they are:
Adult wage aged over 21 years

£5.93

18-20 year olds			

£4.92

16-17 year olds			
£3.64
Note the adult minimum wage is payable at 21 years
rather than 22. Another change is the introduction of a
new apprentice minimum hourly rate of £2.50. The new
rate will apply to those apprentices who are under 19 or
those that are aged 19 and over but in the first year of
their apprenticeship.

New Benefit Rates

From 6 April Statutory Maternity Pay (SMP) rises to
£124.88 per week. The rate for statutory sick pay has
been frozen at £79.15 per week.

New Sick Notes

From April the old-fashioned sick note will disappear
and will be replaced by a “fit note”. The key differences
are that doctors will tick one of two options regarding a
person’s health, either that they are “unfit for work” or,
“may be fit for work taking into account of the following
advice”. Doctors then list whether the employee would
benefit from either ‘a phased return to work’, ‘altered
hours’, ‘amended duties’ or ‘workplace adaptation’. But it
does not require the GP to go in to detail regarding which
activities an employee can carry out at work.

Annual Leave: Case Law

Recent Tribunal and European Court rulings now mean
that employees on long-term sickness can take holidays
so they do not lose their entitlement. Following long-term
absence staff are entitled to carry over untaken annual
leave to the next leave year. An employee who is “sick”
while on annual leave can substitute sickness and ask for
holiday at a later date.

Males on
Maternity Leave?
Well not quite, but from April 2011
females on maternity leave will be able to
transfer the second half of their maternity leave (13 weeks SMP and 13 weeks
unpaid) to their male partner and taken
as Paternity Leave.
This industry is primarily female and
where the female earns more than
their male partner they may well take
advantage of the opportunity. It’s easy to
see why this will be very unpopular with
employers where males advise they are
to take six months’ paternity leave.

David Wright BA (Hons) FIPD, advises HABIA and a range of salons. For an all-inclusive fee of £200 per annum you are able to contact with
all your employment queries. He will write your contract, set of policies, application forms and salon handbook, and sends you a monthly
newsletter full of helpful tips and advice. The fee is all inclusive no matter how many times you need him. Contact David on 07930 358067,
01522 831061 or email info@davidwrightpersonnel.co.uk. You can also take a look at his website at www.davidwrightpersonnel.co.uk
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TWILIGHT

The new collection from Joshua Goldsworthy
Hair: Joshua Goldsworthy of Goldsworthy’s
Make-up: Lauren Mathias Styling: Bernard Connolly
Photos: James Rutland
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SERENDIPITY
The new collection from Rachel Lait

Hair: Rachel Lait of Goldsworthy’s
Make-up: Lauren Mathias Styling: Bernard Connolly
Photos: James Rutland
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campaignUPDATE
REGISTERED HAIRDRESSER

News of the Hairdressing Council’s ongoing campaign to make registration compulsory for all UK hairdressers

Francesco Group
raises the bar on registration

Ben Dellicompagni
Managing Director
Francesco Group

The Francesco Group has committed to support the Hairdressing
Council and encourage the 450 staff across the 30 strong salon
Group to become State Registered Hairdressers. For a company
built on standards and education, state registration is a logical
step in the bid to regulate hairdressing.
Managing Director Ben Dellicompagni says: “We have a strong belief at
Francesco Group that NVQ Level 3 is the minimum standard required to
begin as a stylist working on the salon floor. We train all of our staff to that
level and offer all of our work-based learners and students the opportunity
to do so. The Hairdressing council has recognised that standard as the
best minimum and are striving towards this.”
Francesco Group has been educating the country’s hair professionals
for 25 years and is fully committed to pushing the standards of
professionalism and technical hairdressing by supporting NVQ Level 3
and beyond. The decision to encourage all of its staff to become State
Registered Hairdressers (SRH) will help raise the bar beyond the current
NVQ Level 2 minimum standard.
Sally Styles, Registrar of the Hairdressing Council, says: “It’s through
the amazing support of opinion leaders like Francesco Group that
we can spread the word about State Registration and the campaign
to make Government recognise and respect hairdressing for the
profession it is. It’s time hair professionals were loud and proud
about their skills and registration helps them get recognised for
their commitment.”
For more information on Francesco Group please contact:
Geri or Kimberley at JWPR Tel: 020 3252 0094
Email: geri@jwpr.co.uk / kimberley@jwpr.co.uk

For information on how to become a registered hairdresser call 020 8760 7010 or visit www.haircouncil.org.uk

Hairdressing Council Registrar meets MP to discuss registration
The registrar of the Hairdressing Council, Sally Styles, along with the council’s Chairman, Dawson
Penn, met with Angela Watkinson MP recently for talks on the campaign for all hairdressers to be
registered. With growing support in the hairdressing industry, Sally thought it was important to
remain in touch with Government and to ensure they were aware of the support being given to the
campaign for registration.
Angela Watkinson MP was very sympathetic to the call for deserved recognition of the hairdressing
industry and the need for regulations to stop anyone being able to call themselves a hairdresser
without a single day’s training. When asked about the chances of mandatory registration becoming
law. Mrs Watkinson said there would be a far greater chance that the industry would be listened to
should hairdressers show their support to the voluntary registration system.
Sally Styles said the meeting was a positive step in the right direction. Angela Watkinson MP
works in the Whip’s office and would have many contacts she could call
upon to help with the campaign.
Angela Watkinson MP
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industry NEWS
Lisa Shephrd and her team

training prospectus 2010
Our objective is to deliver quality and affordable education
to as wide an audience of the Hair & Beauty Industry as possible
professionals together

Salon Services Launches
New Training Prospectus
Salon Services has launched a new training prospectus for
established, new and returning hair and beauty professionals.
Anyone looking to update their skills or learn about the latest
innovations can choose from over 55 courses.
Continuing Professional Development (CPD) is vital for anyone
working within such a regulated industry, and it is important for
practitioners to keep their skills fresh and up to date. Courses
cover a wealth of subjects, from cutting to colour, hair extensions,
beauty and nails. There are over 90 Salon Services training rooms
across the UK and Ireland, and courses start from as little as £15.
Training is led by a selection of experienced and professional
training organisations and highly skilled educators from top hair
and beauty companies, such as Wella, Wahl, Rand Rocket, XP100,
and Balmain, as well as Salon Services. The various courses
offer everything from theory-based seminars and new technique
or product education, to presentation and demonstration with a
practical element to apply newly learned skills.
Debbie Fletcher, Training Manager at Salon Services, said: “Any
hair and beauty professional will know how important it is to
keep up to date with what is happening in the industry, especially
when it comes to learning about new and innovative products and
techniques that can give you the edge over your competition. The
new prospectus sees the introduction of some new courses, and
some improvements on the old favourites. We aim to offer quality
and affordable education to as wide an audience as possible, and
this new training programme delivers this.”
Courses are suitable for complete beginners or for people who are
currently undertaking their NVQ/SVQ, those with limited experience
or for those who are looking to refresh their skills. Training runs
from just a couple of hours’ tuition up to a six-day comprehensive
training programme. Some courses lead to certificates or HABIA
accreditation for CPD hours, and most are recognised by the
majority of industry awarding bodies.

Metropolis Hairdressing Launches
Communication Tool For Clients
On your first day at a new job you’re likely to be given an employee
handbook that illustrates the company’s values and beliefs to
ensure you have a clear and concise understanding of your new
environment and its infrastructure. Robert Masciave, owner of
award-winning independent hair salon Metropolis Hairdressing,
has emulated this principle with his new ‘Welcome Book’, a direct
communication tool for his new and existing salon customers
so that it clearly defines Metropolis and their ethos. The New

State Registered Hairdresser

Lisa Shepherd brings
Clynol colour to life
in just 10 minutes

The Clynol ASK Academy was full to capacity with
hairdressers coming from across the country to see Lisa
Shepherd and her team on top colour form for the launch
night of Clynol’s colour revolutionary Viton Speed 10.
Viton Speed 10 launched onto the UK market on 1 May 2010 and
who better to review its remarkable colour properties than the
International Ambassador for Clynol, Lisa Shepherd. As a Salon
Exclusive company, Clynol brings the 10-minute colour to salons
wanting to open up a new rich stream of colour business for
colourful days ahead on both a creative and business front.
During the two-hour evening Lisa carried out a stream of 10-minute
colours on a huge variety of models plucked from the audience
whilst Tim Scott-Wright and Katie Mulcahy demonstrated their
incredible styling skills, reflecting the looks of their latest artistic
team shoot live. It was a brilliant combination of wow-factor styling
from Katie and Tim with graphic demonstrations of recreating the
looks and exciting, fast colour results that had to be seen to be
believed.
One hundred top Clynol salon groups flocked to the west end
academy, lured by the promise of seeing Lisa Shepherd at her
colourful best with Clynol, and to see the much lauded new
10-minute Clynol colour phenomenon in action. Interest and
enthusiasm were palpable and as Lisa brought back her models
one by one it was clear that now really is the time that the
time-hungry can have it all – ravishing, colour-rich results with a
10-minute development time. The colours were demonstrated
on blondes, brunettes, reds and time and again came back
transformed.
In between colour dynamism, Lisa gave a fascinating insight into
her colour code of business; her approach to photography using
her latest British collection as an example. Colour genius just
oozes out of Lisa and leaves us in no doubt that she really is the
leading UK colourist today.
Metropolis Hairdressing ‘Welcome Book’, printed on glossy paper,
with a hardback cover is the ultimate handbook that provides
potential clients with an insight into the ethics of Metropolis before
they’ve even booked an appointment. Robert Masciave said: “We
created the book so that our clients and potential customers
know exactly what we do and the high standards we keep. So
often clients will visit the salon a salon and miss what the salon is
about and all the services it offers.” With the new ‘Welcome Book’,
new and existing clients will be able to immerse themselves in
the history of Metropolis Hairdressing, the awards won, services
offered, view press clippings and be wowed by beautiful hair
collections.
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You love it We love it
if you haven’t got yours – get it now.
Don’t forget to enhance your work column with this delightful
gorgeous little plaque that will sit beautifully in front of your mirror.
Each plaque is individually made with your name on. Clients will
not be able to help but admire this little plaque which promotes
your State Registration status and also promotes client
confidence. Ideally, we would love every SRH to have one and so
are passing them onto you at cost price – just £10 plus p&p.
At only 125mm high and 100mm wide these sweet little plaques
will look delightful anywhere. They are made from crystal clear
5mm cast acrylic and the image is permanently laser engraved to
the rear face. They will arrive flat packed but are the easiest thing
to assemble (simply push the plaque into its stand).
If you would like to have a plaque especially engraved for
you please call the office on 020 8760 7010 with your
CC details. Alternatively, send a cheque made out to the
Hairdressing Council for £12.46 (£10 plus P&P) and with
your registration number on the back to 30 Sydenham
Road, Croydon, CRO 2EF and we’ll do the rest.

Once your friends and colleagues see
your plaque they will want one too.
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Could you become a

Master
Craftsman
in Hairdressing?
If you have been a State Registered Hairdresser for over two years and have management and
training experience you may be eligible to become a Master Craftsman in Hairdressing.
This prestigious and select hairdressing award puts you among the cream of British Hairdressing.
The Master Craftsman diploma comes in four different formats, a Diploma in a stylish, specially
made frame, a silver metal plaque on a black mount in quality silver frame, a burnished brass metal
plaque, mounted on solid dark wood or a silver metal plaque in a modern look acrylic frame.

Newly Registered Master Craftsmen
Registration No.

Name			

Address

925841

Mr C H Boon

Watson Mews

929665

Miss S J Truscott

Creadavose Park St. StephenSt.

933848

Alcinda Silva

Erlanger Road

London

940574

Julie Maria Alford

Coulson Close

Yarm		

941301

Joanne Hobbs

Bromdale Avenue Mulbarton

Watson Road

Sheffield
Austell, Cornwall

Teeside
Norwich, Norfolk

For more information on how to become a Master Craftsman
contact the Hairdressing Council on 020 8760 7010.
thehairdresser | 29

The candidate logbooks.
We asked our learners and tutors what they wanted from a logbook.
The answer, simple to use, inspiring, re-designed forms to make the logbook function even better as an
assessment tool, easy for candidates to relate to, exciting, engaging and relevant.

So that’s what we’ve done!
For more information or to order
T 020 7294 4113
e learningmaterials@cityandguilds.com
www.cityandguilds.com/publications

Cutting the
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Preferred insurance provider
of The Hairdressing Council

…

Comprehensive and Affordable
Insurance Cover for:
State Registered Hairdressers
Cover starts from as little as £46.20*
for £1m Public Liability
- less than 13 pence per day!
Plus FREE Hand Cover with every
Personal Accident extension prices
start from £21.00**
Salon Owners? No problem

We can cover the insurance you need:
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• Public Liability
• Employers Liability
• Treatment Risks
• Buildings & Contents
• Commercial Vehicle
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Check your insurance
today to see R
howi we can
cut your costs
R

Risk

0800 454 371
Please quote reference HAIR0808
businessinsurance@jltgroup.com
www.jltbis.co.uk

JLT Business Insurance Services is a division of Jardine Lloyd Thompson UK Limited. Lloyds Broker. Authorised and Regulated by the Financial Services Authority.
A member of the Jardine Lloyd Thompson Group. Registered Office: 6 Crutched Friars, London EC3N 2PH. Registered in England No 00338645. VAT No. 244 2321 96.
The Hairdressing Council is an Introducer Appointed Representative of Jardine Lloyd Thompson UK Limited
*
Price quoted is for annual cover and excludes IPT (5%)
**
Cover has to be purchased in addition to Public Liability. Price quoted is for annual cover and excludes IPT (5%)
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Making Business Insurance
more personal

