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Advanced
qualifications
that will
enhance
your business
VTCT, the UK’s specialist provider of Hairdressing
qualifications introduces its advanced hairdressing
courses for 2011.
Our Level 4 qualifications meet industry demand for new
technology and management expertise.
Stay ahead with the latest techniques and ensure your
salon can provide services that generate maximum
revenue.
•
•
•
•
•

Level 4 Award in Advanced Hairstyling (QCF)
Level 4 Certificate in Hair Colour Correction (QCF)
Level 4 Certificate in Specialist Hair and Scalp
Services (QCF)
Level 4 Certificate in Salon Management (QCF)
Level 4 Diploma in Salon Management (QCF)

VTCT has over 75 Hairdressing and Barbering
qualifications at all levels.

For more information visit:

www.vtct.org.uk

hairdresser contents
the

10

14

In this issue
06
10
11
14

Product Profiles

An array of top industry products profiled to keep
you up to date with the latest developments

Head to Head: Patrick Cameron

When hairdressers throughout the world look for
inspiration when dressing long hair they look to
one man for creativity, inspiration and motivation –
Registered Hairdresser Patrick Cameron

Photographic Competition

Will you be entering our annual photography
competition, with the chance to win great prizes?

Step By Step: New Fifites

16

Lisa Shepherd

17

Registered Hairdresser News

22
26

Another fantastic style to add to your repertoire

08

16

Industry colour icon and Registered Hairdresser
Lisa Shepherd gives her great tips on how to wow
your clients this summer with colour

12
24
28

Hairdresser Business

Information and advice for your salon business,
including important tips on how to ‘future-proof’
your business and rules on holiday leave for staff

Great Reader Giveaways

Your chance to win seven great professional
hairdressing products as we profile more fantastic
industry-leading items

12

24

Tim Scott-Wright

for Lisa Shepherd Salons

Anne Veck & Armonie Ducroux
for Anne Veck Salons

Mark Hayes

for Vidal Sassoon

Skyler McDonald

for Seanhanna Salons
Cover:		
		
		
		
Editor:		

Design & Print:
Published By:
		
		

28

Hair by Andreea Dumitru for Anne Veck salons
Photography by Nicola Belson

Make-up by Armonie Ducroux for Anne Veck salons
Styling by Anne Veck

Sally Styles (The Hairdressing Council)

JNB Publishing Ltd (www.jnbpublishing.co.uk)
The Hairdressing Council, 30 Sydenham Road,
Croydon, Surrey CR0 2EF
Telephone 020 8760 7010

The Hairdresser © 2011. All rights reserved. Reproduction in the whole or in part without
written consent is strictly prohibited. Photographs, colour transparencies, diskettes,
CD Roms or manuscripts submitted to the journal are lent at owners’ risk; neither
the publishers nor its agents accept any responsibility for loss or damage. No legal
responsibility can be accepted by the publishers or its agents for articles appearing or
claims made in the publications.

BE SEEN HERE

Editor

State registered hairdressers making the headlines

Professional Collections
08

Sally Styles

Some hairdressers have been registered
for many years and have supported the
campaign for registration throughout.
I myself have given half my life to
the campaign because I believe so
strongly that it is only with compulsory
registration that hairdressers will
get the recognition and respect they
deserve and hairdressing will truly be
recognised as a profession. Now, we
can become optimistic and encouraged
as our new MP, David Morris, has put
into writing his intention to begin
the process of changing legislation
– making registration compulsory.
This really is an exciting time for all
registered hairdressers.
I hope you enjoy this issue of
‘Hairdresser’. It’s packed with
useful advice and news of registered
hairdressers as well as some amazing
collections for you to look at. We are
looking forward to seeing your photos
for the photographic competition
detailed on page 11. Thank you to
Indola who have put together some
amazing prizes.

We have had so much positive response
to the giveaways, there are two full
pages of freebies this issue. I would
urge you to send us your details with
the giveaway you are hoping to win in
the subject line or pop a postcard in the
post to us. Remember, you can’t win
unless you have a go.
Finally, don’t forget to visit our website
www.haircouncil.org.uk, as we often
post news that might be of interest to
registered hairdressers on there.

For advertising rates or information contact Sally Styles on 020 8760 7011 or email sally@haircouncil.org.uk
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PRODUCT

NEWS

The hairdressing industry keeps innovating and, to prove it, here are some
of the latest specialist products that you could soon be using
in your salon. Turn to page 26 for your chance to win
some of these fantastic products.

Keratin Revolution
There is a new keratin blow dry radically shaking up the market. It’s evolutionary and
revolutionary. It stands for change – a positive change for hairdressers and their
clients; it’s the new Keratin Revolution.
Of late the levels of formaldehyde used to straighten hair have fallen under intense
media scrutiny, with consumers and stylists now becoming increasingly demanding
in terms of the safety of the permanent blow dry. That’s why Keratin Revolution was
created.
Keratin Revolution was created out of necessity: the need to give clients the
smoother, straighter, glossier hair they so crave without compromising their health
and the need to provide salons with a new permanent blow-dry system that can
guarantee excellent results without the use of formaldehyde. A natural acetic acid is
used instead, which is kinder to the hair structure and fume free.
Keratin Revolution is not only 100% formaldehyde-free; it’s also 100% free from
formaldehyde derivatives. So committed is Keratin Revolution to their cause to
revolutionise the permanent blow-dry industry, they had their products independently
tested by Intertek, which shows that Keratin Revolution’s formula is 100%
formaldehyde-free. This proves that no formaldehyde is added to
our formula during the manufacturing process and as a result is
CE approved.
This absence of formaldehyde means Keratin Revolution
can be used on Afro, chemically straightened hair and
coloured hair. Now they can all enjoy the benefits of a
100% safe permanent blow dry.
Choosing Keratin Revolution will not only increase
salon profits with its appeal to a wider clientele, but
also the salon credibility as a business that puts the
safety of its clients first with 100% safe, non-toxic
Keratin Revolution products.
Keratin Revolution predicted there would be a
demand for safer keratin products. Their foresight
came true. Join the revolution – call 01543 877779
(Revolution Hair Concepts, Head Office).
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Kitoko Oil

Miracle Foam

Kitoko Oil is an indulgent blend of Karité and Argan
oils, perfect for all hair types. The lightweight
formula provides intense nourishment while
smoothing, repairing and strengthening hair. This
sensory oil treatment is instantly absorbed, which
results in a non-greasy feel with no build-up.
For further information visit www.affinage.com or
call 01794 527111.

Scruples White Tea Miracle Foam Conditioner is a leave-in, luxurious
conditioner for all hair types. This restorative moisturiser works to repair
and condition hair, while adding radiance and shine. Hair is given outstanding body and
manageability with added protection. The foam can be added to hair colour and lighteners for
extra moisture and scalp protection Scruples products contain no animal ingredients or byproducts and are not tested on animals. For more information oontact 0845 230 9660 or visit
www.sdlhair.co.uk

Revlon Pro You
Style, protect and perfect with the new Revlon
Professional Pro You styling range. Discover all
Revlon Professional’s Pro You can do for your
clients with their new definitive styling range. Their
line of professional finishing products adapts to all
hair types and styles to enhance your hair’s look
and structure as well as ensuring long-lasting hold
and shine. Each and every product from the Pro
You line has two supreme benefits: to create style
and provide protection, instilling in each user the
power of creating luscious styles again and again.
The Pro You styling range has everything for
exuberant shine, texture and volume. The Shine
Seal will encourage sublime shine, nourish and
heal parched dry hair. The Texture Substance Up
Disciplining Volumiser enriches hair fibres to create
definition to layers. The Liss Hair Balm softens and
reduces frizz for super straightening effect without
static or kinks.
The Revlon Professional Pro You Scrunch Curl
Activator achieves lustrous shiny curls and waves
to last 40% longer and its in-built moisture and heat
guard protects against humidity. The Bump Up
Volumising Spray is perfect for on-the-go glamour
and is a great protector against heated tools. The
Volume Hairspray and Mousse provide volume to
give maximum body and texture. Use the Extreme
Hairspray to produce a light sheen of gloss without
weight and the Extreme Mousse to mould and
structure the finished look for a long-lasting hold.
For stockists call 0208 399 5624.

PRODUCT

NEWS

Silk Control Blow Dry Elixir
Bring hair back to life with a spectacular departure from traditional styling. Volumise, control,
smooth and shine on. The elixir’s rich, smooth formula seals down hair’s cuticle while providing
support for complete styling control on any hair type. The lightweight formula helps hair maintain
volume with incredible reflectionand unbelievable shine is produced, taming even the frizziest
of hair. Silk Control contains panthenol and vitamin E to help keep hair healthy and energised
and can be used on all hair types. How to use: Work evenly through damp hair and proceed
with blow-dry styling. Use a little to create flexible hold. Use a lot to control excessively frizzy or
unruly hair. Contact Kirstie@sdlhair.co.uk or 01387 722331 for more information.

New Wig?
Purely Wigs from Banbury Postiche launches a new exclusive range of wigs. Traditionally, wigs
have always received bad press as they were often a bad fit, false-looking and uncomfortable
to wear. As a result, Purely Wigs by Banbury Postiche has developed and re-imagined a debut
collection of fantastic wigs that combines comfort,
style and an incredibly discreet and realistic
look. The new range has a unique, skin-like,
multidirectional cap, which enables the hair
to be brushed in various directions to
ensure you get the look you desire,
whatever the occasion. They are
available in an array of subtle, lightreflecting shades such as Buttered
Toast, Glazed Sand, Golden Wheat,
Honey Pecan, Midnight Brown,
Chestnut, Chocolate Copper,
Glazed Hazelnut and Glazed
Mocha. The wigs are lightweight
and high quality, meaning they
can be comfortably worn for long
periods of time without causing
any discomfort. This high-quality
range is made from the finest
Japanese imitation hair fibre and the
wigs are a mix of monofilament and
wefted construction, which ensures a
natural look with movement. To purchase
or read more about the new Purely Wigs
range visit www.purelywigs.co.uk or tel
01295 757408
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THE GLAMOUROUS NEW COLLECTION FROM TIM SCOTT-WRIGHT
HAIR Tim Scott-Wright at Lisa Shepherd Salons
PRODUCTS Clynol
MAKE-UP, STYLING AND PHOTOGRAPHY Lisa Shepherd Artistic Team

www.lisashepherd.co.uk
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Patrick & Sue

HEAD2HEAD
Patrick Cameron’s
talent,hairdressers
vision and never throughout
ending enthusiasm
taken look
him from his hometown
When
thehas
world
of New Plymouth,
New
Zealand, to standing
in the
worlds
greatest
for
inspiration
whenovations
dressing
long
hair
theyhairdressing arenas.

look to one man for creativity, inspiration and
motivation – Patrick Cameron.

Quite simply, Patrick has turned the world of long hair dressing on its head, producing fabulous
breathtaking collections, showcasing his talent for all that is glamorous. At the same time during
his demonstrations he creates stunning long hair looks so simplistic that even a novice

Having travelled to the four corners of the world
many times, Patrick is acknowledged by his peers
as the long hair expert. Since arriving in the United
Patrick’s inspiration is far reaching, from the Tango Salons of Argentina to Arts & Crafts,
Kingdom from New Zealand in 1987, Patrick has
Burlesque and of course the red carpet glamour of the Oscars. This year Patrick has created a
worked in association with global manufacturer,
celebratory collection; ‘Gold’, showcasing 20 years of long hair creativity. Renowned for his
Wella.
hairdresser can feel confident enough to try it for themselves.

energetic and effervescent personality, he is both friendly and approachable, always making time
for everyone, inspiring others in the industry to achieve their goals and believe they can create

Patrick has been registered for many years and
here his business partner Sue Callaghan asks him
questions on behalf of all registered hairdressers.

long hair looks – just like Patrick!

Patrick works with a team of handpicked experts; Marco Erbi, creative director and designer of
the exquisite couture that is a trademark of each Patrick Cameron Show, Marco Everard who coordinates the Patrick Cameron Training School and Patrick’s merchandise along with Susan

Were any of your family in the
hairdressing business?
No, I’m the first one to enter
hairdressing in my family. I often wish
there were other members of my family
interested in hairdressing, but sadly, no.
However, as you know, they are very
supportive and proud of what I do and
my Mum and Dad follow everything that
I am doing around the world from their
home in New Zealand, thanks to the
internet.
Apart from hairdressing, do you have
any hobbies?
I do have interests outside my work
which include playing the piano,
drawing, cooking for friends, house and
interior design and my biggest hobby is
just keeping track of my life! It’s a fulltime job just keeping on top of things.
When did you realise that you had a
talent for dressing long hair?

I think the penny dropped back in 1990.
I was doing a large show in Birmingham
and I had two long-hair models and
four haircut models and someone I
respected a lot said to me: “Your longhair work is amazing. I haven’t seen
anyone style long hair like you.” This got
me thinking and from there I started
to develop the Patrick Cameron step10 | thehairdresser

Callaghan Patrick’s business partner. Together they make a formidable team.

by-step techniques for dressing long
a standard of hairdressing that we can
hair. I set out to take the mystery out
be proud of and why would you not
global presentations are electric, with live opera singers, elegant models, graceful dancers
of putting hair up so His
I broke
down the
want to be officially recognised for
and couture fashion, all showcasing Patrick’s work beautifully. When industry icons talk about
process into simple step
by steps. If you
your craft?
whom they
admireand
and respect, Patrick’s name is always top of the list – no one understands long
approach long hairdressing
simply
like Patrick.
methodically, just thehair
same
way you
What do you miss most when you
do when you learn how to cut hair, it is
are travelling?
further
information
so much easier. BackFor
in the
90s
a lot of on Patrick Cameron Hair International please contact Susan Callaghan,
The Stables, The Paddocks, Woodbank Lane, Woodbank, Chester CH1 6JD, tel; +44 (0)1244
hairdressers were frightened
putting
partner
and my home, without
880807, faxof
+44
(0)1244 881140 My
or email;
sue@patrick-cameron.com
up long hair and I don’t think that is
question. Since 9/11 travel really has
further information on Patrick Cameron Merchandise or the Patrick Cameron Training School
the case now. I wouldFor
like
to think
become so complicated so the fun has
please contact Marco Everard, 30 Aden Grove, London N16 9NJ, tel; +44 (0)20 7923 0599 or
that I might have taken
themarco@patrick-cameron.com
fear out of
been taken away somewhat.
email;
dressing long hair, at least for some
hairdressers.
This year you celebrate 20 years
working with Wella, educating and
So are the teachings of long hair
inspiring hairdressers around the
work still as important now as they
world. What would you say has been
were when we started our company
your finest moment?
20 years ago?
Thanks to Wella I have been able to
Yes, it’s an important part of the
travel all over the world. There have
hairdressing services a salon can offer.
been many fantastic moments and
My school has gone from strength to
many amazing shows that I’ve done
strength with more people wanting to
for 1000s of people. But my finest
learn the skill of dressing long hair than
moments are when people come up
ever and you know that I am busier
to me and say that I have helped them
today than I was 20 years ago.
in their daily hairdressing lives and
that I have made a difference to the
You have been state registered for a
way they think about hairdressing or
number of years – do you still believe
their careers – the secret of success is
the campaign for registration is
sharing it.
relevant?
Yes, I believe it’s relevant. I work very
hard to raise the profile of our industry
and state registration is about achieving
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PHOTOGRAPHIC COMPETITION 2011
The Hairdressing Council has paired up with Indola to offer fantastic
prizes for this year’s photography competition. This is only open
to registered hairdressers, so why not have a go? All we ask is a
high resolution photograph of your own work. Simply email your
photograph and state registration number to sally@haircouncil.org.uk
or send a disk containing your photograph with your registration
number to: Sally Styles, Photographic Competition, 30 Sydenham
Road, Croydon, Surrey, CRO 2EF before 22 July 2011. The winning
photographs will be featured in the next edition of The Hairdresser.

1ST PRIZE

Enjoy a fantastic array of Indola products worth £165
including 12 fabulous shades of the fast developing 10-minute permanent
Profession Rapid Color, nourishing Innova Color Shampoo, Conditioner and
intense Treatment hair care, Rapid Colour tufted shade guide and professional
salon equipment including an apron, mixing bowl, brush and digital timer.
A great selection to ensure your creative toolbox is well stocked up to work
wonders on your clients!

2ND PRIZE

Win 6 fashion Rapid Color shades for amazing looks, a

Rapid Colour tufted shade guide, a selection of Innova Color, colour protecting
Shampoo, Conditioner and Treatments and professional salon equipment
including an apron, mixing bowl, brush and digital timer. Worth £110

3RD PRIZE

You will take home a quality Indola cut and colour gown

and an Innova Color Shampoo, Conditioner and Treatment for your collection.

Hair by Global Ambassador Leonardo Rizzo @ Sanrizz

Worth £45

Terms and Conditions

Only one photograph per entry. Photographs should
be of a high resolution ready for print. All hairdressing
work must be completed by the person entering the
competition and the competition is only open to State
Registered Hairdressers. All entries must be received
before July 22 and the judges decision is final.
Disks will not be returned unless accompanied by
a stamped addressed envelope. The Hairdressing
Council must be informed of all necessary
accreditations such as the photographer. The
Hairdressing Council cannot be held responsible
for any photographs not reaching the Council
offices either by e-mail or post (proof of
postage is not proof of the photograph being
received). The winner will be notified one
week after the close of the competition. The
winning photograph may also be used on the
Hairdressing Council website. The winner
and runners’ up photographs may also be
used by Indola on their website, Facebook
and on Indola marketing material.
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Good Fairies
by Anne Veck

Hair by Armonie Ducroux
& Anne Veck for Anne Veck salons
Photography by Bella Kotack
Make-up by Hannah Dowson
Dresses by The Ball Room, Oxford
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THE CUT
Clipping up the top section of hair, use a scissor-overcomb technique, to cut the sides of the hair very short,
blending the hair line into the short graduation.
Release the top section and work the outline shape
parallel with the comb to create a solid outline.
Continue this shape into the back, working longer into
the nape.
Begin on the other side, working with square
graduation to create a soft outline.
Take diagonal sections from behind the ear, overdirecting to the breaking point.
Follow section by section, building-up weight towards
the centre.
Release the disconnected back area and work to
connect with the same breaking point.
Connect the frontal area into the shorter side working
parallel to the cheekbone.
Work diagonally through the top section; shorter at the
crown and longer at the front.
Finally, cut the outline though the comb, following the
jaw line.

THE COLOUR
Soft apricot and striking copper tones in the base
create a fresh backdrop for a flame of filtered colour
that slices the sand blonde fringe with a vibrant
bold red. The result offers great versatility for both
restrained and directional styling.
Firstly, treat natural virgin hair with Profession Blonde
Expert Bleaching Powder mixed 1:2 with 6% Developer.
Leave to develop for 20 minutes before rinsing. Then
shampoo with Innova Color Shampoo and dry. Create a
large triangular section as shown.
Start by applying Profession Blonde Expert 1000.0
(Natural) mixed 1:2 with Developer 12%. Follow with
Blonde Expert 1000.3 (Gold) mixed 1:2 with Developer
12% in the next foil.
Continue alternating the two Blonde Expert colours
(1000.0 Natural & 1000.3 Gold) through the whole
triangular section.
On the top, apply a few veils with PCC 9.44 mixed 1:1
with 9% Developer.
Apply the base colour PCC ½ 8.43 + ½ 8.34 mixed
1:1 with 6% Developer + NN2, apply to the mid-lengths
and ends first and the root area last.
Leave to process for 30 minutes then add a little warm
water to emulsify the base colour. Rinse the base
colour off until the water runs clear and then remove
and rinse off the colour in the foils. Finally, shampoo
and treat with Innova Colour care products.
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NEW

FIFTIES
STEPBYSTEP
The New Fifties look
from the Indola Smart
Street Style collection is
fab, fun and feminine, with
a contemporary edge.

Recreate this soft sweeping
fringe, with striking colour in
a strong graphic cut.
It’s about keeping length on
top with a teardrop fringe,
which softens the tight back
and sides.

TO FINISH
Accentuate the sleek cut by working iStylers
Polishing Pomade through the hair when dry
before styling. To hold the final look with loads
of natural movement and a beautiful glossy
finish, use Innova Glamour Shine & Hold
Hairspray.

Haircut and Styling
Indola Global Ambassador
Leonardo Rizzo @ Sanrizz
Photographer
Peter Gehrke
Make-up
Gudrun Mueller
Clothes Styling
Natascha Eichler
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LISA SHEPHERD

Lisa says: “Blondes are my favourite all year round but
they peak for clients in spring and summer. Adding
blonde or creating all-over blonde tones packs instant
sunshine into everyday life and makes you feel fresher,
younger and more than a little bit sexy.
Kate Beckinsale’s new blonde look will ignite a lot
of interest in sunny shades of blonde and creates an
easy talking point with clients. Blondes are a very rich
and varied palette and this coming season I think putty
blondes will be big news. It can look classy or boho
depending on the cut and fits perfectly with the diverse
fashion trends this season. It’s also a small step from
many natural base shades but one that has an instant
wow factor, so good for moving clients on to colour
services. Blonde highlights and slices are also a great
introduction to colour for the colourphobic client and
create instant texture and interest. So whatever you
do in the coming weeks, big-up blonde and be a great
ambassador for adding sunshine to your clients new
look!
Rhianna and Florence Welch are just two of the reasons
why in-your-face red shades are hot right now, but be
warned. Creating reds that are suitable, wearable and
durable is a challenge and it should be respected. Even
the client who believes they are committed to going red
should be prepared for the impact it will have, and let’s
face it stand-out shades like our favourite celebs wear
only suit a very select number of clients. Transforming
clients to red is a delicate balance of confident technical
know-how, sound client consultation and great creative
vision. Your client needs to understand that it won’t just
affect their hair; their favourite make-up and clothes may
no longer suit them. Reds need lots of care and if it’s an
all-over solid red it may need frequently refreshing in the
early months to keep it vibrant. Red is the smallest of
all the pigments and so slips through the cuticle more
readily than other shades, creating fade. When judging
your client’s red potential look at skin tone first. Any skin
tones that are rosy, pink or ruddy are a big no-no for reds.
Look for white or olive skin tones and be careful about
your shade direction. Brighter tones suit whiter skin;
cool and dark tones suit olive skin. Blue or green eyes
go well with red too. However, for redhead wannabes all
is not lost – ruby lowlights in dark hair and strawberry
blondes in lighter hair can introduce an element of red
without moving straight to full red alert!
Devout blonde Sarah Harding recently drifted to the
dark side with a black brown shade that is luxurious and
edgy. The Oscar-winning ‘Black Swan’ is on the verge of
inspiring lots of women to embrace their darker selves
but be warned because if your clients are currently fair
or blonde it’s not a short hop from there to celebrating
the mysteries of all things dark.
16 | thehairdresser

Lisa Shepherd is a registered
hairdresser and an industry
colour icon as well as
Ambassador for Clynol. Here
she gives other registered
hairdressers great tips on
how to wow your clients this
summer with colour.

If you are considering creating a big colour change like
Sarah then make sure the client enjoys a full colour
consultation to discuss their goals. As the expert you
will be able to tell their full dark potential and whether
they need cool shades like Sarah or something a little
warmer. Clynol Viton S Super Dark Brown 2.0 and
Super Dark Violet Brown 2.9 are two shades that I
am just loving at the moment. Checking condition is
a major part of the process, previously bleached hair
will be porous, which is great as you want it to suck
up those lovely pigments but be warned about hair
damage as it can make colour absorption patchy and
inconsistent.
Going from blonde to dark demands pre-pigmentation
so add a foundation of red tones before you overlay
with sumptuous browns and black. Anything short
of pre-pigmentation will leave the hair with a hideous
tinge of green and be a far cry from the luxurious deep
tones you want to create. Seal your masterpiece with
a glosser for stunning shine and send your client away
with brunette shampoos to help build up and protect the
pigment. Don’t forget to make sure they book a colour
refresh after just four weeks to really retain depth and
resonance. Enjoy the dark side!
My vision for Lisa Shepherd salons was to create a
place where cut and colour shared equal emphasis.
Shape and colour are two sides of the same coin and
there are many points in every consultation where it
is natural to introduce the subject of colour. Even a
salon that has a separate colourist should have stylists
that are competent and confident enough with colour
conversations to lay the groundwork before introducing
a dedicated colour expert. I am naturally enthusiastic
and excited about colour and that’s contagious! So my
advice is to be animated and positive about the potential
in your client’s hair. It’s essential to use a common
language so reference celebrities, food, clothing or
nature, anything that will give you a shared vision of
a shade. Also use plenty of props. Hair swatches,
fabric swatches, make-up, shade charts or wheels,
magazines and pictures are all great communication
tools. Expense and time commitment are often barriers
to client colour choice so gently uncover the source
of their concerns and offer realistic alternatives, which
might include glosses, vegetable rinses or highlights.
I make sure I stay engaged with every client I work
with and talk about how they might move their look
on or what’s hot in colour right now. It gives you the
opportunity to upgrade clients to new services and
shows you as the expert you are by thinking ahead for
their personal style. Whatever you do, make sure that
in your salon colour isn’t an add-on service; it’s all part
of a great day’s work!”

Hair
Lisa Shepherd for Clynol
Photographer	Andrew O’Toole
Products	Clynol

Registered Hairdresser News
Balayage and Ombre with Jack Howard
Registered hairdresser Jack Howard has been teaching Balayage and
Ombre for over 10 years and is becoming well known for spreading the
word on the fantastic results these hairdressing techniques give. Jack has
now been made an expert for Stylebible and has been written about in
GlamUK, Marie Claire and Cultbeauty to name a few. Here, he explains to
registered hairdressers what Balayage is.

“Balayage is a French word for ‘to sweep’ and this is a reference to how
the hair colour is applied for a natural highlighted look, enhancing the
sun-kissed look that nature gave us as a child. The sun-kissed and natural
highlights give the hair a very fresh and youthful look. The Balayage
technique is a favourite with models and celebrities, Gisselle, S J Parker,
Kate Moss, Sienna Millar and Jennifer Anniston among them”.
“Clients love that Balayage is less expensive to maintain, as highlights
grow out without a noticeable re-growth line; hairdressers love the fact
they can charge more for an exclusive premium service which opens
up the opportunity for new clients. But remember the technique takes
practice, set yourself up to succeed by starting with a few pieces (a face
frame) and attend a workshop, it looks easy to do but
it’s not-practice practice practice. The Balayage
technique can be used on all hair colours, it’s not
just for blondes but also looks great on redheads
and brunettes. It can create more texture in a
haircut. A face frame Balayage gives that sunkissed look, is affordable and a quick service;
a full head Balayage gives that ultimate sexy
customized highlighted colour look. Tools needed
for Balayage are butterfly clips, colour brush,
cotton, colour easel or paddle and cling film.”

MP Pledges Support
For Registration
The campaign for registration has reached new heights with David
Morris MP (who now sits on the Hairdressing Council and who was
previously a hairdresser himself for over 26 years) pledging in writing
to start the process of amending legislation in Parliament – ensuring
that all hairdressers will have to be qualified to an industry agreed
standard before practising on the public. This is a huge step forward for
all those who have remained registered for years to show their support
for the campaign. It is only once the hairdressing industry is properly
regulated that hairdressers will really have the respect and recognition
they deserve, not only from within the industry itself but from parents,
teachers, MPs and clients. This is the first step towards that recognition.

Jack travels to salons to teach one or two
day classes in Balayage and Ombre and is
offering registered hairdressers half price
courses. At just £100 for one day and £150
for a two-day course, why not book today
(minimum 5 people). Don’t forget you will
need your registration number to obtain
the discount. For more information or to
book a course visit www.jackhoward.co.uk
or e-mail jackhoward.uk@me.com

Barrie Stephen’s
Out-of-Salon Experiences
Registered Hairdresser Barrie Stephens has been branching out of the
hairdressing industry, and packing his team off to different businesses for
training sessions, which so far have included visits to a car sales showroom and
an Eco House. He’s decided that out-of-salon experiences are the way forward!
With the aim of getting his team even
more inspired and on form to deliver
amazing service, Barrie has embarked
on a year-long programme of missions for stylists to glean business tips and ideas from fellow organisations in Leicester
where his salons are based. So far the team has visited a luxury Sytner Mini car showroom and a council-run Eco House where
stylists learnt more about seamless customer care, retailing and sustainability. In the coming months they will witness many
more key business qualities such as communication, open-mindedness and leadership from places as diverse as a farm, a
boutique hotel and tourist attraction, the Great Central Railway. It’s about stretching the team, as Barrie explains: “There is
always room to grow and learn and this initiative will offer the stylists a chance to gain insights from other inspiring examples
of successful businesses. And it’ll be an unusual training ground for them. The visits so far have been eye-openers. For some of
the team the salon is all they’ve known, so these different environments introduce them to new ideas. What they learn they’ll
be able to bring back, incorporate into their careers and assimilate into the salons, so we all come out stronger.”

If, as a registered hairdresser, you have news or a story you would like to share, send copy and images to sally@haircouncil.org.uk
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Registered Hairdresser News

Leonardo Rizzo
Leonardo Rizzo has shown his support to
the campaign for registration by becoming
registered himself. He is the eldest son of
Tony Rizzo, the founder and Director of
Sanrizz. Leonardo grew up within a creative
hairdressing environment. His whole family
including his uncles and extended family are
passionate about hairdressing. Right from
a young age, Leonardo showed exceptional
talent and skill in his chosen career.

Leonardo began by folding towels and
sweeping floors in the salon and started
training when he was 14. At university he
took Business Management and during that
time went to Barcelona for a year where
he worked and trained with one of Spain’s
biggest hairdressers, Louis Llongeuras. On his return he worked in and then
managed the Sanrizz Salon in Guildford. Leonardo won the Southern Hairdresser
of the Year category at the 2005 British Hairdressing Awards as well as the L’Oreal
Colour Trophy for the South. He juggles his salon, photographic and seminar work
with heading up the Sanrizz Young Artistic Team.
‘Hairdressser’ magazine were lucky to have one of Leonard Rizzo’s step by steps
in the last issue ‘City Cameo’ and because of its popularity we are showing another
in this edition.

Andrew Collinge Launches Two Minute Up-Do App
Registered Hairdresser Andrew Collinge is a hairdressing icon with an international
reputation. His ability to dress long hair is recognised and respected the world over,
and it his passion for sharing knowledge that inspired the launch of the Two Minute
Up-Do app.
The Two Minute Up-Do app, in association with Denman, is available now to
download for free. At the heart of the app are four step by step educational
videos each lasting two minutes long. The videos will demonstrate in detail a
timeless Andrew Collinge up-do, secured in place with just one pin. Hairdressers
will be able to rewind and pause the videos to master the techniques taught by
the industry great. The app also has the added benefit of providing the viewer
with an interactive gallery of the Collinge family history of hairdressing, which
is now over a century old. The universal application is compatible with iPhone,
i-touch and i-pad and also includes an interactive Denman catalogue made up of
stills, commentary and music. As well as learning four classic styles that can be
incorporated into salon services, the viewer will also be helping a great cause.
Andrew Collinge is Chair of the Design For Life Appeal, where he aims to raise
£2million to transform the lives of those with learning difficulties. Design for Life is
part of Self Unlimited, a UK national charity.
Andrew commented: “After many years of involvement I have seen first hand
how the support provided by the Self Unlimited charity can really make a positive
difference to the quality of life for some of the most disadvantaged people in our
society”.

The Two Minute Up-Do app is available for download now from the Apple App
Store. To download the free app simply go the App Store and search for ‘Andrew
Collinge’. Users can then order the videos individually or altogether from within
the application. Each video will cost £1.19. All proceeds (net Apple commission)
of the app will go directly to the Design For Life Appeal in association with Self
Unlimited. The Andrew Collinge app was devised by Park Networks. Founded by
Mark Gorton and designed and built by Dynamic Leap Technology.

Harry Callaghan Spreads the Word
In October 2010 Harry Callaghan, Registered Hairdresser and Consultant
Trichologist, was invited to Wigan and Leigh College in Lancashire to deliver
a presentation entitled Litigation and the Hairdresser. Harry is a registered
Trichologist at the Institute of Trichologists in London. As part of his role as a
Trichologist, Harry is an expert witness. Some may ask “what is a Trichologist”
and “what is an expert witness”? A trichologist would be said to be a scientist of
the hair and scalp who deals with hair loss and scalp problems, such as psoriasis.
An expert witness is someone who has experience and expert knowledge in a
particular field such as hair. Harry’s role as an expert witness is quite varied,
and could for example, include accidents where scarring may occur on the head,
which in turn may cause scarring alopecia, which may have long-term effects on
a person. The expert witness would give their professional opinion in the form
of a report for litigation purposes. An expert witness would be called upon when
a person has had chemical trauma to their hair and/or scalp and would, again,
give their professional opinion in the form of a report in accordance with court/
litigation procedures.

Harry decided to incorporate a section within his presentation on the function of
the Hairdressing Council and the importance of being a Registered Hairdresser.
Harry contacted the Hairdressing Council to explain his intentions and in turn he
received magazines, application forms and literature, which were circulated to the
delegates. Harry has a passion for professional hairdressing, having been in the
trade for 43 years. He has been a Registered Hairdresser since September 1972
and was awarded the Master Craftsman Diploma in January 1976.
Harry was pleased to see that David Morris MP has become a member of the
Hairdressing Council – David Morris was a hairdressing student at Wigan and
Leigh College and Harry taught him!

ITV1’s This Morning &
Registered Hairdresser
Jamie Stevens Announce
Their Apprentice
Competition Winner!
This Morning resident and Celebrity Hairdresser of the Year Jamie Stevens
has his new apprentice! The lucky winner is Bradley Robinson from Hair on
Harpers in Abersychan. Bradley has won the opportunity to become Jamie’s
assistant on This Morning, a fabulous kit bag packed with hairdressing
goodies, and other exclusive prizes and opportunities – he also got to style
Melinda Messenger’s hair into a glam ponytail during one of the challenges!
Bradley battled it out against five other contestants, competing in live
challenges over six weeks with one person eliminated each week. The final
was the toughest round of all with three challenges for the pair to contend
with. Jamie said, “It was a really tough decision but in the end we decided
that the winner should be Brad. I think Romy is a little superstar in the making
but Brad was so consistent the whole way through the competition. I’m really
happy and his Tribal avant-garde was bang on! Congratulations Brad!”
Registered Hairdresser Jamie Stevens has been named The Fellowship for
British Hairdressing’s Hair Ambassador of the Year. His clients include Gok
Wan, Elle Macpherson, Eva Herzigova, Hugh Grant, Kylie, Stella McCartney,
Myleene Klass and more. Jamie is the mentor for the Fellowship for British
Hairdressing’s Clubstar initiative and is passionate about training and
education for young hairdressers

If, as a registered hairdresser, you have news or a story you would like to share, send copy and images to sally@haircouncil.org.uk
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Charlie Taylor helps
a young student

Hairdressing for
Children with Autism
For children with autism and their parents, a trip
to the hairdressers can be incredibly difficult and
stressful. Registered Hairdresser Caroline Seyedi
has a daughter with autism and Caroline has
put together some advice on giving haircuts for
children with autism.

Schwarzkopf Shaping Futures
Registered Hairdresser Charlie Taylor impacts on the
lives of children in India and Peru
Shaping Futures is a NEW social initiative by Schwarzkopf Professional that
is having a global impact on the lives of children and young people who have
experienced trauma and challenges too cruel to comprehend. Shaping Futures
delivers hairdressing skills into the hands of those living at SOS Children’s
Villages – a charity that provides a safe, loving and family-centred environment
for vulnerable youth.
The project kicked off at SOS Children’s Villages in India and Peru. Charlie
Taylor of Charlie Taylor hair, Health and Beauty along with Schwarzkopf
London Academy Operation Manager, Tiffany McLean and Luke Walton of the
Rainbow Room travelled to the Village in Cochin, Southern India to experience
first hand the impact that new skills can make on the lives of these young
people. The UK Team spent three weeks in the Village and a further week
of training was provided by Schwarzkopf India. A select number of young
people were able to immerse themselves in the basics of hairdressing and
begin their journey to self sufficiency. Luke and Charlie freely gave their time,
expertise and pure passion in a whole hearted commitment to transform the
lives of children who have already faced almost insurmountable challenges.

Tiffany says: “It was a humbling and inspirational trip and the thing that
struck me the most was how happy these children were and how committed
to learning a new skill. They have endured intolerable personal suffering but
their excitement and contentment were clearly evident. The SOS Villages do an
amazing job of recreating a family environment. Ten children are gathered into
one family group with a mother and they all interact as a family – they even
call the other children in their group brothers and sisters. Some of the children
clearly had budding hairdressing talents and took to it so naturally. Schwarzkopf
Professional expresses its gratitude to Luke and Charlie, two outstanding
ambassadors who went beyond their brief to ensure that these young people
were inducted into the many possibilities of the amazing craft of hairdressing.
The Shaping Futures Initiative will continue to connect experienced professionals
with SOS Children’s Villages around the Globe.”

Autism is a developmental disability that affects
the way a person relates to and communicates
with the world around them. People with autism
may also experience over- or under- sensitivity
to sounds, smells, touch and taste; difficulties
understanding language, being touched, the feel of different textures, smells.
Fluorescent lighting, changes to their routine and coping with new environments,
or people, can make a haircut quite a challenge! But with a little knowledge and
a few simple adjustments it is possible to make it a pleasant experience for child,
parent and hairdresser.
Before the haircut – Suggest the parent visits the salon before the appointment so
you can work out how to make the haircut a pleasant experience for everybody.
The parent will be able to advise you where will be the best place for the child
to sit and if there is anything in particular that upsets them so you can make the
appropriate adjustments. Suggest the parent takes a photo of the stylist and the
chair where the haircut will take place so the child can familiarise themselves
with the salon before the appointment. The parent will know what the child can
cope with and what motivates them so it is a good idea to have a talk with them
prior to starting. That way you can help the child enjoy their experience and want
to repeat it. Book twice the appointment time you would for any other child’s
haircut. Try to book the appointment at a quiet time and not at the same time as
any strong-smelling treatments.

During the haircut – It is very important to be patient and calm. Health and safety
must be your top priority so it is always best for a second person the child is
familiar with is there to help if possible. Distracting the child while you cut their
hair can help enormously. A TV, games console, favourite toy or story can help
focus their attention away from the haircut and help them sit in one place. Let the
child touch any equipment if they want to, as long as it’s safe to do so, and explain
what you are going to do in simple language. Give the child their own mirror to
hold and let them use the water spray or comb themselves if it makes them feel
more comfortable. Some children with autism may find the sensation of combing
or brushing unpleasant and therefore avoid having it done. This means head lice
can be a problem. Wet the hair if possible for a more precise cut and to prevent dry
loose hair falling on the child, which may cause distress and become itchy. Start by
cutting the hair line first. The helper or parent can hold the child’s head if needed.
Always hold the ear down and cut with the scissors firmly against the head. Keep
explaining your actions in simple language and reassuring the child. If you are using
clippers start with the guard on and run them over your hand to show they won’t
hurt. Let the child do the same. Start in an inconspicuous place on the child’s head
and do a trial to see if the child can cope. Once the hairline is done, work as quickly
and safely as possible. If the child and/or parent is getting stressed or anxious, don’t
worry, it isn’t your fault. If the child becomes too distressed to finish the haircut stop
and suggest you try to do more at another time, perhaps in a few days.
Something to think about – Demand for hairdressers who can cater for children
with autism is huge and the same techniques can apply to other sensory and
communication disabilities. Why not adapt an area within your premises and
promote your business as an “autism-friendly salon”? If you’re freelance why
not try contacting your local special needs school and asking if they would like a
visiting hairdresser once a term? I’m sure there is a lot of unclaimed business out
there! For further advice or information about this article please contact either
National Autistic Society Autism Helpline on 0845 070 4004 or CarolineSeyedi.
SRSH@gmail.com

Colour Regeneration Tour

With Goldwell and registered hairdresser Beverly C
British hairdressing icon and registered hairdresser Beverly C has been headlining Goldwell’s Colour Regeneration Tour,
travelling to Cardiff and Manchester presenting to over 400 hairdressers during April. The Regeneration Tour celebrated 25
years of Goldwell’s Colorance range, marking the relaunch of the brand in 2011. This educational event offered advice and
inspiration about revamping colour services to build business, new colour techniques to take back to the salon, consultation tips
and ways to increase profits with simple changes to a service menu. Twice British Hairdresser of the Year, Beverly C MBE hosted
in Manchester and Cardiff. She created her own collections to support the relaunch of Colorance, which she incorporated into
her shows to demonstrate the power of the products and explain how they achieved each look. The audience also took home a
technique leaflet with each key look from Beverly’s I-Conic Collection so that they could recreate the stunning looks in the salon.

If, as a registered hairdresser, you have news or a story you would like to share, send copy and images to sally@haircouncil.org.uk
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WE ONLY CARE ABOUT HAIR

‘EAGER TO ADD BEEVER!’
Want to know what the leading stylists have in their
session kit bags? Well it’s BEEVER a focused hair care
styling range that lets them create the perfect look
for film, TV and photos shoots.
BEEVER, the cult hair brand was born on the salon
floor, designed by stylists for demanding hairdressers
who are passionate about the looks they want to
create. Beever is all about hair, it’s not glitzy, it’s not
glamorous, it’s simply high performance professional
products that work and that your clients will love,
love, love!
So if you haven’t changed your salon use and retail
styling range for a while or you’ve been stuck on what
to buy next then BEEVER hair products is the IDEAL
choice for you, your salon, stylists and clients.

TO HELP YOU GET ‘EAGER ABOUT BEEVER’
The Hairdressing Council has managed to get BEEVER
to come up with a complete KIT of their styling products
WORTH £148 (RRP) for ONLY £60!

A WHOLE INTRO STARTER
KIT FOR ONLY £60!
To take advantage of this kit please call the BEEVER
SCIENCE LAB on 0844 824 6969 mentioning the
BEEVER Hairdressing Council offer, pay and you will
receive your package in days!

Each Starter pack will include the following: Normal Salon price is £90
•
•
•
•
•

DAILY CLEANSE SHAMPOO
DAILY MOISTURE CONDITIONER
BEEVER SHAPING PASTE
BEEVER MOULDING CLAY
BEEVER GLOSS PUTTY

•
•
•
•
•

BEEVER MATTIFYING PASTE
NO 5 PLIABLE PASTE
NO 6 PLIABLE FIBRE
BEEVER ROOT BOOST
BEEVER HEAT SHIELD

•
•
•
•

BEEVER DAILY REVIVE
BEEVER SCULPTING LOTION
BEEVER SPRITZ FIX
BEEVER GLOSS DROPS

www.beever.co.uk

hairdresser BUSINESS PAGES
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Future-Proofing
Your Business
You have probably heard the old cliché “Fail to
Plan, Plan to Fail”. By not having a defined plan
there is no real way of actually measuring where
you or the business are today, and where you
want yourself or the business to be in the future.
“If you don’t know where you are going you’ll
end up somewhere else!”
It’s a proven fact that successful people and
successful businesses always have a plan, know
where they are going and why, and by when
they should get there. When the details of the
plan are also shared with the staff/employees
of the business concerned, this helps to create
a “TEAM” spirit (TEAM standing for Together
Everybody Achieves More).

Good “TEAM” spirit is the greatest asset of
any business. By developing a plan, this in
turn helps define the direction of the business,
helping the business owner/manager and the
team to become more aware of any changes
necessary, to develop and move the business
further forward, equipping the manager of the
business with the tools and information to make
decisions, and agree any key actions that need to
be taken to survive in a recession. They will then
be more able to decide if a new idea will help
them or the business to get to where they are
going, or if it will divert them – so ideas can be
accepted or rejected with certainty.
A defined plan eliminates uncertainty and
worry. Hence the saying “Knowledge is power!”
This will help eliminate worry and fear. The
word “worry” comes from the Anglo Saxon
word “weirgan”, which means to strangle, to
choke until there is no life left! Worry can do
that to some people and is, of course, a factor of
de-motivation.

It is the feeling that people have when they
worry about what will happen if they fail. “The
FEAR of failure” (the word FEAR standing for
False Evidence Appearing Real). And the only
way to conquer “FEAR” is to force yourself to
keep doing the things that you fear to do. We all
need to learn to understand that “Failure is only
a poor result! Therefore there are no failures,
only results”.

We’re now at the beginning of a new financial year, which presents us with the perfect
opportunity to plan for success. We have available information from the past 12 months
on our performance both professionally, personally and as a business/organisation

Before leaving the subject of “Fear of Failure”,
there are some people who are motivated by
the “Fear of Failure”. The reason that they seem
motivated by the fear is that they never visualise
themselves actually failing and that is the critical
difference.

Having a plan of action also allows the business
owner/manager to set objectives, to know and
to measure the performance of any individual
and the business as a whole. So, for this article
in The Hairdresser Magazine, and bearing in
mind it’s the beginning of the country economy’s
new financial year; I thought I’d take such an
opportunity to set you a quick exercise that you
might choose to do and to use to focus yourself
and the TEAM in your business. (Even if you’ve
already done your personal/business financial
plan, you can still use this exercise to evaluate
your financial plan!) If you haven’t as yet started
your plan, then you can do this quick exercise
to highlight the adjustments/changes that
you need to make in order to achieve further
successes in 2011 that you desire and deserve,
and continue as you mean to into the future.
TRY THIS EXERCISE

• Take an A4 sheet of paper and draw lines
that divide it into four equal quadrants.
• In the top left quadrant, list all the successful
experiences you’ve achieved in the last 12
months (2010). They can be both personal and
professional as a business. This quadrant is
named: “SUCCESSFUL EXPERIENCES”.
• In the top right quadrant, list all the
experiences you’ve had that you deemed
unsuccessful as a business and personally.
These may appear in your mind as failures
over the past 12 months (2010) and again
can be both personal and professional, but
none the less they are experiences that you’ve
encountered that can provide you with
valuable information. This quadrant is named:
“UNSUCCESSFUL EXPERIENCES”
• Next, in the bottom left quadrant named
“LESSONS LEARNED”, it’s time for reflection.
Taking away the emotional reaction to some

of your unsuccessful experiences! List the
lessons you have learned or can learn from
these encounters/experiences now that they
have passed. The following self-directed
questions are designed to help you to assess
your focus and find your best focus for positive
change. 1. What did each experience teach
you? 2. Did a particular behaviour of yours
or your ‘TEAM’ have a less than desirable
outcome? 3. If so, what have you learned
about this? 4. What could you have done
differently that could have prevented that
unsuccessful experience/encounter? 5. What
will you change for the future? This is the most
valuable part of this exercise as it enables you
to change habits and performances that will
enable you to align your potential into optimal
performance for an ever greater success in the
remainder of this year (2011).

• Finally, name the bottom right quadrant:
“GOALS 2011” List the aspirations you have
for this year. Once again these can be both
personal and professional. Don’t worry if
they are not yet clearly defined or “SMART”
(SMART standing for Specific Measurable
Achievable Realistic Timely) at this stage. You
can refine these a little later in the month.
Listed items in this quadrant represent what
you would like to see in your “SUCCESSFUL
EXPERIENCES” quadrant in early 2012 when
you should do this exercise again, and continue
doing so annually thereafter.
Don’t forget that your “TEAM” will also benefit
from this exercise – they may well be feeling a
lull at this time of year. Everybody has successes
in their lives. Equally everybody has down spells
when they either lose confidence or experience
a reversal of their own personal success pattern.
When this happens, having a plan to adjust and
revise and refer to becomes a useful tool to help
the individual to bounce back again, helping
them to gain some personal momentum. Use
this simple yet very effective exercise to navigate
yourself and your business further forward in
the future. Good luck for a more prosperous and
successful remained of 2011.

IMPACT BUSINESS COACH David Drew srsh

David Drew has been in the hairdressing industry for the last
34 years, with former experience at Vidal Sassoon and Jingles International; he successfully opened and built up an amazing, awardwinning (and very profitable!) salon. His interests in the business side of hairdressing led him to train as an accredited business coach. In
2005, after 23 years, he sold his salon as a going concern in order to concentrate fully on his career – setting up IBC (Impact Business
Coach) – helping others build their businesses so that they could enjoy as much success as David himself. David is well respected within
the hairdressing industry. He is a Fellow of the Fellowship, a master craftsman of “The Hairdressing Council”, a former council member
for “HABIA” representing “Nationally Approved Salons” and has contributed on the criteria for “Foundation and Degrees in Hairdressing”.
He is also a past judge at The British Hairdressing Business Awards. During 2008, David was the Business Editor for The Fellowship
for British Hairdressing magazine ‘FM’ and in April 2008 David was elected to serve on The Council of the Fellowship for British
Hairdressing. In 2011 David was further elected as chancellor of the Fellowship for British Hairdressing. David is currently
running courses with L’Oreal and offers a private consultancy and coaching service for salons in the hair and beauty industry.
For more information on the service that David offers visit www.impactbusinesscoach.co.uk
or call 01243 778598, mobile 07768 242034, email david@impactbusinesscoach.co.uk
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EMPLOYMENT LAW ADVICE

with David Wright

Holidays & Working Hours

Myth & Legend
I think at least 50% of the queries I receive concern issues relating to holiday entitlement. Many employers and employees ring me
with very unusual ideas of what the law says on entitlements. I have reproduced the most common questions and answers which,
hopefully, will clarify most of the issues you may have. It is important salon owners and employees are aware of the legal position.
Managing the working hours of staff effectively can greatly enhance the efficiency of a salon.
HOLIDAYS: The Law

Do staff receive full pay while on leave?

The Working Time Regulations – first gave staff
an entitlement to paid leave. The Part-Time
Working Directive – clarified the position of parttime staff and bank holidays.

They should receive their normal weekly salary. If
staff regularly receive commission then a sum to
reflect average commission earnings should be
paid in addition to their normal weekly pay.

How much paid leave do staff receive?

How do I calculate part-time staff’s leave?

The Working Time Regulations state that staff
must receive a minimum of four weeks’ (or 28
days) paid leave per annum. For most full-time
staff, working five days a week, this equates to
20 days’ holiday, plus the 8 bank holidays we
get in the UK. Any additional leave given over
the 28 days is entirely up to you as an employer.
For example, you might give 28 days, plus
Christmas Day and New Year’s Day.

What if staff start midway through a year?

The easiest solution is to calculate one-twelfth of
their annual leave entitlement, multiplied by the
number of full calendar months remaining in the
leave year.

Can I pay staff to work their holidays?

The 28 days leave was given for Health and
Safety purposes to ensure staff had a minimum
break from work. Therefore you cannot pay staff
to work their annual leave.

Is it possible to specify when staff take leave?
YES! Many staff have a clause in their contract
indicating specific times of the year when leave
can or cannot be taken, this allows the salon
owner to fix when some leave is taken.

What do I do if my new member of staff
wants to take two weeks’ leave before they
have accrued this entitlement?
1 Refuse the leave – but this may not be good
for staff relations!
2 Agree a mix of paid/unpaid leave – this will
mean that the staff will also be able to take more
leave later in the year. This may be counter
productive as newer staff are likely to be less
busy in their first few months.
3 Agree to the leave, but have a contractual
clause allowing you to recover from their salary
any excess leave taken if the stylist leaves
before they have accrued sufficient leave.

This should be worked out in hours and not
days. Let’s take this example. A full-time member
of staff working 40 hours would receive a
minimum of 20 days (plus bank holidays) leave
per year. A part-time stylist working 20 hours
per week should receive: 20 (hours) multiplied
by 5.6 (weeks), which equates to 112 hours per
year. Once again this can include bank holidays.
When the employee books a day’s or a week’s
leave, simply deduct the hours they have taken
from their overall annual entitlement.

Currently, I give my part-time staff
payment for bank holidays only if they
were due to work on that day and the
salon is closed, why has this changed?

This is due to the Part-Time Workers’ Directive.
The previous system wasn’t fair, an employee
who only worked on a Monday would get more
bank holidays than someone working only
Tuesdays. If you calculate leave in hours and
include the bank holidays, if a bank holiday falls
on a working day the member of staff has to use
their annual leave hours.
• The 28 days annual leave includes bank
holidays and if you are likely to open on
bank holidays you should specify the holiday
entitlement as 28 days rather than 20 days, plus
bank holidays. You can fix the dates of holidays
for staff.
• Under the same regulations, full-time staff
must receive 28 days paid holiday (rest) per
year. This can include the 8 public holidays.

Do self-employed people have any
entitlement to paid holidays?

This is easy, the answer is no – they decide how
many weeks a year they wish to provide their
services and this is normally included in their
agreement.

WORKING HOURS: The Law

The European Working Time Directive 1996
was introduced as a piece of health and safety
legislation to ensure staff had limits on their
hours of work and adequate rest breaks. Special
provisions were introduced for young workers,
those aged under 18.

The Facts
• The maximum working week for adult workers
is 48 hours per week (averaged over a period
of 17 weeks). Staff can opt out of this ceiling
and can withdraw their agreement at any time,
subject to notice. Young workers, ie those under
18 years, cannot opt out. There is no ceiling for
self-employed individuals.
• Employees should have at least one day
off per week or two days per fortnight. Young
workers must have two days off per week; ie,
they have a maximum five-day week.
• If the working day extends beyond six hours,
staff are entitled to a minimum break of 20
minutes (which can be paid or unpaid). The
same rule applies even if the shift extends to 12
hours; ie, staff are not entitled to two breaks. In
the case of young workers, they must have a
30-minute break after 4.5 hours.
• The maximum working day is 13 hours, for
young workers it is 12 hours.
• There is no legal definition of what is “full
time” and there is no entitlement to a higher
rate of pay where staff work additional hours
or on a weekend or bank holiday. This is for
the employer to determine in their contract of
employment and workplace rules.
• The contract of employment should specify
the contractual working hours and indicate the
break allowance and if these are paid or unpaid.
• If staff are likely to work beyond the 48
hours per week, you should obtain their written
agreement to this. You cannot impose this in
your contract of employment.
• The rules on breaks are clear; ie, 20 minutes
per day minimum, after 6 hours. There is no
legal entitlement to tea or cigarette breaks! If
you give discretionary breaks, the salon can
reserve the right to insist that they are lost when
the salon is busy.

David Wright BA (Hons) FIPD, advises HABIA and a range of salons. For an all-inclusive fee of £200 per annum you are able to contact with all
your employment queries. He will write your contract, set of policies, application forms, salon handbook and send you a monthly newsletter full
of helpful tips and advice. The fee is all inclusive no matter how many times you need him. Contact David on 07930 358067, 01522 831061
or email info@davidwrightpersonnel.co.uk. You can also take a look at his website at www.davidwrightpersonnel.co.uk
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hair
Mark Hayes | International Creative Director, Sassoon
colour The Colour Creative Team
styling Tabitha Owen
make-up Daniel Koleric
photos Colin Roy
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mark hayes

Sassoon International Creative Director Mark Hayes, twice awarded Fellowship Hairdresser of the Year, has created a
collection of modernist geometry, clean cut and pared down to purity. It is a look of effortless elegance that enhances
bone structure, reveals inherent beauty and creates a stylishly ambient hair landscape.
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GREAT GIVEAWAYS!
7 Chances to Win Amazing Products!

The benefits of being a Registered Hairdresser just keep getting better and better! In this edition you have the chance to win
samples of some of the latest and greatest industry products. All of the products described on these pages are available for our lucky
readers to win, and it couldn’t be easier to enter – simply email your name and address and registration number to jo@haircouncil.
org.uk and put the name of the product in the subject line. Alternatively you can send your details on a postcard to The Haidresser
Giveaways, Hairdressing Council, 30 Sydenham Road, Croydon, Surrey CR0 2EF. Remember to include your registration number and
a contact telephone number. You can enter once for each product giveaway if you wish. All entries will be placed into a prize draw
and the winners will be drawn at random. Good luck!

Bendy Rollers
For Instant Volume

Denman has just launched Bendy Rollers. Superflexible and ultra-versatile, they can be twisted
and turned into any shape. Great for adding va va
vroom volume, waves and curls to the hair. They
help achieve tousled styles that are so current.
Each Bendy Roller set contains 32 rollers, all 18cm
(180mm) in length. The colour co-ordinated rollers
come in small (10mm diameter) yellow; medium
(12mm diameter) blue; large (14mm diameter)
green and extra large (16mm diameter) pink. Made
from foam, the rollers come packed in a plastic
display box, which is ideal for storage. For further
details see www.denmanbrush.com or call 0289 146
2141.

Kitoko Oil

Liquid Hair Food!

Indola’s Hydrate+ ultra-caring products literally ‘shower’ naturally dry,
rough, brittle hair with much-needed moisture, making them lovely
and glossy, thanks to its super-powerful ingredient, bamboo. Bamboo
Milk has been renowned in Asia for centuries for its power to nourish
the skin and hair. It has natural moisture-boosting qualities derived from the
leaves and stems of this mineral-rich plant, and delivers deep and effective
hydration where it’s needed most. And combined with an intuitive strengthening
action, every strand of hair is fortified and transformed into a picture of health and
suppleness. Both the shampoo and conditioner contain the Moisture.In.Complex
with innovative Bamboo, which works deep down on dry, tangled, difficult-tomanage locks and has been specially formulated with a triple action of hydrating
benefits that ABSORB, RETAIN and REBALANCE the hair’s moisture. The spray
conditioner leaves hair supple and full of natural shine. It helps to restore natural
moisture, making hair more manageable. It can even be used between washes to
enhance smoothness and boost shine. For stockist enquiries call 01296 314 000.
Log on to www.INDOLA.com to find out more!

Kitoko Oil is an indulgent blend of Karité and Argan oils, perfect for
all hair types. The lightweight formula provides intense nourishment
while smoothing, repairing and strengthening hair. This sensory oil
treatment is instantly absorbed, which results in a non-greasy feel
with no build-up. For further information visit www.affinage.com or
call 01794 527111.

KITOKO
Oil
Hair Therapy

20 BOTTLES
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Denman
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Corioliss
C3 Gold Leopard
Straightening Iron
worth £124.99

TO BE WON!

Sexy Beast
Beever Argan
Recovery Oil
Mini High
Definition Spray
& Enforce Glaze

The perfect styling duo for your summer
holiday!
High Definition Spray is an extra-dry
formula that never leaves the hair wet
or ‘tacky’. It provides ultimate lift and
styling control with its water-soluble
formula. This is amazingly easy to use
– spray lightly on to hair for a workable
hold or spray liberally on to dry hair for
a firm hold. Enforce Glaze adds amazing
body, lift and extra firm hold to hair. It
withstands moisture, humidity and wind,
so perfect for some hot days in the sun!
Use to shape, mould and set hair for a
lasting style. Scruples products contain
no animal ingredients or by-products
and are not tested on animals. Visit www.
scrupleshaircare.com

Beever Argan Recovery Oil is an exceptional
finishing and conditioning treatment
blended from Moroccan Argan Oil to give a
light, non-greasy formula with outstanding
styling and restorative properties. Argan
Recovery Oil will help alleviate split
ends, strengthen damaged or brittle hair,
eliminate frizz, control flyaway hair and
protect hair against environmental damage.
It’s made from refined argan oil, which
is rich in vitamin E and vitamin A. Just a
few drops of Argan Recovery Oil will give
instant and noticeable results. Dry, damaged
hair will be softened and its natural glow
restored to leave manageable hair that is
easily styled without any greasiness. Drying
time is reduced by up to 40% and coloured
hair also benefits from applications of Argan
Recovery Oil as the ingredients help to lock
in colour. For more information contact
Beever on 0844 824 6969 or
sales@beever.co.uk

Schwarzkopf
t
BC Sun Protec

3 TRAVEL!
KITS TO WIN

BEEVER
RECOVERY
OIL

10 BOTTL
ES
T
O BE WON
!

For an exquisite work of art that
sensationally combines alluring beauty with
superior technology and performance –
step forward the ferociously sexy Corioliss
C3 Gold Leopard. The C3 Gold Leopard
is a functional styling tool with everyday
versatile and dynamic styling power in mind.
The C3 Gold Leopard has been revised and
developed to unleash its sexiest even longer
Titanium coated plates to style even more
hair at one time in one single stroke. The
temperature soars to a respected 235C in
rapid speed, making the C3 Gold Leopard
the hottest beast on the market. The C3
Gold Leopard Straightening Iron comes
with a matching heat-resistant travel pouch,
ensuring that wherever life takes you, you
look cool and your style stays hot. It’s a
straightening iron that’s spot-on in the style
stakes and allows you to create smooth, sleek
styles with ease. For information call Corioliss
on 01273 718290 or visit www.corioliss.com

Sun Protect

We all find pleasure in enjoying the sunshine
but UV rays, wind and sea water all affect
our hair, leaving it dry, dull and extremely
difficult to manage. Not any more…
Introducing NEW BC SUN PROTECT, which
incorporates UV FILTERS and ANTIOXIDANT
VITAMIN E to protect the hair against UV
rays and free radicals while the AMINO CELL
REBUILD technology repairs the damage
deep inside the hair cell. NEW BC SUN
PROTECT SHAMPOO Daily cleansing for
the hair and body before and after sea and
sun exposure. The extra-mild formulation
soothes sun-stressed and sensitised hair
and scalps. NEW BC SUN PROTECT SPRAY
CONDITIONER A two-phase protection spray
for daily use that shields the hair against
UV rays to minimise the damage caused
by the sun and environmental factors such
as the sea, sand and wind. NEW BC SUN
PROTECT AFTER-SUN TREATMENT Deeply
nourishing and protecting, this treatment
repairs, detangles and smoothes the hair
after sun exposure. Its new innovative
sprayable foam texture melts in the hand and
is easily absorbed into the hair. For further
information call 01296 314000 or log on to
www.schwarzkopf-professional.co.uk
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THE NEW COLLECTION FROM

SKYLER McDONALD
FOR SEANHANNA SALONS
HAIR SKYLER McDONALD

PRODUCTS TIGI

PHOTOGRAPHER ROBERTO AGUILAR

MAKE-UP JOSE BASE
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MUSIC CREATES
THE RIGHT
*
ATMOSPHERE.
A recent survey revealed that over
80% of customers say that music in
salons creates a good atmosphere.
Over half of those surveyed would
recommend a salon that plays
music over one that doesn’t.
There is no doubt that music is good
for business. The simple act of turning
music on can make a huge difference
to productivity and sales.
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PPL can help make music work for you
by offering licensing solutions for playing
recorded music in public. A PPL music
licence will give your business access
to literallly millions of songs – all for as
little as 16 pence per day.
For more information on how to obtain
your PPL music licence** visit ppluk.com
or call 020 7534 1054.
To find out more on how music can work
for you visit musicworksforyou.com.

ppluk.com
*MusicWorks survey of 2000 people, conducted March 2009. ** If you play recorded music in public it is a legal requirement to obtain the correct PPL licence, failure to do so may result in legal action. PPL is different from
PRS for Music. PPL collects and distributes money on behalf of record companies and performers whilst PRS for Music collects and distributes money on behalf of songwriters, composers and publishers. Both licences must
be obtained to ensure all copyright holders are fairly paid. † If you play recorded music in your business without obtaining a PPL music licence you would normally incur a 50% surcharge on your licensing fee. However, by
proactively contacting PPL to declare your music usage and quoting ‘Hairdresser’ this would not be applicable – the equivalent of a 33% saving.

Could you become a

Master
Craftsman
in Hairdressing?
If you have been a State Registered Hairdresser for over two years and have management and
training experience you may be eligible to become a Master Craftsman in Hairdressing.
This prestigious and select hairdressing award puts you among the cream of British hairdressing.
The Master Craftsman diploma comes in four different formats: a Diploma in a stylish, specially
made frame, a silver metal plaque on a black mount in quality silver frame, a burnished brass metal
plaque, mounted on solid dark wood, or a silver metal plaque in a modern look acrylic frame.

Newly Registered Master Craftsmen
Reg. No.

		

Name			

933268		
933278		
937950		
939991		
940173		
941320		
941325		
941346		

Dawn E Stewart	
Janet Adamson	
Miss Gail Nisbet	
Anna Mather	
Nina Cardona

Melanie Elizabeth Brown	
Martin Howard	
Daniel Nguyen	

941476		

Mr Robert Yeeles	

Address

Preston
Glenrothes
Exeter
Haddington
Co. Cork
Fife
Clapham
Charlestown
West Wickham

For more information on how to become a Master Craftsman
contact the Hairdressing Council on 020 8760 7010.
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Cutting
the risk
Flexible and affordable insurance cover
for State Registered Hairdressers
Cover starts from as little as £46.20 for £1m
Public Liability – that’s less than 13p per day

Plus

FREE Hand Cover with every
Personal Accident Extension
prices start from £21.00

Salon Owners?

No Problem, we can cover the insurance you need:
Public Liability • Employers Liability • Treatment Risks
• Buildings & Contents • Commercial Vehicle

Check your insurance
cover today to see how
we can cut your costs

0800 454 371
Preferred insurance provider
of The Hairdressing Council

Please quote reference HAIR2011
businessinsurance@jltgroup.com
www.jltbis.co.uk

JLT Business Insurance Services. A division of Thistle Insurance Services Limited. Lloyds Broker. Authorised and Regulated by the Financial Services Authority.
A part of the Jardine Lloyd Thompson Group. Registered Ofﬁce: 6 Crutched Friars, London EC3N 2PH. Registered in England No 00338645. VAT No. 244 2321 96.
The Hairdressing Council is an Introducer Appointed Representative of Thistle Insurance Services Limited
* Price quoted is for annual cover and excludes IPT (6%)
** Cover has to be purchased in addition to Public Liability. Price quoted is for annual cover and excludes IPT (6%)

5898_01/11

Making Business Insurance
more personal

