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VTCT prides itself on having a personal
and wholehearted approach to
customer service and technical
support for learners and centres.
•

VTCT has over 160 qualifications for all
levels of learner from Entry Level 3 through
to Level 4 in Hairdressing & Barbering

•

VTCT qualifications are recognised in the UK
and internationally

•

VTCT only certificates NVQ and VRQ (QCF)
qualifications written from industry standards

•

VTCT actively supports the Hairdressing Council in
their pursuit for State Registration for Hairdressers.
For queries regarding VTCT Hairdressing & Barbering
qualifications please contact:
Tel:

+44 (0)23 80 684 500

Email: customerservice@vtct.org.uk

Keep up to date with
all things VTCT!
www.vtct.org.uk
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Sally Styles
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Editor

Being invited to 10 Downing Street
has to be one of the most amazing
experiences I’ve ever had. However, there
was a very serious message attached:
that the government is prepared to give
time at a very high level to listen and act
on the industry’s concerns. Regulations,
standards and professionalism were all
discussed and not dismissed in any way.
Those who have been registered with us
a long time will know my passion and
belief in registration has never wavered. It
is the way to ensure respect, recognition
and, importantly, to raise standards
across the entire industry. At last it feels
as if we have a light at the end of the
tunnel and that we are being taken more
seriously than ever before. By whatever
means registration and consumer
recognition of registered hairdressers
and barbers comes about, I remain
totally loyal to the campaign and thank
each and every registered hairdresser for
helping to make a difference.
Whether we like it or not, colour testing
is a necessity and I would be interested
in your feedback from Skyler McDonald’s
article about this controversial subject.
Whilst working with insurance companies
and manufacturers, we continue to look
into ways to help registered hairdressers
address this difficult subject.
Remember, I can only include your story
if you send it to me. I’ve often been asked
why “celebrities” get so much coverage in
the magazine – the reason: they promote
themselves and send me their stories. I’d
love to receive yours.
Finally, I hope you love our new website
as much as I do – check it out at www.
haircouncil.org.uk and let us know.
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Hellen Ward

the business

An Attitude of Gratitude
What’s her rant this time, I hear you chuckle? Well, guess what – it’s not a rant,
it’s a rave (now I really am appealing to the young hairdressers out there!).
Having now celebrated our 20th anniversary, I’ve met many different business people over the years,
from some very different professions. Doctors, lawyers, bankers, manufacturers, suppliers – and they all
share a strange fascination with the hairdressing industry. I’ve lost count of the countless dinner parties
where I’ve tried to make polite conversation about their careers only to find them turn the focus firmly
back to us and how we make a living. Why so intriguing? If you ask many people in the so-called white
collar jobs, many will express a hidden desire to have done something more interesting. In fact, just
recently a very successful hedge fund manager I was talking to looked longingly into the distance and
declared: “I’d have loved to have been a hairdresser…”. Maybe he wouldn’t have made quite the same
money, but for intrinsic job satisfaction he seemed quite wistful!

“What is it about the
hairdressing industry
and the people in it
that’s so endlessly
enduring?”

So it got me thinking just what is it about the hairdressing industry and the people in it that’s so
endlessly enduring?

We share a common bond – Speaking to many of my peers, we seem to have the same things
in common. Great business acumen, huge foresight, immense drive and steely determination but,
in general, not so hot in the classroom. Academia is largely not for the average salon or brand
owner, but it doesn’t seem to have stopped the fire in their belly – just look at some of the people
at the forefront of what we are doing. Constantly pushing boundaries and challenging perceptions,
university degree or not, is akin to most of them.

No two days are the same – Marketing, branding, PR, sales… it’s all going on in the life of the
average hairdresser, whether they’re working in a salon (or owning it) or freelance. Of course, they
do all this without even thinking about it because it’s innate – seeping out of every pore in the dayto-day workings of running their column. Hairdressing is rarely boring, and working with a team of
like-minded people and the resulting love and laughter makes normal jobs seem just plain dull in
comparison. It’s got to be a great reason to wake up in the morning.
No two clients are the same – Nobody really understands “listening to your client” like a
hairdresser does. We are incredibly versatile; we adapt our conversation, our chat, our treatments and
our services to whoever is sitting in our chair by really listening to and engaging with our customers.
We could teach the salesmen a thing or three…

Hairdressers are of a type – They have to sell themselves all the time, so being a wallflower isn’t
an option. Hairdressers aren’t backwards in coming forward – they have to make an impression and
have only a short period of time to do so. The snoozer is the loser, so making sure you stand out and
are remembered is an inherent trait. That’s why you can spot a hairdresser a mile off. I can see them
on a crowded tube train and practically follow them into the salon brand I knew they’d be working in
(it’s a great game, play it some time!).

The money’s in the bag – Or rather, in the till. Manufacturing, commerce, retail, IT, there’s no other
sector that’s as fiscally instant as the service industry. And of those, hairdressing surely is the most
lucrative in that we have guaranteed returning custom, not just repeat business on a whim. We can
practically look at our bookings and figure out what our turnover will be at the end of the day. And
we don’t have to wait 30, 60, 90, 120 or even 180 (!) days to get paid.
And, yes, there are downsides. Tiredness, dermatitis, sheer hard graft, customers writing unfair reviews
who are just plain nutty, people sometimes leaving you and taking hard-won clients with them,
painting the sunny smile on your face when you don’t feel like it. That’s all the sides that people who
consider what we do “fluffy” and fun don’t see – but there are more ups than downs. The long training
pays off eventually and for all the hair sweeping and tea making, a starlit career could be on the rise,
leading to who knows where. The sky really is the limit for our talented future.
And that’s surely worth celebrating.
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Business and industry expert Hellen
Ward, in partnership with City & Guilds,
has a series of books for salon managers
including:
Getting Established covers the legalities
of setting up a salon and the red tape
involved, and focuses on business plans
and brand visions, looking at branding,
PR and marketing.
Managing Finances looks at getting
to grips with the numbers, focusing
on profitability, increasing turnover
and controlling costs, to give a real
understanding of salon finances.
Team Performance addresses all aspects
of creating, managing, growing and
developing a team and looks at installing
structure, systems and procedures to
monitor and optimise individual financial
performance.
For further information, please visit
www.ultimatesalonmanagement.com

Head2Head
Registered hairdresser Warren Holmes was named
The Next Big Name in Hairdressing in Elle Magazine
in 2010 and since then his impeccable attention to
detail and creative vision have made him one of the
most in-demand hair stylists...

Warren

HOLMES
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Warren’s intuitive sense of trends and ability to create endless individual
looks for each model, celebrity and client he works on have him widely
considered one of London’s most inventive, conceptual hair stylists. Not only
does Warren have an amazing client list, which includes Princesses Beatrice
and Eugenie, Kate Moss, Naomi Campbell and Sienna Miller to name a few,
but his work has been seen across the world’s biggest fashion publications,
including British, French and Italian Vogue, British and American Harper’s
Bazaar and many more.
Here Warren shares with other registered hairdressers his passion for the
industry and how it all began.
Did you always know you wanted to be
a hairdresser and how did you first get
into hairdressing?
I always had an inclination that I wanted to
be a hairdresser and, from the first time I
saw my mother transforming herself one
Saturday evening, I maintained a very keen
interest in hair. It wasn’t until I became a
teenager that I knew what I was going to
do. I recall saving up my pocket money
and washing the car for money so I could
run down the local shop and buy whatever
hair products they had. I would then come
home and set up in the garage, my mates
would come over and I would do mad
styles on their hair that would take a week
of washing to get all the wax out!
I just loved creating things with hair, that
was evident from an early age. My mum
recalls finding her straighteners, hairdryer
and brushes all messed up after I’d sneak
into her bedroom and tried to blow-dry
my own hair aged 10! I have really fond
memories from back then. You could say
that was the best education you can get,
that was raw... pure intrigue, interest and
passion.
I remember getting my exam results. They
were really good – a few As and Bs etc
– but that day I asked my mum to drive
me to Lichfield and I walked into a salon
and asked for a job. I had no clue at all
what I was getting into. I knew
I loved hair and after a few
months I knew I wanted
to do more than
purely salon work, but
I had no idea how to
do magazines and
shows and neither
did anybody
around me.
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Were any of your family in hairdressing?
None of my family were hairdressers, but
I was surrounded by women through
my youth. I have three sisters, my mum,
auntie and her two daughters and my
nan were at our house every day, they
still are. So myself and my two brothers
were incredibly outnumbered. I loved
that though, again good education for
me... how to understand women, which
isn’t easy at the best of times! But I
think I “get” girls and that’s resonated
through my work. I understand a woman’s
vulnerabilities and I respect women so
much.

Apart from hairdressing, do you have
any hobbies?
I’m a real sports fanatic. Unfortunately I
don’t get to participate as much as I’d like.
I like current affairs and politics, particularly
American history at the moment. I travel
a lot for work, this year so far NY, Miami,
Milan, Paris, Lisbon, Vale De Lobo, Slovenia,
Croatia... Kuwait and China this summer so
I like to know what’s going on here and,
finally, of course I like a good beer with the
lads.
You are a state registered hairdresser
– do you still believe the campaign for
registration is relevant?
It’s more relevant than ever. It’s interesting
because part of the Conservative party’s
mandate is to get Britain working again in
the skills sector, and not have to import.
Hairdressing is a highly skilled profession
and gives jobs to hundreds of thousands
of people and what’s most important is
it gives jobs and education to 16-yearolds fresh out of school. In order to stop
unemployment in the teens growing,
hairdressing should be embraced but
to not have it registered is quite the
contradiction!
I, like so many others, have worked hard
to do things the correct way and get my
qualifications; it’s a smack in the face when
others don’t. We are widely regarded as
pioneers in the hairdressing world, yet
our system is so tolerant on those who
don’t want to qualify. Regulation needs to
happen now and, judging by the success
of the Hairdressing Council’s event at the
House of Commons, I don’t think it’s too
far away.
What has been your finest moment in
the hairdressing world?
I won “Backstage Stylist of the Year” at the
Hair Awards back to back, in 2012 and
2013. I don’t really class doing celebrities’
hair as a defining moment but I do look
back on the first time I did their hair as
special, particularly Naomi Campbell,
Kate Moss and Sienna Miller, because I
was in my early 20s and that was quite
an achievement. My first appearance on
‘Lorraine’ on ITV was special. My biggest
achievement is my success with Nicky

“I think I ‘get’ girls
and that’s resonated
through my work. I
understand a woman’s
vulnerabilities and I
respect women so
much.”

“I love my job, I
genuinely can’t wait
for Monday mornings
and I have never
looked at my watch in
hope for home time.”
Clarke electrics; I drove that part of the
brand for three years solid and there was
a significant upturn in sales, about 25%.
Last time I checked, Nicky Clarke had a
9.4% market share. I’m proud of that, not
just because it generated serious amounts
of money but because I went into the
unknown, learnt on the job and succeeded.
What do you dislike?
Ineptness, incompetence and generally
people who don’t work hard and finish the
job. I work non-stop and give absolutely
everything; it’s frustrating when others
whom you are reliant on at times don’t
share that same ethic. I also have a real
gripe with the people that talk about hair
but don’t actually do hair!! Don’t talk about
it, do it!
What do you love most about the
hairdressing industry?
The diversity and strive for perfection. I
live by both of these on a daily basis. I love
my job, I love waking up in the morning, I
genuinely can’t wait for Monday mornings
and I have never looked at my watch in
hope for home time. I test myself and
push myself and what I think hairdressing
has done for me is up my standards
in all aspects of life, not just work... my
appearance, the way I articulate myself etc.
I also think, and this refers to my point on
state registration, that it gives those with
learning difficulties or lacking in confidence
an opportunity that you can’t necessarily
get in other professions.
What advice would you give to young
hairdressers starting out?
Enjoy it – enjoy absolutely everything.
If you want to try colour, try it; if you
want to try barbering, try that. When
you are young you are like a sponge,
absorbing every grain of information.
Personally speaking, I just asked question
after question. I studied the way my
heroes stood, the way they conducted
themselves in everything. As a student of
the profession, now is the time to make
mistakes and try things, so embrace it. But,
most of all, throw your life into it. I didn’t
go out or do anything other than work
when I was training. It was my life (still is)
and I’m thankful I did that.
the hairdresser 
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Section hair as shown.
Note that the sectioning is
higher on this side than on
the opposite side to off-set
and shift the balance
through the top area.

Take a diagonal parting
and cut to establish the
first guideline. Create a
tight, fitted shape, in which
the shortest point is the
hairline and slightly longer
through the temple area.

Continue to work neatly and methodically from the
side to the back area; the guide is a travelling guide.
Alter the parting pattern depending on individual
head shape and overall desired result (round, square,
asymmetrical).

Repeat the process on the opposite side. Note that the sectioning is lower on this side. Alter the sectioning pattern
depending on your desired result. Continue to work around the back of the head using a travelling guideline.
Note that working just past the centre will illuminate any corners or unwanted weight in the centre back of the
head. Blow dry.

Frequently cross-check in
the opposite direction of the
original technique to refine
(not alter the original lengths
of) the overall design.

Refine the right fringe area by pointing and chipping into
the hairline. Cut the fringe area short and tight around the
hairline. Note that there are three mini fringes at the front of
the haircut; this is the first fringe. Each fringe should be longer
than the previous, with one fringe laying over another.

Refine the hairline. Allow hair to fall into its natural position. Refine the perimeter
with the scissor-over-comb technique, especially around the hairline. The hairline
is the shortest length and should fade smoothly into the natural hairline growth
pattern.

Take a diagonal parting
then elevate and overdirect.
Cut a curved line that falls
over the shorter area. This
does not connect to the
underneath fringe.

Take larger diagonal partings to refine the interior of the haircut. Elevate at
approximately 90 degrees, then chip and point into the edges of the hair. Soften any
strong corners. Note that the top is the longest length, with the longer hair falling
over the shorter shape underneath. Focus on silhouette and overall shape. Check the
shape visually.

Note that the crown area does not connect to the
shorter area underneath. Refine by chipping and
pointing into the hair to retain softness throughout
the edges of the longer lengths.

Allow the hair to fall
naturally, then refine the
line by pointcutting and
chipping to soften the
edges of the line. This is the
second mini fringe.

The third fringe is cut through the
comb, loosely and freely to create
softer, irregular, longer lengths.
Continue to overdirect and elevate
each parting to ensure the front of
the hair is not heavy.

Refine side areas and fringe.

before
Starting off the diagonal
parting, take a diagonal
slice parting and apply
Prelightening Formula
approximately
1/8-inch (0.31cm) from the
scalp area through the midshaft and ends.

Directly below (working
more toward the back of
the head, staggered back
from the first slice parting),
take a second diagonal
slice parting and apply
Prelightening Formula.

Continue to take back-toback diagonal slice partings,
pivoting around the head
shape. Stagger into the
fringe area, picking up both
the longer and shorter
lengths of the top section
and fringe area as shown.

Continue to take backto-back diagonal slice
partings for a total of
approximately 8 foils.
Work each slice parting
into the fringe area, then
stagger toward the back of
the head to cover a larger
area of the top section.

Leave a triangular section
of hair ¼-inch (0.63 cm)
wide at the crown, 1-inch
(2.54 cm) wide toward the
fringe area un-foiled. Then,
working off the triangular
shape, take a diagonal
slice parting and apply
Prelightening Formula.

Starting off the diagonal
parting, take two back-toback slice partings (slightly
staggering) and apply
Formula 1.

Take a back-to-back
diagonal slice parting and
apply Formula 2.

Take three staggered
diagonal slice partings
(working into the fringe
area, then staggering back
toward the crown area) for
three foils with Formula 3.

Pivoting around the head
shape, take two additional
staggered diagonal slice
partings with Formula 2;
two diagonal slice partings
with Formula 1; and one
additional diagonal slice
parting with Formula 2.

Leave the triangular section
of hair un-foiled as before.
Then, working diagonally
from the triangular shape,
pivot and stagger the
following foils: one slice
parting with Formula 1; one
slice parting with Formula
2; two slice partings with
Formula 3; one slice parting
with Formula 2; and one last
parting with Formula 1.
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Model has a natural, level 3
(ebony brown) hair.

Continue to work in the
same manner (pivoting
around the head shape)
for approximately four
staggered diagonal slice
partings and one diagonal
slice parting—a total of
five foils. Leave a piece of
longer hair un-foiled.

Completed foiling
procedure. Lift the hair to a
level 8 (yellow/orange), then
rinse. Shampoo with K-PAK
Shampoo, then rinse. Apply
K-PAK Cuticle Sealer for 5
minutes, then rinse. Apply
K-PAK Deep-Penetrating
Reconstructor for 5 minutes,
then rinse and dry the hair.
Proceed to Phase 2.

Completed foiling procedure. Apply Base
Color to all un-foiled hair, process for 20
minutes, then rinse. Apply K-PAK Shampoo,
then rinse. Apply K-PAK Cuticle Sealer; leave in
for 5 minutes, then rinse. Apply K-PAK Intense
Hydrator; leave in for 5 minutes, then rinse.
Dry the hair and style with the appropriate
Joico styling products.

the technique

Stepby Step
Recreate this fabulous
style for your clients with
our step-bystep guide

Prelightening Formula
VeroLight with 10 Volume (3%) Veroxide

Color Formulas

FORMULA 1
®
Vero K-PAK Chrome ½ Really Yellow + ½ RC8
with Activator (Copper Foil)
FORMULA 2
Vero K-PAK Color 7XR with 10 Volume (3%)
Veroxide (Red Foil)
FORMULA 3
VK-PAK Chrome ¾ V4 + ¼ Clear
with Activator (Purple Foil)
BASE COLOR
Vero K-PAK Chrome N4 with Activator

Alternate Vero K-PAK
Color Formula
FORMULA 1
Vero K-PAK Color ½ ING + ½ 8RG
with 10 Volume (3%) Veroxide

the hairdresser 
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Skyler McDonald

the business

Creative Director, Seanhanna Salon Group

Allergy Alert Testing
Skyler McDonald debates the moral, ethical and professional considerations that it poses...
When it comes to hair colouring, product
manufacturer instructions are clear: do not
use this product without an allergy alert
test (a test commonly known as skin test or
colour patch test, carried out at least 48 hrs
prior to hair colouring). Insurance companies
are now almost all united in proclaiming we
do not cover claims where the manufacturer’s
recommendations have not been met.
However, clients on the whole hate having
an allergy alert test carried out as it’s
inconvenient and time-consuming. As a
result, hairdressers are losing money by
insisting on skin testing as it means that in
most instances the opportunity to upsell
on the day is lost. There is widespread
confusion within the industry that while
most hairdressers are aware that they should
be skin testing, they also know that many
of their competitors don’t do this. Even
manufacturers’ sales teams have been known
to unofficially encourage salons to ignore skin
testing. I have even heard one such salesman
tell a salon owner: “Well technically you
should skin test your clients, but no one else
does and it will cost you a lot of money if you
do.” I’m glad to report that this wasn’t from a
company that we work with.
On the whole, allergic reactions resulting
from hair colour (amongst other products)
are not that common. In many cases the
reaction will be minor yet still irritating, but
sometimes reactions can be serious and
very rare cases can even result in death! As
professionals, hairdressers should be ensuring
that we do everything possible to protect
the client and to safeguard ourselves as a
business – a simple allergy alert test can save
a client both danger and distress. I recently
skin tested a young woman who had a severe
reaction just from the skin test. If I had just
gone ahead and coloured her hair without
the test, the consequences could have been
pretty disastrous.
Of course the commercial pressure on salons
can’t be ignored. If you don’t provide a
colour service to a client who refuses to be
skin tested prior to colour, you know that
there are a multitude of salons out there
that will, and you will potentially be losing
business to your competitor next door. Don’t
believe me? If you mystery shop a handful of
‘professional’ salons, chances are you will be
shocked by the results. By all means I’m not
being judgemental of my competitors, just
stating the reality of the real business world.
In this very competitive market, it’s not always
easy to do the right thing. As a professional
14 
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industry we should as one body, adhere to
one set of rules; clients should be confident
stepping into a professional salon knowing
that their welfare is being held in high regard.
That being said, it’s frustrating the clients we
are trying to protect are themselves often
keen to avoid a skin test for simple reasons
such as inconvenience; even journalists, who
are perhaps more aware of the dangers than
the general public, frequently pressure salons
to colour their hair without a skin test.
The truth is that no one really wants
these skin tests. Perhaps there is a lack of
understanding of the severity of the issue,
and if all professionals in the hair industry
would reinforce it the consumer would be
more receptive of the need to colour test. At
present the safety issue is being driven purely
by product companies wanting to insulate
themselves from legal repercussions whilst
the insurance companies know only too well
that many salons do not adhere to detailed
manufacturers recommendations, meaning
that they can avoid paying out on many
claims from unhappy clients.
Moving forward, clients need to be better
educated about why doing an allergy alert
test is important for them. Manufacturers
could play an important role in this.
Hairdressing bodies could do more to
educate salon owners too. Issues like this go
a long way towards making the argument
for compulsory registration much stronger.
I sometimes feel that we don’t respect
our industry as we should. We are one of
remaining few countries where anyone
regardless of skills or training can open a hair
salon… Don’t get me started on that one!
But for now, I guess we have to accept that as
hairdressing professionals we are collectively
doing “the ostrich” – if we bury our head
in the sand we can ignore what’s going on
around us, which in my opinion needs to
change and I hope it does. I met an ex
salon owner recently who gave up his
salon after one of his clients died from a
colour reaction– he said if he had done
an allergy alert test, she would very
likely be alive today. I think when
enough salon owners have been
touched, either emotionally or
sued punitively, the issue will be
addressed more seriously. I hope
that we as an industry can move
towards such change without more
of these tragic outcomes. After all,
we are professionals. Aren’t we?

As a professional
industry we should as
one body, adhere to
one set of rules; clients
should be confident
stepping into a
professional salon
knowing that their
welfare is being held
in high regard.

the collections

ANNE VECK NO SWEAT
In Anne Veck’s hair work-out, these guys are uber fit with hairstyling to match.
Inspired by her frequent visit to the gym, Anne has created a collection of sporting looks for today’s track and field athletes.

Hair Anne Veck for Anne Veck Salons
Styling Kate Jeffery

Assisted by Aneta Kucinska

Products Design Pulse by Matrix

Make-Up Ewa Pietra

Photography Barry Jeffery
the hairdresser 
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Stephen Nurse, James Galvin and
Lino Carbosiero

Matthew Brice, Alun Cairnes MP, Sally Styles and Daniel Moore

Chris Foster, Karine Jackson and Sally Learmouth

Jordon Dowson, Chris Foster
and Sarah Jones

Christel Lundqvist and Akin Konizi

Andrew Barton, Beverly Goodfellow
and her son

Mark Coray and David Drew

Irene Young, Ann Goddard-Wilson
and Lesley Ingram

Trisha Buller and her team from Cienté

Warren Holmes and John Freida

Richard Clarke, Sandy Alton
and Errol Douglas MBE

Naomi Scroggins, Yesmin O’Brien,
Catherine McMahon and Deborah Gayle

Peter and Tracey Prosser, Andre
Walker and Dawn Elliott

Irene Meikle, Angelo Seminara
and Martin Kolton

Steven Goldsworthy, Robert Buckland MP
and Nicola, Peter and Peggy Goldsworthy
Nick Irwin and Mark Woolley

Chris Burridge, Glenn Lyons,
Iain Sallis, Johnny Paterson
and John Paterson
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Jamie Stevens
addressing
the guests

Kenn

Karen Field with Beverley Goodfellow

Warren Holmes, Jayne Lewis Orr
and Akin Konizi

Ben and Liane Reilly

neth Campbell, Sally Styles and Alan Richardson

Peter and Tracey Prosser

Daniel Gray, Claire Hunter and Daniel Minney

The Hairdressing
Council’s 2013 Tea
Party at the House
of Commons
In June the “who’s who” of hairdressing gathered at
the House of Commons to support state registration
for hairdressers at the Hairdressing Council’s annual
tea party. Sponsored by VTCT, the day was perfect for
munching on delicious cakes and looking out over
the stunning River Thames and London Eye.

Dawn Elliott, Madeleine Moon MP and Berni Tyler

Steven Goldsworthy and Robert Buckland MP

Registered hairdressers from across the UK were
joined by MPs, press, industry officials and celebrity
hairdressers who were all of the same mind – to lobby
for registration of hairdressers.
The speakers were introduced by the council’s
chairman Arthur Ehoff and included Ambassadors
Jamie Stevens and Andrew Barton alongside the
government’s Andre Walker.

Karly Whittaker, Sam Bright and Irene Meikle
Arthur Ehoff, Chairman of Council

Jamie Stevens said: “This event is a really positive step
forward for state registration. This is so important
for hairdressers and it is an honour to be part of
something that could ultimately change the way
our industry works. I’m really excited about the
contribution I hope to make as ambassador to the
council.”
The hugely popular event ended with a round of
applause by all that attended and high hopes that the
Hairdressing Council is one step closer to securing
the government recognition the hairdressing industry
deserves.

Ben Dellicompagni and Lisa Shepherd

Victor and Sandra Pajak

Photos by Artomedes Photography

All state registered hairdressers have the opportunity
to apply to attend this event – simply email Jo@
haircouncil.org.uk with teaparty in the subject line or
call the office to be entered into the ballot for tickets
for 2014’s Tea Party.
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Jamie Stevens
Helps To Make A
Wish Come True
For Charity

Award-winning hair stylist and salon owner, Jamie Stevens helped Rays of
Sunshine Children’s Charity to make one small boy’s wish come true by giving
him an X Factor style makeover for his prom night.
Jake Ellener of Norfolk was given the first class treatment when he was
whisked off to the Jamie Stevens Hair salon in London’s Kensington for a new
cut & style transformation. Rays of Sunshine is a charity that exists to grant the
wishes of children who are living in the UK with serious or life-threatening
illnesses between the ages of 3-18.
Following an application where he wished for a VIP style makeover for his
prom night, British Hairdresser of the Year 2013 nominee Jamie’s name came
top of the list of hairdressers to ask for help in making this wish become a
reality.
After Jake’s trip to the salon, Lydia Jackson, Wish Granter and Administrator
for Rays of Sunshine said: “Thank you is such a small word to express the
difference Jamie made in this special young man’s life. When a young person
has to endure so much pain and suffering it is the greatest gift we can give to
enable them to forget their illness for a while and be ‘normal’ for a short time.
Jake’s expectations of his wish were totally exceeded. He loved meeting the
salon team and being treated like a VIP! We thank Jamie for all his kindness in
making Jake’s wish come true”.
Hairdressing Council Ambassador Jamie said of Jake: “It was an honour to
grant a wish to such an inspirational young boy. We had lots of fun and I’ve
been told that Jake’s mum keeps catching him looking at himself in the mirror
to check out his new hairdo! Rays of Sunshine is a fantastic children’s charity
and we’re pleased to help them in any way we can”.

Award-winning
Salon Encourages
Registration
The Francesco Group is one of the
largest, award-winning hairdressing
companies in the UK, with 35 salons
and four training academies. They
are proud to have won the Wella
Xposure 2013 competition and
had finalists in Wella Trend Vision
Regional Young Talent and Colour
categories, the Hair Awards and in
the English Hair & Beauty Awards.
Owned and run by the Italian Dellicompagni family, the brand is stylish,
luxurious and unique in style and now all Francesco Group educators are
State Registered. Ben Dellicompagni, Managing Director said: “Francesco
Group believes passionately in raising the quality of training within our
industry. The Hairdressing Council has the mandate to ensure, through legally
binding legislation, those minimum standards that we require to ensure we
are regarded not as a second rate job, but as highly trained professionals. It
is essential for our future to ensure we deliver far better minimum standards
or we are in danger of losing our country’s reputation for the very best that
hairdressing can offer, both commercially and creatively.”
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Lino Carbosiero, Sally Styles, David Drew and Alan Richardson outside 10 Downing Street

Hairdressing Council at Downing Street
Sally Styles, Registrar and CEO of the Hairdressing Council was honoured to
be invited to 10 Downing Street to discuss registration of hairdressers and
barbers in the UK. She met with an advisor to the Prime Minister alongside
Lino Carbosiero – hairdresser to David Cameron – who was instrumental
in setting up the meeting and whose belief in the need for regulations in
hairdressing had been expressed to the PM and his colleagues over the past
few months. Also invited were David Drew (Chairman of the Fellowship) and
Alan Richardson (member of the Hairdressing Council and Fellowship). Sally
said: “This meeting is tangible evidence that the Government are starting
to take our industry seriously and listen to what the Hairdressing Council
have to say. It was a privilege to be in such amazing surroundings whilst
discussing ways the Government may be able to back initiatives to increase
professionalism, help small hairdressing businesses and raise standards in
training.”
This is a really exciting step in the right direction – hairdressing must be
recognised as the profession it is and being invited to attend a meeting
at Downing Street gave a wonderful opportunity to discuss with one of
the Prime Minister’s advisors the need for regulations. Both mandatory
registration and ways to increase consumer awareness of registered
hairdressers was discussed.
All registered hairdressers and barbers should be proud they are giving vital
support to the Hairdressing Council in their endeavour to get the hairdressing
industry in the UK regulated.

A New UK home for Goldwell & KMS
California
Professional hair brands Goldwell & KMS California whose educators are all
registered, have recently moved into a new home in Shaftesbury Avenue and
proudly introduce ‘Academy London’ their stunning new premises in the heart
of the capital.
Academy London will host educational courses, events and inspirational
evenings. Situated at street level in London’s buzzing theatre land, within easy
reach of Leicester Square tube station, the new address and sizeable building
speak volumes about where these exciting brands are heading. Academy
London is spacious, contemporary and buzzing with activity.
Sophia Hilton with her model, presenter George Lamb and judge Guy Kremer

Registered hairdresser Sophia Hilton
wins the 2013 L’Oreal Colour Trophy
Congratulations to Sophia Hilton – a previous Hairdressing Council UK
Student of the Year winner and Student Ambassador – who won this year’s
prestigious L’Oreal Colour Trophy. The award is the industry’s longest running
award and is dedicated to celebrating creative talent from ‘Hair inspired by
fashion’. Sophia, from Brooks + Brooks in London, took to the dazzling stage
at the stunning Grosvenor House, Park Lane hotel to accept her trophy from
presenter George Lamb during rapturous applause and a standing ovation.

Irene Meikle, Head of Education for Goldwell & KMS California, commented:
“In an environment where clients choose carefully where they spend their
money, salons have to up their level of service in all areas of their business,
colour, cuts and styling. Academy London provides a valuable service to all of
our customers, enhancing their business, skills, income and helping to fulfil
their career potential.”

Sophia said: “I never set out to win; I set out to do something new and to
be respected for that. Winning was great, but being praised for daring to be
different by the people I really respect meant even more. ‘Mid dye’ is the new
dip dye!”
Sophia will now go on to begin her year-long prize of ‘A Year of Dreams’ which
will include a tailor made calendar of opportunities designed to help to propel
both creative skills and salon business. The Brooks + Brooks team can look
forward to a Vogue UK fashion shoot, inspirational trips abroad with salons
nationwide and bespoke educational packages to name a few.

Trisha Buller of Cienté with MP David Morris, Rani Juttla and Claire Ensor

New Hair Training Centre Wins Praise
Local business leaders, a football legend and an MP have joined forces in their
support of a newly opened hairdressing training centre in Berkhamsted.
Arrocca Hairdressing Training is the brainchild of registered hairdresser, Trisha
Buller, who runs Cienté hair salon in High Street, Berkhamsted. Having spent
over 30 years in the business, Trisha believes the time is now right to share her
knowledge with those at the start of their careers.
At a packed official launch for the new training centre, Trisha was joined by MP
David Morris, who is an ex-salon owner, hairdresser and a champion of state
registration for hairdressers in Parliament.

All Staff Register at Crown Affair Salon
Congratulations to Crown Affair Salon in Spalding, Lincolnshire, whose
staff have recently all become registered. Salon owner Frank Martino,
said: “Registration is important for the industry because standards have
to rise and professionalism grow. I have grave concerns regarding the lack
of professionalism going forward with the growth of ‘rent-a-chair’ and
believe the industry must fight to maintain high and professional standards
throughout”.
Crown Affair offers a wide range of services in hair, beauty, (manicures,
pedicures, eye treatments, facials, waxing and depilatory services and
massages) and a clinic called the Diamond Touch which offers services such
as Oxyjet and Botox. The salon is part of a national network of independent
salons who provide a wig styling service for people suffering from illnessrelated hair loss for ‘My New Hair’ – a pioneering charity founded and inspired
by registered celebrity hairdresser Trevor Sorbie MBE.
The above photo was taken just after opening and shows that, whilst professional in their
work, Frank (in the centre of the picture) and his staff can still enjoy a bit of fun.

He said: “I was pleased to attend the launch of Arrocca and see their state of
the art facilities. Trisha and her team have a great vision to offer high quality
hairdressing training to people in their local area which I hope will provide
quality education and employment opportunities.”
Ex-Watford and England footballer, Luther Blissett, who now helps young
people in the area as part of his Team 48 motor racing business, attended the
launch and was equally enthusiastic about the potential offered by the new
facility.
He added: “I believe people like myself and Trisha who have had successful
careers, have a responsibility to do what we can to help young people living
locally to enjoy similar opportunities.”
With the launch under way, Trisha is keen to ensure she and her team of
expert trainers share their knowledge with as many people in the region
as possible. She said: “The Arrocca team are incredibly dedicated and our
training will focus on the traditional and fundamental skills of hairdressing and
customer service. Hairdressing is an industry of which I am incredibly proud
and I will do what I can to ensure it continues to enjoy a superb reputation.”

If, as a registered hairdresser, you have news or a story you would like to share, send copy and images to sally@haircouncil.org.uk
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Registered International Hair Colourist Jack
Howard Works Magic on Bonnie Wright’s Hair
Registered hairdresser Jack Howard is an international
hair colourist, Balayage expert and educator at Rossano
Ferretti’s flagship London salon. He recently coloured
Harry Potter actress Bonnie Wright’s hair ahead of her
West End debut in “The Moment of Truth”.
Jack says: “To achieve Bonnie’s new look I took her slightly
lighter, before adding some Balayage highlights. This also
made her hair look very shiny and healthy.”

A Perfectly Posh Winner
Registered hairdresser Krysia Wilson, director and owner
of Perfectly Posh Salon in Hungerford, is celebrating after
scooping a top honour in the English Hair and Beauty
Awards. Perfectly Posh Hair Design saw Jodi Gale scoop
Colour Technician of the Year at the ceremony in Manchester
recently.

Bonnie told The Evening Standard: “I just felt like doing it.
The last time I had my hair this short was the first Harry
Potter film and I was nine-years-old. This is as far away
from Harry Potter as you can get!”
Jack has also worked his colour magic on the likes of
Poppy Delevingne and Britney Spears.

It was the second year Perfectly Posh had reached the finals
of the prestigious industry awards and as the evening wore
on the team were far from convinced they might win. Krysia
Wilson said: “The atmosphere was electric and big salons
were winning awards so when Colour Technician came up
Jodi was saying ‘it’s not me, it’s not me...’ and they read out
his name! We all just started screaming!”
“We were tweeting and updating Facebook live from the
event,” added Krysia, “and when we announced the win it
just went bonkers! It still is and like many salons we were
closed on Monday, but the answerphone was filled with
congratulations and new customers who want to try us out.
“Last year just reaching the finals lead to a huge increase
in business and allowed us to open a new, larger salon, still
in the High Street. So we had already started to recruit for
an experienced stylist to join the team anticipating more
bookings would follow reaching the finals again. Now we’ve
actually won one of the awards we will need to fill that space
fast!”

A New Concept in Colour from Lisa Shepherd
Registered Celebrity Hairdresser and colour expert Lisa Shepherd has launched ‘Express Color
Car’ – a new colour concept to revolutionise colour appointments.
Colour genius Lisa Shepherd is about to introduce a radical approach and turn the professional
salon business on its head. The Express Color Bar is designed to handle low-cost but high skill
colour appointments in less than an hour. The concept comes with a new branded area within
her existing salons, promotional material and Color Bar menus. The designated areas include a
blow-dry area for clients to rough dry off their hair.

Cathy McGuiness, Karen Field, Sheila Abrahams and John Huscroft.

Registered Hairdresser Karen
Field Wins Freelance Award
Registered hairdresser Karen Field was presented with
the prestigious Freelance Business of the Year Award at
Inspirations – the FHBF Award ceremony. Inspirations is the
Freelance Hair and Beauty educational event of the year and
this is the second year these awards have been presented
– giving a platform for freelancers to showcase their work.
Congratulations to Karen who beat some stiff competition to
win the award.

Lisa said: “The price point comes down considerably if you take out the ‘trimmings’ that are
taken for granted, so this customer is not in first class, they’re very much in our express area. The
colour is uncompromisingly perfect, but the client then moves across to do a rough blow-dry
themselves to finish off.
“I took my idea to Redken and they got it straight away and were very keen to back me in its
development in my salons and hopefully beyond. Making colour widely accessible but with
high skill is what this is about, it’s not putting low-skill bases into a training area and giving lower
standards, it’s all about giving absolute client satisfaction to the level of their budget – we put
the client in the driving seat, if they want to add on services, it’s absolutely transparently set out
– I think that is empowering and it builds trust.
“I am certain that the Color Bars are going to make a significant difference to our business in
London and in the Midlands and I look forward to working with Redken to make this concept
something that can fly across the UK.”

If, as a registered hairdresser, you have news or a story you would like to share, send copy and images to sally@haircouncil.org.uk
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Product Profiles
Some of the industry leaders’ newest professional products...

True love now comes
in extraordinary colour
Clients love true colours in vibrant shades and
stylists everywhere need colour that delivers
on their clients’ expectations every single time
– swiftly, easily, reliably. Clynol have listened
to stylists and created a beautiful new world of
sensational hues just for you – new Clynol Viton
S which promises to deliver gorgeously intense,
longer lasting, vibrant results. And because all
colour depends on the health of each strand, the
formula with Sejan Seed Extract is formulated
to breathe unbelievable, lasting shine into every
strand of hair. There’s up to 50% longer colour
retention, up to 25% higher vibrancy, up to 70%
white hair coverage. For more information visit
www.clynol.co.uk or call 01296 314000.

Pure perfection for limp and fine hair
Limp and lack-lustre hair is a key client complaint and Clynol has the answer. The Clynol
Pure Volume range is the purest of silicone-free formulas that ticks boxes for both you and
your client. Clynol Pure Volume range includes three fabulous formulas that work together
to liberate every strand from the impurities that weigh hair down, leaving it limp and dull.
The natural Ocean Collagen technology gets to work to build beautiful volume and restore
vitality to the hair. The formula’s are super light and 100% silicone-free, making them ideal
for clients with fine hair. For more information call 01858 415998.

A gentleman’s guide
to hair tonics
With the success of the hit TV show ‘Mad
Men’ and the premiere of the new movie
‘The Great Gatsby’, men are ditching their
mousse and gel for smooth and sleek styles
using hair tonics. In the 1950s and 60s
hair tonics were widespread and with a
return of traditional barbering techniques,
hair tonics are enjoying something of a
renaissance. When hair tonic is applied, it
makes the hair glossier – a sign of healthy
hair. The oils in the hair tonic also help hold
the hair in place making it easier to style.
Hair tonics can be used to give clients an
invigorating scalp massage. Massage helps
to stimulate blood circulation to the hair
follicles, while the tonic itself moisturises
and conditions leaving the hair feeling
full and the scalp invigorated. Denman’s
range of Jack Dean hair tonics are ideal for
barbers and their clients’ requirements with
specially formulated scented tonics, such
as American Bay Rum and Eau de Portugal.
For more information freefone 0800 262509.
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New Dolphin Tangle-Tamer from Denman
It can be difficult to brush children’s wet hair in the salon without them bursting into tears.
Now Denman have made knotty nastiness a thing of the past with this NEW Dolphin
Tangle Tamer. Manufactured in British waters, the Dolphin Brush will delight every little
mermaid and merman with its playful images but will also smooth away knots and tangles
without tears. The Dolphin Brush from Denman has perfectly formed soft bristles that are
innovatively clustered in two tangle teasing lengths to gently separate the hair. Each bristle
has a micro fine surface that simply glides through the hair, making it perfect for the fine
texture of junior hair or even wigs and extensions. The Denman Dolphin Tangle Tamer is
also the perfect Salon Retail Item for your business…every parent will want one to pop into
their little one’s swimming bag! For more information, Tel: +44 (0)28 9146 2141.

Durably cool and
strikingly beautiful –
Colorance StayCool
From cool shimmering pearl shades to
precious metal tones – cool tones in hair
colors are the fashion statement of the
season. From smokey brown to ice blonde
– from Milan to Paris – the new urban
elegance is cool and now available straight
from the catwalk to your salon. Thanks to
the exceptional CoolProtect technology,
the new Colorance StayCool Brunettes
& Blondes will give durability for lasting
cool color results. CoolProtect technology
is now available in all 21 Colorance cool
shades, including four new color shades.
Two new Pearly Couture Blonde shades
8BP and 10BP achieve breath-taking, cool
blonde shades and multifaceted, lively and
fascinating color results. They are ideal
for color depth and beautiful reflections
in blonde hair. Two new Smokey Natural
Browns shades 3NA and 5NA perform
striking and exciting cool color results.
They are ideal for refining dark bases and
as a Color Balancing Option with Topchic.
For more information call 01323 432100
or visit www.goldwell.com

Get Summer Style, On or Off the Beach
Alterna Haircare, known for its cutting-edge professional formulations that are
free of harsh chemicals and infused with globally sourced, sustainable ingredients,
launches Bamboo Beach, a limited edition collection of three key beach hair
essentials. Designed to provide UV protection and help combat the damaging
effects of the sun, chlorine and saltwater, the Bamboo Beach collection provides
sexy, tousled hair with a gorgeous summer scent for women of all hair types
looking for products that can keep up with their summer hair needs. All products
are free of parabens, sulfates, phthalates and synthetic colour and enriched with
Eco-Certified ingredients and antioxidants to protect and nourish the hair, whilst
enhancing shine and vibrancy and each has a clean, summer-fresh Mango &
Coconut Milk fragrance. For more information call +44 (0)1925 578000.

Total control and
versatility in a can
Meet Macadamia’s newest addition to
the styling family – multi-benefit Control
hairspray. The search for a good styling
spray that’s robust enough to retain the
hair’s style and form, yet light enough to
put you in total control and produce a
completely natural effect whilst rendering
hair lustrous and bouncy is now at an end.
Control re-invents the art of styling as it
holds style, infuses hair with shine, leaves
no residue and nurtures hair all at once.
Hair is left light and airy, flyaway hair is
tamed and humidity-resistance assured
for total confidence. And in a scientific
breakthrough, Control features an exclusive
anti-ageing agent to maintain a vibrant,
youthful looking head of hair. Macadamia
Natural Oil’s range has a unique infusion of
Macadamia and Argan oils, whilst ensuring
the formulations are rich in botanicals and
natural ingredients and free from irritants.
For more information please call 08448 40 30
40 or visit www.macadamiahair.co.uk

New Joico Instant Refresh
New JOICO Instant Refresh is a dry shampoo,
developed to freshen and revitalise hair in-between
washes. Perfect for extending the life of hairstyles,
Instant Refresh dries into hair instantly, absorbing
excess oils and odors that develop in-between washes,
leaving hair clean and fresh. Instant Refresh will also
enhance manageability, without leaving a white
residue behind. Instant Refresh is a pure dry shampoo
with no styling or hold affect. For more information call
0845 071 2326 or visit www.joicoeurope.com

Soft styling soufflé for natural texture
without overburdening
Whip the wax up! A wax as incredibly light as a soufflé: The
new OSiS+ Whipped Wax by Schwarzkopf Professional makes
trying out new styles an amazingly light and
easy affair. Launched in July 2013, Whipped
Wax provides ultimate styling flexibility
and gives hair great natural shine.
The special formula with beeswax
makes hair styles remouldable
without leaving hair looking
greasy or unnatural. Specially
developed production knowhow is used to whip up the
wax to form a light, soft
soufflé. Special emulsifiers
stabilise the amazingly light
formula. OSiS+ Whipped Wax
with control factor 3 has an
innovative texture which inspires
light, trendy looks and enables
easy and creative styling variations.
For more information call 01858 419665.
the hairdresser 
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David Drew

Mission-4-Profit
With the current difficult economic situation, the consequences of which can affect your salon team and customers’ behaviour,
and with business competition ever fiercer, finding the right specialist advice and help has never been more important.
Many salon businesses are on the edge
of greatness, but often salon owners and
managers find themselves becoming
disappointed and discouraged at their
apparent inability to control and prevent
the cyclical ups and downs of their business
efforts.
They start to experience Annoying Negative
Thoughts (ANTs). The danger is that the
fantastic dream they once had for their
business quickly disintegrates into a heavy
burden and a stressful slog. Suddenly, they
no longer own the business: the business
owns them!
The business should be efficient, profitable
and be able to operate without the owner
having to be there. If it doesn’t, then
perhaps the owner doesn’t have a business,
but instead, just a job, and a business that
runs you and determines your life for you.
Implementing and putting systems in place
simply means getting the business to run
where the owner/manager is able to work
“on” the business, and not just “in” the
business.
Running a successful hairdressing business
requires good decision making, which is
based on sound management information
such as management accounts, which
contain profit and loss data, balance sheet
data, and cash-flow forecasts.
Last month’s and last year’s figures can be
used to show hard facts and established
patterns within the business, but figures
must be produced regularly and consistently
if the manager/salon owner is to be able to
compare them on an ongoing basis.
These figures, with regular analysis, establish
the business Key Performance Indicators
(KPIs).
These indicators become the drivers of
the business. And can be used to powerful

effect as tools that can help identify potential
problems and opportunities early on.
Using the services of a specialist hairdressing
business success coach is an immensely
practical aid/tool. The coach’s specialist
knowledge and ability to help your business
out-manoeuvre, out-perform and out-market
the competition, by communicating with and
coaching salon owners/managers and the
team to discover how to develop the vision
for the business, to make the best use of the
business KPIs and use the foundations within
the business: i.e. management, team, core
values, service, customers.
The use of a specialist hairdressing business
coach/consultant offers the business owner/
manager proven, powerful and effective tools
and strategies that can be implemented into
the business to make better use of people
resources and communicate your business
plans effectively to your team – helping create
greater profits and a steady and continuous
stream of income. This is achieved by
using/implementing low-and even no-cost
methods to move the business forward. It
is estimated that the return on investment
for the use of a business coach/consultant’s
professional services is approximately ten
times the fees paid.
Einstein said: “You can’t solve the problem
by using the same thinking that created that
problem. You have to think differently.” With
the use of proven techniques it is possible
to energise your team to find new ways to
provide extraordinary customer service and
also improve their performance and systems,
so they can reduce overheads and stress
levels, whilst improving profit.
Happy customers will drive any salon
business, but in this very competitive market
they must be cared for and nurtured;
hairdressers and salons must do whatever

it takes to earn their undying loyalty. Many
salons realise the importance of excellent
customer service and know that it can give an
edge over their competition, but they don’t
understand or identify what it is, or how to go
about providing it.
Extraordinary customer service is doing
whatever it takes to immediately satisfy the
customer. It’s empowering employees to
bend and break the rules to take care of the
customer.
In order to provide exceptional customer
service, however, the business must train the
team to provide it. The goal of any training
programme is to change attitudes and
behaviours and to reinforce basic skills.
In order to do that and keep T.E.A.M (Together
Everyone Achieves More) enthusiasm high,
the business should introduce TEAM days
facilitated with a specialist hairdressing
business success coach. When you train
your employees, you are sending the clear
message that you value them. When you give
employees the knowledge and tools they
need to do their jobs well, you increase their
loyalty to the salon and create a productive
team that works well together. Using the
services of a hairdressing specialist business
success coach will be a fantastic facilitator
of change in the team’s performance, by
coaching business owners/managers and the
salon team to achieve their full potential.
The use of a business coach in today’s difficult
economic climate is not a luxury but has
become a necessity. When employees are
confident in their skills and feel empowered
and trusted by their managers and employers
they become motivated.
Motivated employees are productive
employees and productive employees
have a positive impact on business profits.

IMPACT BUSINESS COACH David Drew srsh is very well respected in the hairdressing industry, with
more than 38 years hairdressing industry experience, he’s had former management experience working for top world renowned
international salon groups. Following this he opened and ran for 24 years his own amazing (highly successful and very profitable)
award winning salons. David is extremely proud to currently be Chairman of The Fellowship for British Hairdressing. A fully
accredited qualified Business Coach, David delivers inspirational in-salon training solutions bespoke to your salon team needs.
He is also a NEBOD for ‘PHAB Standards’ and offers an affordable confidential private coaching & consulting service for salon
owners and managers. David is offering a generous discount to SRH hairdressers and salons who use him to facilitate
training and coaching solutions worth over £200! Registered hairdressers should contact David to arrange a no
obligation FREE 30-minute phone coaching session, to see if he is the right Business Coach to help them.
For more information on the service that David offers visit
www.impactbusinessconsultant.co.uk, telephone 01243 778598 or 07768 242034,
alternatively email david@impactbusinessconsultant.co.uk
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EMPLOYMENT LAW ADVICE

David Wright

What Makes a Good Employer?
Many articles I read concerning employment law advise of the minimum standard: for example the minimum wage, the minimum
holiday entitlement, the minimum service to be able to go to employment tribunal… The hairdressing industry is competitive
and attracting and retaining the best staff possible requires something more than meeting the minimum standards.
In my world the trendy term is “Employer of Choice”. Using employee
terms and conditions in an enlightened way can give you a real business
advantage. Of course the salon’s profile and reputation are vital
ingredients in attracting and retaining staff, but training opportunities
and the work/life balance are also key.
There is a good argument that supports making your business a place
where people want to work. This focuses on providing opportunity,
support and challenges for staff, setting high standards, providing
regular appraisals, a culture of trust and, most importantly, celebrating
success as a team.
This is not just about paying more salary. Successful businesses, both
large and small, have demonstrated that paying attention to employee
desires gives them a business advantage. Of course this presupposes
you know what your employees desire. The evidence is varied: for some
employees it’s some flexibility regarding working hours, for others a
few days extra holiday is their goal, whilst others have a key interest in
training and development.
Clearly, in the commercial world, any “perk” has to be paid for and
affects your profit margins. Employee benefits often do not show a
demonstrable direct link to profits; however, consider for a moment the
following:
How much income does your best stylist generate?
How much would it cost to replace him/her?
How much business would I lose if he/she left?
What extra mile do I go to retain him/her?

Many businesses look on their employees as an asset and can assess
the value of them. When a quality member of staff leaves, it’s almost like
a football team giving their best player a free transfer!
Based on a 40-hour week, a 25p-per-hour pay rise costs the business
£10 a week. What does three days extra holiday cost you? It’s not just
about paying out. Following appraisal, it’s quite reasonable to ask your
staff to assist you by perhaps working more flexibly or revising their
working hours to help finance the cost of your gesture. It might be their
real interest is in receiving skills training.
In most surveys, employees leave for a variety of reasons. Examples are
for better working conditions or, because they are frustrated by some
practice at their current employer. Pay is not the key variable. Clearly you
can see the real benefits of appraisal, and regular staff meetings.
We know from research that professional and regular appraisal is highly
valued by staff. What is simpler than asking staff what motivates and
challenges them? At various stages in their working life different things
will be more attractive to staff; it costs nothing to ask them! Training
opportunities and the ability to develop and extend skills can also help
retention.
Finally, your workforce is primarily female; many staff have historically
left to have children. Offers of flexible hours can be a rich recruitment
incentive for trained and experienced staff. A top-quality stylist working
only one day a week can become “exclusive” with persistently full
columns. Many successful salons are rapidly moving to a larger number
of part-time flexible staff rather than two or three full-timers.

David Wright BA (Hons) FIPD, advises HABIA and a range of salons. For an all-inclusive fee of £200 per annum you are able to contact him
with all your employment queries. He will write your contract, set of policies, application forms, salon handbook and send you a monthly
newsletter full of helpful tips and advice. The fee is all-inclusive no matter how many times you need him. Contact David on 07930 358067,
01522 831061 or email info@davidwrightpersonnel.co.uk. You can also take a look at his website at www.davidwrightpersonnel.co.uk
the hairdresser 
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Great Giveaways
All of the latest products described here are available for our lucky readers to win,
and it couldn’t be easier to enter – simply email your name, address and registration
number to jo@haircouncil.org.uk and put the name of the product in the subject line.
Alternatively you can send your details on a postcard to The Hairdresser Giveaways,
Hairdressing Council, 30 Sydenham Road, Croydon, Surrey CR0 2EF. Remember to
include your registration number and a contact telephone number. You can enter once
for each product giveaway (postcard entries can all be sent in one envelope). All entries
will be placed into a prize draw and the winners will be drawn at random.

Clynol Luminous Oil

10 to
win!

Quif: Blast
Creative Colour
Win one of five sets of Blast Creative Colour
A blast of the brightest colour running through hair is the
biggest requested salon trend this summer. You can now offer
your clients this service with Blast Creative Colour by QUIF.
An array of 14 sizzling semi permanent shades allows your
clients to chose from hot reds, luscious pinks and inky blues
without permanent commitment as the colour lasts up to 30
washes. Quif Blast Creative Colour gives a wide spectrum of
choice – creating intensely bright hues or the on trend pastel
colours when mixed with White Lightning or Platinum Blonde
colours. WARNING!! this may turn your clients into colour-holics,
rushing through your salon doors for more! Available at Alan
Howard professional wholesaler, call 01614772234 or visit
www.alanhoward.co.uk

Win
a set!
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Don’t settle for beautiful hair only on special occasions, Clynol’s new
Luminous Oil range makes gorgeous shine and touchably smooth soft
hair daily reality. In three perfect products, you can achieve glossy, healthy
looking hair and up to 95% split end reduction. The key to this is a unique
combination of ancient and modern formulas. Argan Oil, taken from
the heart of Morocco, has long been prized as one of the most richly
nourishing of botanical oils. Packed with essential vitamins and minerals
this gorgeous new range promises to benefit the hair without weighing it
down. The Illuminating Beauty Ritual will fit perfectly into your salon services;
maximizing the shine of any cut, intensifying the result of colour, or as a
standalone high-gloss blow dry service. Your team will soon come to love
the results and so will every client. For more information on Clynol please
call 01296 314000 or log onto www.clynol.com

1

Protecting
Your Hands
REAMIN has been recommended by dermatologists
for over 30 years and is the leading hand cream
product in Germany and other European countries.
The natural qualities of the beeswax reinforce the
skin´s own protective functions, especially during wet
works and exposure to irritant substances. REAMIN
has proven to keep the natural moisture within the
skin and to improve skin conditions such as dry, red,
itchy and cracked skin. The regular use of REAMIN
helps salon professionals to prevent developing
dermatitis. and is suitable as contours protection
for perms and colouring. REAMIN is only available
from selected wholesalers for professional needs.
For further information visit www.reamin.co.uk or call
0161 980 4078

10 to
win!

Sleek Remy
Hair Couture
Silky Weave
With many people opting for a lighter shade for the
summer months, give them the most natural looking
blonde ever created with Sleek Hair’s Remy Couture
Silky Weave range of natural blondes. By combining
three shades of blonde, Sleek has mastered the
art of natural looking blonde extensions. You
can now match the blonde hair perfectly to
the extensions – the multi-tonal shades
combined with cuticle alignment makes
for a natural looking weave and a happy
client. REMY COUTURE is available
in a variety of multi-tonal shades,
matching perfectly to your client’s
natural hair and giving it a great
healthy looking shine. Lengths range
from 15 inches to 22 inches, giving
your clients 5 different lengths to
choose from. Which hairdresser
wouldn’t want to give their
clients long-lasting
and natural looking
fabulous hair! For more
information on
Sleek’s Hair
Collection call
020 8502 7448

5 to
win!

3 sets
to win!

Smooth Cure Range
Developed for curly, frizzy and coarse hair, the newly reformulated
and repackaged, sulfate-free JOICO Smooth Cure range tames
hair, leaving it smooth and glossy for up to 72 hours. Containing a
unique formaldehyde-free formula, the range also provides 72 hours
protection from humidity and reduces frizz by up to 79%, whilst
actively improving the condition of the hair. Featuring KeraShield
Complex™, a blend of oils and butters fused with hydrolyzed keratin
to nourish, hydrate, strengthen and protect hair, Smooth Cure also
contains Bio-Advanced Peptide Complex™, the new technological
breakthrough from JOICO, which replicates the DNA of healthy human
hair, rebuilding the protein structure to leave damaged and weakened
tresses reconstructed and healthy. Sets include a Joico Smooth Cure
Shampoo, Conditioner, Leave-in Rescue Treatment and Thermal
Styling Protectant. For more information please call 0845 071 2326 or
visit www.joicoeurope.com

Structure Products
Shake up your style with Structure Transform Spray Clay – a clay in
a spray format; the innovative combination of unique formulation
and easy-to-use focused delivery system creates tantalising texture
with a medium hold and matte finish and leaves you firmly in control.
Structure Dust Matte Hair Powder is both volumising and versatile,
and adds a sprinkling of magic to all hair types and lengths, producing
lavish locks with a naturally matte texture that the catwalks and red
carpets can’t get enough of. Floaty textures, bouffant shapes, tall
up-dos, and edgy easy-going layers can be created and accentuated
with this ‘star dust’ powder. Give your hair messy, casual texture and
boost volume. Make styles conform to your imagination with Structure
Conform Hard Clay. This breakthrough styling clay breaks
down easily and quickly in the hands to deliver unprecedented
texture and separation without sticky residues. Structure
Conform provides a natural matte finish and clean-looking,
clean-feeling medium hold support. Simultaneously strong,
supple and subtle, Structure Conform is an all-day clay that
keeps hair looking effortlessly cool. Each set includes all
three latest must-have products from the red hot salon
range synonymous with spontaneous styling and staying
power.

5 sets
to win!
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New for Registered Hairdressers
Fantastic discounts and freebies
from industry leaders...
The Hairdressing Council is always
on the lookout to benefit their
registered hairdressers and these
20 offers listed should certainly
do that. Please take advantage of
these generous offers that have
been negotiated on your behalf.
All you need to do is contact the
company whose offer you wish to
take up, let them know your state
registration number and the code
on their advert, if provided.
You will also find a card (similar
to a credit card) with this issue of

‘The Hairdresser’, which you can
keep with you to remind yourself
of the offers and to show as proof
of your registration status when
claiming the discounts.

Enjoy the savings!
View all these
vouchers and
keep up to date
by using the QR
code, left, that
will direct you to
the appropriate
website.
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31st ALTERNATIVE HAIR SHOW
THE GLOBAL EVENT OF THE YEAR
FEATURING:

Master Craftsman
You too can become a

in Hairdressing

Join the likes of Andrew Barton and thousands of other industry professionals in celebrating
your skills and qualifications by applying to become recongnised as a master of your craft.
Congratulations to these
new Master Craftsmen:
Miss Angela R Scroscio

St. Albans

Miss Caroline l Collis

Swindon

Ms Dawn Francis

Norwich

Ms Dawn Pritchard

Gwynedd

Mr Graham Hinton

Kent

Mr Andrew Batchelor

Brighton

Mrs Julie Fenwick

Tyne & Wear

Sarah Sands		

Surrey

Frank Martino		

Lincs

Mr Paul Montgomery

Argyll and Bute

Miss Michaela Chapman Berks
Miss Sharon Dempsey

If you have been a State Registered Hairdresser
for over two years and have management and
teaching experience you may be eligible to
become a Master Craftsman in Hairdressing.
This prestigious and select hairdressing award
puts you among the cream of British hairdressing.
The Master Craftsman diploma comes in four
different formats: a Diploma in a stylish, specially
made frame, a silver metal plaque on a black
mount in quality silver frame, a burnished
brass metal plaque, mounted on dark
wood, or a silver metal plaque
in a modern look acrylic frame.
All new Master Craftsmen
will be listed on the new
Hairdressing Council
website – see your name at
www.haircouncil.org.uk

Broxbourne

For more information on how to become a
Master Craftsman contact the Hairdressing
Council on 020 8760 7010.

Our first

shampoo & clEar conditionEr
inFUsEd with GoldEn sparKlEs
For BEaUtiFUl-looKinG shinE

SOUFFLE D’OR
NEW lightweight nourishment for an airy touch, ideal for fine to normal hair.
Enriched with precious Argan & Safflower Oils, and a captivating fragrance.
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